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When  The  Detroit  News  learned  20  percent  of  the  nation’s  major  mid-career  journalistic 
fellowships  were  in  danger  of  losing  funding,  it  stepped  forward.  Join  us  in  contributing  to  the 
quality  of  American  journalism.  Contact  Graham  Hovey,  journalists  in  Residence, 

2072  Frieze  Building,  The  University  of  Michigan,  Ann  Arbor,  Ml  48109.  (.313)  763  2400. 
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THE  EVENING  NEWS  ASSCKIATION 


ADDRESSING  TDinDRRDUl  TDDAY. 


Imagine. 

A  remarkable  new  ZIP  Code  system 
for  business  mailers.  So  precise  it 
can  actually  pinpoint  specific  streets, 
specific  buildings.  Even  specific  build¬ 
ing  floors. 

That’s  the  ZIP -i- 4  code. 

Now  imagine  a  computerized  sorting 
system  so  advanced  that  it  automati¬ 
cally  reads  the  last  line  of  the  address 
off  your  envelope.  Reducing  sorting 
time  while  increasing  sorting  efficiency. 

That’s  the  Optical  Character  Reader 
(OCR). 

EFFICIENCY. 

Perhaps  most  amazing  is  the  fact 
that  both  the  ZIP  -t-  4  program  and  our 
OCR’s  are  already  in  place.  Ready  to 
bring  technological  efficiency  to  the 


mountainous  task  of  moving  1CX3  billion 
pieces  of  business  mail  per  year. 

But  to  deliver  the  future,  we  need 
your  help. 

Begin  by  being  sure  that  the  entire 
address  on  all  your  business  mail  is 
totally  visible,  legible  and  located 
properly.  Your  local  post  office  can  give 
you  all  the  information  you  need. 

ECONOMY 

Use  of  ZIP  -I-  4  codes  is  voluntary. 

But  by  adopting  them,  you’ll  be 
rewarded  in  the  form  of  more  stable 
postal  rates.  In  fact,  when  you  meet 
the  eligibility  requirements,  you  can 
start  saving  postage  right  away. 

If  you’re  a  First-Class  mailer  of  500 
pieces  or  more  who  already  presorts, 
you  can  save  a  half-cent  per  piece 


when  you  use  ZIP  -i-  4  codes.  And  that’s 
on  top  of  the  three-cent  discount  for 
presorting. 

If  you’re  a  First-Class  mailer  who 
doesn’t  presort  but  mails  250  pieces  at 
a  time,  you  can  save  nine-tenths  of  a 
cent  per  letter. 

And  no  matter  how  many,  or  how  few, 
pieces  you  mail,  using  ZIP -i- 4  codes 
can  give  you  a  cleaner,  more  efficient 
mailing  list.  Plus  more  consistent 
delivery. 

COOPERATION. 

Let  us  show  you  how  you  can  put 
more  zip  in  your  mail  service.  Contact 
your  local  Postmaster  or 
Customer  Service  Represen- 
tative.  And  send  yourself 
into  the  future.  cuspsissa  "  ■■® 
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AT  HARTE-HANKS,  RESEARCH  HELPS  US  MEET  CUSTOMER  NEEDS. 


hen  the  Caller-Times 
Publishing  Company  of 
Corpus-Christi,  a  Harte-Hanks 
newspaper,  recently  conducted  a 
telepnone  survey  for  its  evening 
paper,  The  Times,  it  resulted  in 
a  19%  increase  in  readership.The 
research  also  won  a  first  place 
award  in  the  Editor  and  Pub¬ 
lisher  promotion  competition. 
Conducted  by  then  Administra¬ 
tive  Services  Director  Marilyn  T. 
Farello,  the  survey  focused  on 
customer  wants  and  needs  in 
their  newspaper — which  is  an 
integral  part  of  Harte-Hanks 
Target  '80  program. 


MARILYN  FARELLO 

Circulation  Director 
Corpus-Christi  Caller-Times 


With  her  results,  the  editorial 
department  responded  with 
new  features,  changed  empha¬ 
sis  and  reorganization  of  the 
news.  Now,  more  customers 
read  The  Times  because  it 
better  meets  their  needs. 

Effective  research  and  a  respon¬ 
sive  editorial  department  are 
both  important  to  a  newspaper. 
What's  more  important,  however, 
are  the  people  who  make  it  hap¬ 
pen.  And,  now,  Marilyn  Farello 
is  the  Circulation  Director  of 
The  Times.  Together,  with  her 
co-workers,  they  provide  our 
readers  with  the  best  news¬ 
paper  possible. 


Quality  people  make  the  difference. 


iHlihARTF-tlANks 

NEWSPAPERS 

hARIE-hANks  COMMUNiCAliONS,  iNC. 
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P.O.  Box  269/San  Antonio,  Texas  78291 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


By  Doug  Borgstedt 


12-14— Pennsylvania  Newspaper  Publishers'  Association,  Summer  Con¬ 
ference.  Hidden  Valley  Resort,  Somerset,  Pa. 

12-14 — Arkansas  Press  Association,  Summer  Convention,  Fair- 

field  Bay  Resort,  Ark. 

12- 14— Virginia  Press  Association,  The  Cavalier,  Virginia  Beach. 

13- 15 — South  Carolina  Press  Association,  Summer  Meeting 

Hyatt.  Hilton  Head  Island. 

13-15 — Michigan  Press  Association,  Summer  Convention 

Grand  Hotel.  Mackinac  Island. 

15-18 — International  Newspaper  Advertising  and  Marketing  Execu¬ 
tives,  Hyatt  Regency,  Maui,  Hawaii, 

19- 21 — tiorth  Carolina  Press  Association,  Annual  Convention, 

Pinehurst  Hotel,  Pinehurst. 

20- 22— Alabama  Press  Association.  Summer  Convention,  Gulf  State 

Lodge  and  Convention  Center,  Gulf  Shores, 


r 


AUGUST 


5-10— Virginia  Press  Association.  Annual  Managers  Meeting, 

The  Cavalier,  Virginia  Beach.  Va. 

23-24 — West  Virginia  Press  Association.  Annual  Convention. 

Canaan  Valley  State  Park,  Davis,  W.Va. 

26-28 — New  York  State  Publishers  Association,  Summer  Meeting, 
Otesaga  Inn,  Cooperstown. 


'SKi,  WP  YOU  HIAR  A  MUffltt  CRY 
fOR  HELP  ?'  „ 


13-15— Mid-America  Newspaper  Conference,  Rock  Lane  Lodge, 

Branson,  Mo. 

19- 21 — Pennsylvania  Newspaper  Publishers'  Association, 

Annual  Convention,  Hotel  Hershey,  Hershey,  Pa. 

20- 22— Western  Newspaper  Production  Conference, 

Hilton  Hotel.  Reno. 

Sem  i  liars/  Workshops/ Clin  ics 

JULY 


PUBLISHERS 


9-7/10— The  Poynter  Institute  for  Media  Studies,  High 

School  Internship  Program,  St.  Petersburg. 

9-13 — ANPA  Hands-On  Training  Seminar,  Advanced  Offset  Press 
Operations.  The  Newspaper  Center,  Reston,  Va. 

15-18— SNPA  Foundation  Seminar,  "Clouds  Over  the  Sunbelt,"  Univer¬ 
sity  of  Georgia,  Athens, 

23-7/17— The  Poynter  Institute  for  Media  Studies.  Writers'  Camp 
St.  Petersburg,  Fla. 

23-27— Rochester  Institute  of  Technology  Seminar,  Photographic  Science, 
Technical  &  Education  Center  of  the  Graphic  Arts,  Rochester, 
NY. 

23-27— ANPA  Management  Introduction  to  Technical  Operations 

Seminar,  The  Newspaper  Center,  Reston,  Va, 


SH-H  •  OUR  WINE  AND  fOOP  EDITOR  IS  STIIL 
DIOESTIMS  LAST  NIGHT’S 
I  RESEARCH-"  I  n=;;rr 


AUGUST 


6-10 — ANPA  Newspaper  Quality  Control  Seminar,  The  Newspaper 
Center,  Reston,  Va 

12-18 — The  Poynter  Institute  for  Media  Studies,  Newspaper 

Design,  College  Seniors,  St.  Petersburg,  Fla. 

16-18 — Georgia  Press  Association,  Editorial  Seminar, 

DeSoto  Hilton,  Savannah. 

20-23 — Washington  Newspaper  Publishers  Association 

Allied  Dailies  NIE  Workshop,  Evergreen  State  College,  Olympia.  Wash. 
20-24 — ANPA  Advanced  Offset  Press  Operations  Seminar, 

The  Newspaper  Center,  Reston,  Va. 


for  Media 
Graduate 


Studies. 

Students. 


4-11/9— The  Poyntei  Institute 

Management  Program 
St.  Petersburg,  Fla. 
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The  Baby  Boom 


is  alive  and  living  well  in  Dallas. 
Which  newspaper  do  you  think  they  read? 


Dallas,  Texas,  has  a  me-  other  major  markets, 
dian  age  of  only  29.4.  Among  So  which  newspaper  do 

the  lowest  in  the  country  and  buyers  in  Dallas  read?  Just 
smack  in  the  middle  of  the  take  another  look  at  the  1 8  to 

post-war  baby  boom .  When  44  year-olds  earning  $25 ,000 

you  look  at  who’s  earning  to  $50,000.  About  26,000 
$25 ,000  to  $50,000  a  year  in  more  of  them  read  the  Times 

Dallas,  you’ll  find  70%  of  Herald  every  day.  On  Sunday, 
them  fail  right  into  that  vital  the  Herald  outgains  the  other 
1 8-44  age  group.  paper  by  a  booming  44,000. 

These  same  young  and  And  not  Just  in  the  SMS  A, 

affluent  households  enjoy  one  but  the  PMSA  and  Dallas 
of  the  lowest  costs  of  living  in  County  as  well, 

the  nation .  And  they  enjoy  it  to  Among  women ,  who  ac- 

the  tune  of  spending  nearly  count  for  better  than  53%  of 
$  16,000  per  household  on  re-  the  Dallas  market,  the  Times 
tail  purchases.  That’s  thou-  Herald  again  owns  substantial 

sands  of  dollars  more  than  in  leads  daily  and  Sunday  in  all 


three  areas. 

For  unmatched  Total 
Market  Coverage,  we  offer 
our  Times  Herald  Extra. 

A  weekly,  mail-delivered  ver¬ 
sion  of  the  Herald  that  delivers 
even  more  buyers  because 
coupled  with  the  Herald  it 
reaches  virtually  every  house¬ 
hold  in  Dallas. 

If  you’re  out  to  buy 
Dallas  these  days,  you’ve  got 
to  know  who’s  buying  in 
Dallas  these  days. 

And  where  to  find  them. 

There’s  only  one  place 
to  look  for  these  babies. The 
Dallas  Times  Herald. 


Dallas  Times  Herald 


Sources:  Scarborough's  National  Newspaper  Audience  Ratings  Study  1 983.  Bureau  of  Labor  Statistics.  Sales  Ad  Marketing  Management. 
Represented  Nationally  by  Branham  Newspaper  Sales  and  Times  Mirror  National  Marketing. 
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A  license  to  publish 

It  appears  the  Securities  and  Exchange  Commission  is  doing  what 
Congress  has  feared  to  do — in  fact,  what  it  is  explicitly  prohibited  by 
the  Constitution  from  doing — and  that  is  issuing  a  license  to  publish. 
SEC  doesn’t  call  it  that.  It  merely  requires  that  certain  financial 
publications  must  register  with  it  in  order  to  practice  their  First 
Amendment  rights  to  publish.  Failure  to  register  means  failure  to 
obtain  SEC  approval.  A  license,  pure  and  simple:  Something  to  be 
granted,  or  denied. 

The  SEC  claims  its  authority  under  a  1940  statute  which  permits  it 
to  require  registration  from  small  publications  like  newsletters  but 
which  specifically  says  the  power  does  not  extend  to  a  bona  fide 
“publication  of  general  and  regular  circulation.”  On  the  face  of  it,  such 
regulation  is  discriminatory.  Yet,  when  SEC  revoked  the 
registration  of  the  publisher  of  a  financial  newsletter  whose  reputa¬ 
tion  was  questionable,  and  went  to  court  for  an  injunction  to  force  him 
to  stop  publication,  an  appellate  court  in  New  York  found  this  was 
“permissible  regulation  of  economic  activity.” 

Supposedly,  if  that  author  had  written  the  same  things  for  a 
“publication  of  general  and  regular  circulation”  SEC  would  have  had 
no  recourse.  Because  he  had  exercised  his  right  to  publish  his  own 
newsletter,  SEC  felt  it  could  suppress  it. 

The  Supreme  Court  needs  to  take  a  thoughtful  look  at  this  case. 
The  SEC’s  motives  are  honorable  but  if  it  can  suppress  one  publica¬ 
tion  other  government  agencies  may  feel  they  also  have  the  right  to 
do  likewise  for  other  reasons.  Sound  far-fetched?  Not  when  you 
examine  the  SEC  case  and  realize  a  publisher  is  being  told  to  cease 
and  desist.  Remember  Near  v  Minnesota? 

Impersonations 

Editors  and  other  bona  fide  journalists  will  continue  to  protest 
whenever  there  is  undercover  impersonation  of  news  personnel.  It 
appears  that  is  about  all  they  can  do:  Protest. 

A  little  more  than  a  month  ago  members  of  the  press  in  New  Jersey 
and  surrounding  areas  were  irate  when  two  police  officers  revealed 
they  had  impersonated  television  reporters  in  order  to  interview 
participants  in  a  marijuana  “smoke-in.”  The  ACLU  joined  in  the 
move  to  seek  state  legislation  prohibiting  police  officers  from  posing 
as  journalists,  doctors,  attorneys  and  clergy,  but  we  doubt  anything 
will  come  of  it.  The  New  Jersey  Attorney-General  issued  a  statement 
saying  he  “would  strongly  discourage”  police  officers  from 
impersonating  journalists,  but  he  added  it  would  be  “unwise  to  issue 
a  blanket  prohibition.”  That  sums  it  up  perfectly  for  all  government 
officials:  They  don’t  approve  of  impersonations,  but  they  don’t  want 
to  close  that  last  loophole  which  will  permit  them  to  do  it. 

The  Internal  Revenue  Service  even  has  a  set  of  guidelines  for  the 
use  of  undercover  operatives.  It  can  be  done.  A  bill  before  the  Senate 
(S.804)  designed  to  restrict  such  impersonations  permits  it  when  it  is 
believed  necessary. 

Only  a  blanket  Congressional  prohibition  against  such  practices 
w’ill  put  an  end  to  it  but  no  one  seems  to  be  in  favor  of  that,  except  the 
press. 
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Letters  to  the  Editor 


Publisher  praises  Marriage  Mail 


All  the  discussions,  editorials  and 
debates  that  continue  to  grow  and  fes¬ 
ter  concerning  ADVO's  “Marriage 
Mail”  (MM)  program  baffles  me. 

Probably,  I  am  one  of  the  few  (may¬ 
be  the  only)  publisher  of  a  free  dis¬ 
tribution  paper  that  successfully  used 
ADVO’s  “MM”  as  a  distribution 
vehicle  for  my  papers. 

The  Marketplace  Papers  are  mailed 
to  over  200,000  homes  every  two 
weeks  in  Northern  Virginia  —  just 
eight  miles  from  the  Nation’s  Capital 
and  in  the  shadows  (most  often  in  the 
direct  path)  of  the  Washington  Post. 

It  may  sound  incredible  to  you 
guys,  but  “MM”  does  have  some 
very  distinct  advantages.  As  a  pub¬ 
lisher  who  has  always  opted  (for  10 
years  now)  to  use  the  U.S.  Postal 
Service  in  lieu  of  home-delivery  .  .  . 
and  one  who  continues  to  advertise 
“Our  papers  never  get  rained  upon, 
sowed  upon,  thrown  down  a  gutter  or 
blown  away.”  1  believe  in  mailing. 
Whether  it  is  “MM,”  “shared  mail,” 
“Partners  in  mail”  or  “solo  mail.” 

Mailing  is  the  best  guarantee  of  get¬ 
ting  into  the  homes  that  I  know  of  to¬ 
day.  My  papers  get  into  those  “exclu¬ 
sive”  apartment  buildings  and  past  elu¬ 
sive  apartment  management  who 
sometimes  say  that  we’re  just  a 
“throw-away.” 

Back  to  “MM”  (Marriage  Mail). 
What’s  the  big  deal?  Haven’t  subscri¬ 
ber  and  free  distribution  papers  al¬ 
ways  put  inserts  insie  their  papers? 

This  cuts  over-all  distribution 
costs  .  .  .  and  sometimes  the  profits 
are  great.  That’s  the  same  basic  prin¬ 
ciple  of  sharing  the  mail.  ADVO's 
marriage  mail  participants  simply 
don’t  pay  if  they  mailed  solo 


Remembers  “Red” 

Arthur  “Red”  Motley  must  have 
been  a  regular  reader  of  Editor  & 
Publisher. 

Over  the  years,  each  time  a  letter  of 
mine  was  published  in  E&P,  1  would 
receive  a  note  scrawled  in  red  from 
“Red.” 

If  a  statement  1  made  was  some¬ 
what  controversial,  his  one-liner 
would  be  “Tell  ’em.” 

I  will  miss  his  notes  whenever  my 
letters  are  published.  He  was  a  good 
friend  who  died  at  age  83. 

S.  Austin  Brew 
149  South  Maple  Avenue 
Ridgewood,  New  Jersey 

EDITOR  &  PUBLISHER  for  June  30,  1984 


(independently).  C’mon  —  every 
business  has  a  right  to  make 
money  .  .  .  including  ADVO! 

And  we  all  know  that  mail  carriers 
(whether  they  have  the  right  to  or 
not),  package  the  mail  to  be  inserted 
into  your  mailbox  or  through  your 
mail  slot  in  any  manner  they  feel 
expedient. 

For  years,  mail  carriers  have  taken 
the  largest  piece  of  mail  and  stuffed 
other  smaller  flyers,  envelopes  and 
preprints  inside  it. 

While  1  am  sure  all  mailers  don’t 
anticipate  having  their  mail  placed 
inside  another  mailer’s  flyer  —  it  hap¬ 
pens!  And  it  was  happening  long 
before  ADVO  introudced  “MM.” 

When  1  started  to  use  ADVO’s 
“MM”  they  were  just  introducing  the 
program  to  the  Washington,  D.C. 
market.  In  the  beginning,  my  papers 
were  wrapped  around  K-Mart  and 
Evans  Catalog  Showroom  flyers. 
Then  as  the  popularity  of  “MM” 
grew,  K-Mart  was  the  wrap  around; 
then  Evans  was  the  wrap  around. 

We  alternated.  But,  as  we  all  know, 
K-Mart  made  a  major  commitment  to 
the  program  (twice  a  week  in  this  mar¬ 
ket)  and  they  became  the  backbone/ 
guarantee  for  ADVO. 

So,  1  figured  that  with  K-Mart  being 
the  wrap-around,  my  Marketplace 
Papers  would  surely  suffer  from  lack 
of  immediate  identification.  Not  so.  1 
have  had  several  of  my  steady,  long¬ 
term  advertisers  swear  they  received 
better  response  when  we  participated 
in  ADVO's  “MM”  program. 

But,  I  pulled  out  of  “MM”  —  not 
because  ADVO  nearly  doubled  my 
rates  in  less  than  one  year  of  participa¬ 
tion  (it  was  still  cheaper  to  be  a 
“MM”  participant  as  opposed  to 


mailing  .solo),  but  because  we  had  to 
have  our  papers  delivered  to  them 
almost  a  week  in  advance  of  their 
delivery  date  to  the  Post  Office.  That 
is  a  whole  week  of  lost  ad  selling  time. 

Frankly,  if  ADVO  could  give  our 
papers  a  more  realistic  deadline,  we'd 
still  be  using  their  program.  1  don’t 
ever  recall  our  papers  arriving  late 
with  “MM.” 

All  this  makes  me  want  to  begin  our 
own  version  of  a  shared  mail  system.  1 
know  that  mail  works  because  almost 
every  shopper/free  distribution  paper 
in  my  market  area  has  switched  from 
home-delivery  to  mail.  We  all  know 
that  dailies  are  picking  up  non¬ 
subscribers  with  a  mailed  version  of 
their  paper  (and  quite  often  a  shared 
mailing)  —  so  now  they  too  are 
“TMC”  papers. 

It  looks  to  me  like  mailing  is  here  to 
stay  .  .  .  and  that  ADVO’s  marketing 
people  got  the  jump  on  everybody. 

There  is  no  doubt  in  my  mind  that 
“Marriage  Mail”  or  any  group  mail¬ 
ing  is  here  to  stay.  If  ANPA’s  sug¬ 
gested  rate  increase  goes  through, 
ADVO  will  no  doubt  raise  their  rates 
to  their  participants  .  .  .  and  the  par¬ 
ticipants  will  pay  it. 

When  major  retailers  see  a  26% 
increase  in  business  and  the  only  thing 
they  did  differently  was  to  use  “Mar¬ 
riage  Mail”  in  their  advertising  pro¬ 
gram,  that's  pretty  good  evidence  that 
they’ll  stick  around  with  the  system. 
Over  the  10  years  that  I’ve  been  mail¬ 
ing,  I  had  to  increase  my  rates  several 
times  .  .  .  the  advertisers 
understood. 

1  wish  I  had  thought  of  “Marriage 
’Mail”  first  and  had  the  resources  to 
do  it  before  ADVO. 

Shirley  J.  McIntosh 

McIntosh  is  publisher  of  The  Market¬ 
place  Papers,  Fairfax,  Va.) 


Stockworth:  Kit  Cot  the  Bottom-Line  Punch 


•THE  US.  INCOME 
TAX  SYSTEM© 
L^PROGRESSWE.". 


^THE  HIGHER  YOUR 
L TAXABLE  INCOME...'' 


5PEOALffmiRfS-SYNMGlTK)N  SALES 

To  order  call  Chuck  Weiss,  Joe  Vallely  212-972-1070/Paul  Finch  213-852-1579 
200  Park  Avenue  New  York,  NY  10166 


The  judging  took  place  in  court.  This  town  councilman  wouldn't  allow  wet  1-shirt  con¬ 
tests  in  a  local  pub.  So  a  local  D.J.  called  him  a  nerd.  The  councilman  sued  for  libel.  But 
the  D.J.  won.  And  ERC  paid  the  contest  fees.  Because  for  just  this  kind  of  unforeseeable 
event,  we  pioneered  libel  insurance  over  50  years  ago.  And  we  keep  innovating  to  meet 
your  changing  legal  needs.  To  find  out  more,  talk  to  your  broker  or  ERC  representative. 
In  Boston,  call  (617)  723-5330.  Employers  Reinsurance  Corporation. 

BEATING  THIS  GUY  IN 
THE  WET  T-SHIRT  CONTEST  WASNT  EASY. 
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Photo  agreement 

Reuters  acquires  United  Press  Internationai’s  24  non~U.S.  photo 
bureaus;  the  two  services  wiii  share  photos;  UPi  gets  $5.76  miliion 


United  Press  International  and 
Reuters  have  signed  an  agreement 
that  will:  ( I)  facilitate  the  creation  of  a 
new  Reuters  news  photo  agency;  (2) 
establish  a  10-year  photo-sharing 
arrangement  between  the  two  news 
agencies;  and  (3)  bring  in  $5.76  million 
into  UPI  coffers. 

According  to  UPI  spokesman  Bill 
Adler,  this  deal,  along  with  a  few  oth¬ 
ers  UPI  now  “has  in  the  works"  will 
significantly  boost  the  UPI  “war 
chest"  and  “permanently  put  to  rest" 
questions  about  the  wire  service’s 
financial  stability. 

Under  the  terms  of  the  agreement, 
Reuters  will  purchase  for  $3.3  million 
the  facilities  of  UPI’s  24  non-U. S. 
photo  bureaus.  This  will  form  the 
foundation  of  Reuters’  previously 
announced  establishment  of  its  own 
photo  service. 

Reuters  will  also  pay  UPI  an  addi¬ 
tional  $2.46  million  over  the  first  five 
years  of  the  agreement. 

The  contract  was  signed  on  June  23 
and  is  effective  immediately, 
although  the  transition  is  expected  to 
take  several  months.  Reuters  is  not 
expected  to  take  over  the  venture 
completely  until  January  I,  1985. 

According  to  the  agreement,  Reut¬ 
ers  will  assume  all  costs  of  running  the 
24  photo  bureaus  overseas.  UPI 
clients  will  continue  to  receive,  at  no 
additional  charge,  foreign  photos 
from  Reuters  as  part  of  their  UPI  con¬ 
tractual  service.  Reuters  clients  will 
receive  photos  from  236  UPI  photo 
bureaus  in  the  United  States. 

According  to  Adler,  about  80^^  of 
the  photos  on  the  UPI  network  each 
day  (more  than  100)  are  U.S.- 
generated  and  this  service  will  not  be 
affected  in  any  way. 

What  will  change,  according  to 
Adler,  is  that  overseas  photo  service 
UPI  now  offers  will  be  vastly 
improved  by  “combining  UPI’s 
present  photo  service  abroad  with 
Reuters’  superb  communications 
system." 


Michael  Nelson  (left),  deputy  manag¬ 
ing  director  and  general  manager  of 
Reuters,  and  Douglas  Ruhe,  managing 
director  and  chief  executive  officer  of  UPI, 
sign  agreements  covering  a  10-year 
exchange  of  photos  and  acquisition  by 
Reuters  of  UPl's  non-U. S.  photo 
operations. 

The  photos  sent  from  overseas  to 
the  U.S.  on  the  Reuters’  system, 
Adler  said,  are  expected  to  be  “shar¬ 
per  and  possibly  more  diverse,  from 
more  bureaus." 


According  to  UPI 
spokesman  Bill  Adler, 
this  deal,  along  with  a 
few  others  UPI  now  “has 
in  the  works”  will 
significantly  boost  the 
UPI  “war  chest”  and 
“permanently  put  to  rest” 
questions  about  the  wire 
service’s  financial 
stability. 


“Part  of  the  attraction  of  this  deal  to 
UPI  is  the  improvement  of  service," 
he  said.  “We  would  not  have  been 
able  to  make  the  improvements  in 
transmission  quality  that  they  will 
under  their  system.  We  think  it  will 
make  our  product  more  competitive 
in  the  photo  market." 

In  addition  to  the  better  quality 


photos  and  the  money  it  will  receive 
from  Reuters,  UPI  will  benefit  by  sav¬ 
ing  the  cost  of  operating  its  foreign 
photo  bureaus. 

“Some  of  the  most  expensive 
transmission  lines  in  the  world  are  lo¬ 
cated  in  Europe,"  he  said.  “Right 
now  we  are  paying  for  expensive 
phone  line  hook-ups.  Reuters  will  be 
transferring  the  communication  of 
photos  into  its  own  system  and  will  be 
assuming  all  overhead  costs." 

This  is  a  starting  point  for  Reuters, 
which  is  expected  to  expand  its  photo 
service  throughout  Europe.  Down  the 
road,  Reuters  expects  that  its  photo 
service  will  include  high-speed  digital 
photo  transmissions  and  “single 
transmission  color  photos." 

Adler  said,  “The  groundwork  has 
been  established  for  possible 
cooperation  which  can  only  benefit 
our  subscribers.” 

Under  the  arrangement,  photos 
from  abroad  will  continue  to  arrive  at 
U.S.  subscriber  points  via  UPl’s  reg¬ 
ular  Telephoto  network.  Photos  sent 
to  the  U.S.  from  overseas  will  be  slug¬ 
ged  “Reuters/UPI"  and  photos  sent 
from  the  U.S.  to  foreign  bureaus  will 
be  slugged  “UPI/Reuters."  Photos 
taken  by  UPI  bureaus  in  the  United 
States  will  continue  to  be  slugged 
“UPI." 

The  agreement  is  not  a  joint  ven¬ 
ture.  Both  Reuters  and  UPI  will  con¬ 
tinue  to  operate  as  separate  compan¬ 
ies  as  far  as  revenues  and  income. 

After  a  transition  period,  all  photos 
generated  overseas  will  be  transmit¬ 
ted  and  delivered  via  the  Reuter  com¬ 
munications  system.  It  is  anticipated 
that  current  UPI  employees  at  photo 
bureaus  abroad  will  be  retained  by 
Reuters,  but  final  details  have  not 
been  reached  on  that  point. 

For  the  remainder  of  1984,  a  joint 
UPl-Reuters  committee  will  work  on 
the  transition.  UPI  will  continue  man- 
agment  of  overseas  pictures  until  Jan¬ 
uary,  1985. 

(Continued  on  page  8} 


Photo  agreement 

(Continued  from  page  7) 

Agence  France  Presse  has  also 
announced  its  intention  to  start  up  a 
photo  service  and  the  Reuters  deal 
with  UPI  is  seem  as  a  move  to  give 
Reuters  a  head  start. 

Glen  Renfrew,  managing  director 
of  Reuters,  said,  “We  are  pleased  that 
this  agreement  gives  our  news  pic¬ 
tures  service  a  strong  start  by  having 
access  to  UPI's  excellent  coverage  of 
the  U.S.  and  the  benefit  of  the  high 
reputation  enjoyed  by  its  picture 
operation.” 

Douglas  Ruhe,  managing  director 
and  chief  executive  officer  of  U  PI  said 
the  agreement  “will  result  in  valuable 
service  enhancements  for  all  of  our 
subscribers.” 

UPI  will  begin  assigning  its  over¬ 
seas  subscriber  accounts  to  Reuters 


for  photos.  In  instances  where  foreign 
clients  are  subscribers  to  both  UPI 
photos  and  news,  UPI  will  assign  the 
photo  contracts  to  Reuters  and  sign 
separate  agreements  to  continue  serv¬ 
ing  them  with  news. 

UPI  Newspictures  and  its  forerun¬ 
ner,  Acme  Newspictures,  have  been 
in  existence  for  more  than  four 
decades.  UPI  introduced  a  fully  auto¬ 
matic  facsimile  receiving  device  in 
1953,  portable  transmitting  equip¬ 
ment  in  1970  and  the  Unifax  II 
receiving  system  in  1975. 

in  another  development  involving 
Reuters,  the  news  agency  on  June  21 
unveiled  a  modernized  newsroom  in 
New  York  City,  including  a  S3  million 
video-editing  system  designed  to  aid 
its  expansion  in  North  America. 

The  new  newsroom  is  on  the  31st 
floor  of  1700  Broadway,  a  building 
where  Reuters  has  had  its  North 


American  headquarters  for  more  than  a 
decade. 

Reuters  employs  more  than  700 
people  in  New  York  state,  including 
270  in  New  York  City. 

New  York  City  Mayor  Edward 
Koch  was  on  hand  for  the  unveiling. 

While  the  unveiling  was  taking 
place  inside,  the  Newspaper  Guild 
was  picketing  outside. 

In  an  open  letter  to  Renfrew,  the 
Guild  said, 

“The  majority  of  Reuters’  jour¬ 
nalists  have  elected  to  boycott  the 
management  party  tonight  to  protest 
management’s  failure  to  negotiate  a 
fair  contract. 

“Reuter  employees  have  been  with¬ 
out  a  contract  for  more  than  a  year- 
and-a-half  and  company  negotiators 
have  refused  to  bargain  in  good 
faith.” 


Abu  Dhabi  group  buys  9.2%  of  Reuters 

Purchase  makes  it  the  second  largest  voting  bloc  in  the  wire  service 


The  Abu  Dhabi  Investment 
Authority  bought  a  9.2%  stake  in 
Reuters,  the  British  news  and 
information  service,  when  its  shares 
were  sold  recently  on  the  London  and 
New  York  stock  markets. 

The  purchase  makes  the  Abu  Dhabi 
group  the  second  largest  voting  bloc 
in  Reuters,  behind  Press  Association, 
the  British  domestic  news  agency, 
which  holds  10.6%  of  the  voting 
stock. 

The  Abu  Dhabi  Investment 
Authority  announced  the  large  hold¬ 


ing  in  conformance  with  London 
Stock  Exchange  rules  requiring  dis¬ 
closure  of  any  holding  above  5%  of 
shares. 

The  investors  said  the  purchase 
was  “motivated  solely  by  considera¬ 
tion  of  what  they  believe  will  prove  to 
be  a  relatively  attractive  rate  of  re¬ 
turn.  Accordingly,  they  regard  this 
holding  as  a  long-term  investment.” 

The  authority  said  it  owned  36.535 
million  Reuters  shares,  or  about  one- 
third  of  the  114  million  shares  that 
were  offered  to  the  public.  A  large 


proportion  of  the  total  shares  were  not 
put  on  sale. 

The  plan  under  which  Reuters 
stock  was  offered  to  the  public 
included  the  restriction  that  no  owner 
could  hold  more  than  15%  of  the  com¬ 
pany’s  shares. 

Under  the  plan,  Reuters’  previous 
owners  —  press  associations  in  Brit¬ 
ain,  Australia  and  New  Zealand  — 
will  continue  to  hold  a  substantial 
number  of  shares  and  have  four  times 
the  voting  rights  of  those  offered  for 
sale  to  the  public. 


Advice  to  journalism  schools: 

More  liberal  arts,  less  emphasis  on  writing 


Liberal  arts,  rather  than  pro¬ 
fessional  skills,  should  be  emphasized 
in  journalism  and  mass  com¬ 
munications  education,  according  to 
a  proposed  model  curriculum. 

The  draft  curriculum  offered  by  the 
Accrediting  Council  on  Education  in 
Journalism  and  Mass  Com¬ 
munications  represents  a  sharp 
departure  for  journalism  education, 
which  for  years  has  increasingly 
emphasized  writing  and  reporting 
techniques. 

The  proposed  shift  recognizes  com¬ 
plaints  by  many  employers  and  media 
critics  that  journalism  school  students 
graduate  with  a  repertoire  of  occupa¬ 
tional  skills,  but  with  little  indepth 
knowledge  of  the  areas  they  must 
write  about. 

The  proposal  also  resists  the 


demand  from  some  students  and 
employers  that  journalism  schools 
should  adjust  to  the  rapid  tech¬ 
nological  change  in  newsgathering  by 
offering  hands-on  instruction  about 
sophisticated  equipment. 

Under  the  accrediting  council’s 
proposal,  the  entire  academic  range 
of  a  department,  school  or  college 
would  be  examined  for  accreditation, 
rather  than  specific  program  specialit¬ 
ies. 

There  are  two  main  reasons  for  the 
shift  to  this  so-called  “unit  accredita¬ 
tion,”  said  ACEJMC  president 
Joseph  W.  Shoquist,  managing  editor 
of  the  Milwaukee  Journal. 

“First,  the  quality  and  the  demands 
for  resources  for  one  program  have  a 
direct  bearing  on  the  quality  and  re¬ 
sources  available  to  other  specialities 


of  the  unit. 

“Second,”  he  added,  “with  the 
development  of  new  technologies, 
many  programs  do  not  make  the  sharp 
distinction  between  their  programs 
that  formerly  was  the  case.” 

The  proposed  curriculum  strongly 
supports  the  council’s  previous  stan¬ 
dard  restricting  journalism  pro¬ 
fessional  courses  to  25%  of  a  stu¬ 
dent’s  course  load. 

“The  council  feels  strongly  that  an 
accredited  journalism  and  mass  com¬ 
munications  curriculum  will  strictly 
limit  the  proportion  of  professional 
and  technical  courses  to  a  small  per¬ 
centage  of  the  total,”  Shoquist  said. 

Shoquist  said  the  council  intends  to 
give  final  approval  to  the  revisions  at 
its  meeting  in  Chicago  in  October. 
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Beat  it! 


Many  newspapers  reject  a  demand  by  Michael  Jackson  concert 
tour  promoters  to  publish  ticket  order  blank  ads  for  free 


Demands  for  free  ads  by  the  pro¬ 
moters  of  the  Michael  Jackson  con¬ 
cert  tour  have  outraged  several  Mid¬ 
west  newspapers. 

Some  have  flatly  told  promoters,  in 
the  words  of  one  of  the  singer’s  hits, 
to  “Beat  It.” 

Others  say  they  reluctantly  ran  the 
ads  only  because  they  had  essentially 
been  flim-flammed. 

“We’ve  learned  a  very  valuable  les- 


‘7hey  chiseled  us,”  Hale 
added.  1  feel  like  a  guy 
who  just  had  his  pocket 
picked.” 


son  about  dealing  with  promoters. 
I’ve  been  around  newspapers  for  30 
years  —  and  they  are  smarter  than  1 
am,”  James  H.  Hale,  publisher  of  the 
Kansas  City  Times  and  Kansas  City 
Star,  told  E&P. 

“They  chiseled  us,”  Hale  added. 
“1  feel  like  a  guy  who  just  had  his 
pocket  picked.” 

“The  promoter’s  methods  were 
somewhat  unethical,”  said  Terry 
Ausenbaugh,  Omaha  (Neb.)  World- 
Herald  public  affairs  manager.  “I 
think  we  will  be  much  more  skeptical 
of  anyone  who  tries  to  promote  a  con¬ 
cert  next  time.” 

Both  papers  gave  into  demands  by 
the  promoters  that  they  run,  free-of- 
charge,  half-page  ads  with  coupons 
necessary  for  ordering  tickets  to  the 
Jackson  concert  July  6-8  at  Arrow¬ 
head  Stadium  in  Kansas  City,  Mo. 

In  asking  for  the  free  space,  pro¬ 
moters  said  the  ads  were  “a  public 
service.” 

The  request  was  particularly  gall¬ 
ing,  some  newspaper  ad  executives 
said,  in  light  of  the  fact  that  the  Jack- 
son  tour  is  expected  to  gross  $100  mil¬ 
lion  on  ticket  sales  alone. 

“I  mean  the  gate  (in  Kansas  City) 
will  be  nearly  $5  million  —  and  they 
are  not  paying  for  their  advertise¬ 
ments,”  the  World-Herald’s 
Ausenbaugh  said. 

A  half-page  ad  would  ordinarily  sell 
for  about  $3,000  in  Kansas  City  and 
$2,500  in  Omaha. 


In  addition  to  the  Kansas  City  and 
Omaha  papers,  the  coupon  ads  were 
run  free-of-charge  by  the  St.  Louis 
Globe-Democra  t . 

Newspapers  refusing  to  run  the  free 
ads  included  the  Wichita  (Kan.) 
Eagle-Beacon ,  the  Des  Moines 
Register,  the  Tulsa  (Okla.)  World,  the 
Omaha  (Neb.)  World  Herald,  the 
Topeka  (Kan.)  Capital-Journal,  and 
the  St.  Louis  Post-Dispatch. 

The  coupons  are  necessary  for  the 
elaborate  ticket  sales  plan  devised  by 
the  “Victory  Tour”  promoters.  Sta¬ 
dium  Management  Corp.  of  Boston. 

Aspiring  concert-goers  must  com¬ 
plete  the  detailed  coupons  and  send 
them  to  a  New  York  City  address  with 
a  money  order  for  $  1 20  —  four  tickets 
at  $30  apiece.  A  computer  will  ran¬ 
domly  select  who  will  receive  tickets. 

Demand  for  the  tickets  is,  to  put  it 
mildly,  strong:  the  Washington  Post 
estimated  that  the  tour  will  draw  as 
much  as  $1 .5  billion  in  money  orders. 

In  several  Midwest  cities,  the  pro¬ 
moters  used  that  demand  to  pressure 
newspapers  into  accepting  the  con¬ 
cert  advertisements  for  free. 

In  Des  Moines,  for  example,  a  local 
radio  station  broadcast  June  20  that 
the  coupons  would  be  run  in  that 
morning’s  Des  Moines  Register. 


The  request  was 
particularly  galling,  some 
newspaper  ad  executives 
said,  in  light  of  the  fact  that 
the  Jackson  tour  is 
expected  to  gross  $100 
million  on  ticket  sales 
alone. 


In  fact,  the  Register  had  refused 
promoter's  demands  that  the  paper 
run  the  ad  for  free  or  not  at  all. 

“We  were  besieged  by  an  ava¬ 
lanche  of  phone  calls,”  Register  ad 
director  Chares  Edwards  said. 

That  was  also  what  happened  in 
Wichita,  where  the  local  electronic 
media  was  told  that  the  Eagle-Beacon 
was  going  to  run  the  coupon  ads. 

When  the  ad  material  arrived,  pro¬ 


moters  said  it  was  “to  be  used  as  a 
convenience  to  your  subscribers.” 
vice  president  and  general  manager 
Peter  B.  Ridder  said. 

“What  galls  us  is  (the  local  Kansas 
City  promoter  said)  this  is  not  too 
unusual,”  Ridder  said. 

After  the  facts  about  the  free  ad 


In  asking  for  the  free 
space,  promoters  said  the 
ads  were  “a  public  service.” 


emerged,  Ridder  said,  the  electronic 
media  was  “very  supportive”  of  the 
paper’s  position. 

“After  all,  they  saw  they’ve  been 
used,”  he  said. 

In  other  cities,  the  newspapers 
unwarily  trapped  themselves  into 
running  the  ads. 

When  they  were  talking  to  ad  man¬ 
agers  at  the  World-Herald,  for 
example,  the  promoters  referred  to  an 
“ad”  that  they  were  sending  to  the 
paper. 

Presuming  the  ad  would  be  paid, 
the  paper  itself  told  local  tv  and  radio 
stations  it  would  be  running  coupons, 
Ausenbaugh  said. 

When  the  material  arrived  — Just  a 
few  hours  before  the  evening  paper’s 
deadline  —  it  was  addressed  to  the 
editor,  and  was  accompanied  by 
instructions  that  it  must  run  as  is  and 
free-of-charge. 

“It  was  blatantly  an  ad,  and  we  told 
(the  local  Arrowhead  Stadium  pro¬ 
moters)  that  it  could  not  run  as  a  pub¬ 
lic  service,”  Ausenbaugh  said. 

However,  because  of  the  electronic 
publicity,  the  paper  decided,  “We 
had  made  a  commitment  to  the  read¬ 
ers,”  he  said. 

Times  and  Star  publisher  Hale  also 
said  that  despite  his  irritation  at  the 
promoters’  demands,  “the 
information  in  the  ads  was  of  value  to 
our  readers.” 

Promoters  first  demanded  a  free 
two-page  spread  from  the  Kansas 
papers  and  threatened  to  run  the  ad  in 
USA  Today. 

Though  Hale  said  he  never  believed 
that  was  possible,  the  promoters  used 
(Continued  on  page  25) 
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Canadian  government  subsidizes  weekiy  paper 

Newspaper  is  started  with  the  heip  of  a  $90,000  grant 


Grant  Wright  says  his  struggling 
thrice-weekly  in  a  shrinking  Manitoba 
town  is  being  pushed  nearly  to 
insolvency  by  a  competing  weekly 
that  was  started  with  the  help  of  a 
$90,000  grant  from  the  Canadian  gov¬ 
ernment. 

“Sure,  I’ve  been  hurt  by  it.  They 
don’t  have  to  take  all  my  ads,  just  a 
small  portion  —  and  then  I  cannot  go 
on,’’  said  Wright,  owner  and  pub¬ 
lisher  of  the  3,000-circulation  Thomp¬ 
son  Citizen. 

Since  May  9,  the  Citizen  —  which 
shrank  from  a  daily  to  a  thrice-weekly 
four  years  ago  —  has  faced  competi¬ 
tion  from  the  Northern  Times. 

Wright  said  he  does  not  mind  the 
competition,  just  its  funding. 

“If  they  were  doing  this  on  their 
own  hook  and  giving  away  the  paper, 
I  wouldn’t  mind  at  ail.  What  I  object 


to  is  having  my  tax  dollars  used  to  cut 
my  own  throat,’’  he  said. 

The  Northern  Times  used  the 
$90,000  employment  development 
grant  to  hire  five  full-time  staff  memb¬ 
ers  and  seven  part-time  writers. 
Advertising  revenue  covers  other 
expenses. 

The  new  weekly,  with  a  circulation 
of  8,200,  is  distributed  free  in  Thomp¬ 
son  and  in  the  thinly  populated  north¬ 
ern  country. 

Wright’s  Thompson  Citizen  has  a 
cover  price  of  250  and  concentrates 
on  the  town  of  Thompson,  an  econo¬ 
mically  depressed  nickel-mining  town 
which  in  the  last  three  years  has 
declined  in  population  from  22,000  to 
14,000. 

Wright  said  the  Thompson  Citizen 
once  attempted  free  delivery  in  the 
northern  villages,  but  lost  money. 


“Without  their  subsidy,  they’d  be 
in  a  real  hole,’’  Wright  said. 

Other  northern  Manitoba  newspap¬ 
ers  are  concerned  about  the  new 
weekly,  Wright  said.  Five  publishers 
were  to  meet  this  week  to  discuss  the 
Northern  Times,  he  said. 

Wright  also  said  he  objected  to  the 
government  involvement  in  newspap¬ 
ers  as  a  matter  of  principle. 

“I  don’t  think  the  government  has 
any  business  funding  newspapers. 
It’s  terrifying  when  you  think  of  it,’’ 
he  said. 

Further,  he  said,  the  economic 
development  grant  will  ultimately  be 
counter-productive. 

“There  are  only  so  many  jobs  in 
publishing  in  a  town  like  this,  so  if  (the 
government)  creates  five  over  there, 

(Continued  on  next  page) 


Classified  ad  managers  show  their  independence 


Choosing  to  remain  a  separate  and 
independent  entity,  the  Association 
of  Newspaper  Classified  Advertising 
Managers  voted  against  merging  with 
the  International  Newspaper 
Advertising  and  Marketing 
Executives. 

Richard  Riggins,  ANCAM  presi¬ 
dent  until  June  20,  drew  applause 
from  the  350  ANCAM  members 
present  at  their  64th  annual  con¬ 
ference  when  he  announced  that  the 
board  of  directors  declined  INAME’s 
suggestion  the  two  associations  mer¬ 
ger. 

“After  careful  consideration,  the 
board  made  a  unanimous  decision 
rejecting  the  proposed  merger 
because  such  a  merger  would  not 
serve  the  best  interests  of  either 
ANCAM  or  the  newspaper 
industry,’’  Riggins  read  from  a  letter 
addressed  to  Ed  O’Neil,  chairman  of 
the  INAME  news  advisory  com¬ 
mittee  and  vice  president/marketing 
for  the  Dayton  (Ohio)  News  and  Jour¬ 
nal  Herald. 

“Classified  is  becoming  more  and 
more  important,  consisting  of  30%  of 
the  paper’s  advertising,’’  Riggins  said 
later.  “We  want  to  keep  two  separate 
organizations.’’ 

Incoming  ANCAM  president  Clif¬ 
ford  Hansen  of  the  Salt  Lake  (Utah) 
Tribune  and  Deseret  News  agreed, 
saying  “we  hope  to  keep  the  associa- 


"We  hope  to  keep  the  associations 
separate  for  a  long,  long  time"  —  Clif¬ 
ford  Hansen,  incoming  president  of 
ANCAM. 

tions  separate  for  a  long,  long  time.” 

Riggins,  classified  advertising  man¬ 
ager  of  the  St.  Petersburg  (Fla.)  Times 
and  Evening  Independent ,  said 
despite  the  decision  against  merging. 
ANCAM  would  be  moving  its 
headquarters  from  Danville,  Ill.,  to 
Reston,  Va.,  where  ANPA.  INAME 
and  a  number  of  newspaper  organiza¬ 
tions  are  headquartered. 

Although  the  cost  of  living  in  Res¬ 
ton  is  30%  higher  than  Danville,  the 
lease  in  Virginia  is  more  equitable. 


Riggins  said.  The  two  associations 
will  discuss  sharing  physical 
operating  costs,  such  as  clerical  and 
mailing  facilities. 

Riggins  said  he  expects  ANCAM  to 
move  in  September  1987  when  gener¬ 
al  manager  Frank  Harris  is  scheduled 
to  retire.  INAME  will  be  moving  to 
Reston  by  Labor  Day  this  year,  he 
added. 

Some  CAMS  participating  in  the 
conference  expressed  skepticism  that 
the  two  associations  would  remain 
separate  once  both  are  located  in  Res¬ 
ton.  Most  said  they  wanted  to  retain 
ANCAM  as  a  separate  entity,  or  that  a 
merger  create  an  entirely  new  organ¬ 
ization  fair  to  both  retail  and  national 
ad  managers  and  CAMs. 

Riggins  said  those  fears  “are  not 
well  founded,”  and  maintained  that 
ANCAM  would  not  be  absorbed  into 
INAME. 

In  an  address  at  the  convention, 
INAME  president  Woodrow  Shadid, 
ad  director  of  the  Bloomington  (Ill.) 
Pantograph  suggested  the  CAMs  rec¬ 
ognize  “management  development” 
as  a  factor  in  their  future  success. 

“More  than  ever  before,  classified 
managers  and  other  department 
managers  must  consider  themselves 
as  newspaper  executives  looking  at 
the  entire  advertising  marketing 
department  needs  and  goals  —  as  a 
whole,  rather  than  a  single  division 
within  the  sales  department.” 

—  M.K.  Guzda 
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they’ll  destroy  three  at  my  paper,”  he 
said. 

At  the  Northern  Times,  editor  John 
Boivin  scoffs  at  the  objections. 

"We’re  reaching  some  pretty  re¬ 
mote  communities  —  mostly  native 
communities  —  who  have  never  had  a 
paper  before.  People  tell  us  that  for 
the  first  time  they  feel  like  they  are 


part  of  the  northern  community,”  he 
told  E&P. 

There  is  no  government  inteference 
at  all  on  the  paper,  Boivan  said. 

“Nobody  is  going  to  tell  me  what  to 
put  in  the  paper.  Editorially  I  am  total¬ 
ly  independent,”  he  said. 

The  government  grant  to  the  paper 
is  no  different  than  a  grant  to  any 
other  business  getting  underway. 


Boivan  argued. 

However,  he  directed  all  specific 
questions  about  the  grant  to  the 
chairwoman  of  the  three-woman 
board  of  directors. 

Contacted  by  E&P,  the  chairwo¬ 
man,  Cathy  Danyluk  said,  "I  don’t 
think  it’s  that  interesting  a  story  for 
you  so  really  1  don't  wish  to  be 
interviewed.” 


Good  news  for  newspapers? 

Recent  U.S.  Supreme  Court  antitrust  ruling 
involving  subsidiaries  may  benefit  newspapers 


The  U.S.  Supreme  Court’s  recent 
ruling  that  a  company  and  its  sub¬ 
sidiaries  cannot  be  charged  with  con¬ 
spiring  to  restrain  trade  may  be  good 
news  for  newspaper  companies. 

In  a  5  to  3  decision,  the  court  over¬ 
turned  the  “intra-enterprise  con¬ 
spiracy  doctrine’’  which  was 
established  by  a  1947  ruling.  That  doc¬ 
trine  treated  subsidiaries  as  separate 
entities  from  their  parent  companies 
under  Section  1  of  the  Sherman  Anti¬ 
trust  Act  which  prohibits  “every  con¬ 
tract,  combination  or  conspiracy  in 
restraint  of  trade.” 

The  court  said  that  Section  I  should 
not  apply  to  parent  companies  and 
wholly-owned  subsidiaries  because 
“their  objectives  are  common”  and 
“there  is  nothing  inherently  anti¬ 
competitive  about  a  corporation’s 
decision  to  create  a  subsidiary.” 

The  June  19  decision  overturned  a 
$^.5  million  antitrust  verdict  against 
Copperweld  Corp.  and  its  subsidiary. 
Regal  Tube  Co.  Independence  Tube 
Corp.,  a  competitor,  had  charged  that 
Copperweld  and  Regal  had  conspired 
to  keep  it  out  of  the  tube  business. 

Conrad  Shumadine,  an  antitrust 
specialist  with  Wilcox,  Savage, 
Dickson,  Hollis  &  Ely  in  Richmond, 
Va.,  said  the  Copperweld  ruling 
means  “joint  corporate  action  by  a 
newspaper  chain  and  its  subsidiaries 
can  now  be  undertaken  without  fear 
of  an  alleged  conspiracy.” 

Shumadine  said  the  ruling  will  give 
newspaper  companies  “a  lot  more 
freedom”  in  the  way  they  organize 
themselves. 

Under  the  intra-enterprise  doc¬ 
trine,  Shumadine  said,  a  newspaper 
group’s  decision  to  standardize  its 
formats  at  all  its  newspapers  could 
have  resulted  in  an  antitrust  action 
under  Section  1  because  that  decision 
“affects  competition.” 

The  Copperweld  decision  elimin¬ 
ates  that  threat,  he  said. 

As  another  example,  Shumadine 
said  that  under  the  old  doctrine  a 


newspaper’s  conferring  with  its 
parent  company  about  a  decision  to 
terminate  a  distributor  might  also 

Shumadine  said  the 
ruling  will  give  newspaper 
companies  “a  lot  more 
freedom”  in  the  way  they 
organize  themselves. 

have  been  sued  for  an  alleged  restraint 
of  trade  conspiracy. 

“Now,  there  can  be  no  con¬ 
spiracy,”  he  said. 

Shumadine  believes  a  newspaper 
company  would  have  prevailed  in 
either  of  those  cases,  but  at  tremen¬ 
dous  expense. 


The  Copperweld  decision  “makes 
it  plain”  there  is  no  grounds  for  a  suit, 
he  said. 

Shumadine  also  believes  that  the 
Copperweld  decision  can  be 
interpreted  to  mean  that  two  sub¬ 
sidiaries  of  the  same  parent  corpora¬ 
tion  “can’t  conspire  with  each 
other.” 

However,  Shumadine  cautioned 
that  the  Copperweld  ruling  has  no 
bearing  on  Section  2  of  the  Sherman 
Act  which  involves  charges  that  a 
company  monopolized  or  attempted 
to  monopolize  a  market. 

He  said  most  antitrust  suits  against 
newspapers,  such  as  those  involving 
the  start-ups  of  Total  Market  Cover¬ 
age  products,  are  brought  under  Sec¬ 
tion  2. 


Correction 


Editor  &  Publisher  published  a 
listing  of  the  Top  25  circulation  daily 
and  Sunday  newspapers  in  its  May  26 
issue.  The  listing  was  based  on  the 
Audit  Bureau  of  Circulation  FAS- 
FAX  report  for  the  six  month  period 
ending  March  31,  1984. 

Incorrect  figures  were  run  for  the 
Sunday  edition  of  the  Detroit  Free, 
Press  and  the  Arizona  Republic  of 
Phoenix  was  inadvertantly  left  out  of 
the  Top  25  daily  listing. 


While  the  correct  Sunday  circula¬ 
tion  figure  of  787,300  for  the  Free 
Press  was  published,  it  was 
incorrectly  stated  that  the  Free  Press 
had  a  circulation  decline  of  3,347.  It 
should  have  stated  that  the  Free 
Press’  circulation  for  the  period  was 
up  on  Sunday  by  6,653. 

The  Arizona  Republic’s  daily 
circulation,  according  to  ABC  FAS- 
FAX,  was  314,460,  which  makes  the 
newspaper  the  23rd  largest  daily  in  the 
United  States. 


Carver  joins  E&P  as  an  associate  editor 


Lloyd  A.  Carver,  Jr.,  39,  former 
wire  editor  of  the  Nashville  Tennes¬ 
sean,  has  joined  Editor  &  Pub¬ 
lisher  as  an  associate  editor  and  will 
be  responsible  for  the  News/Tech 
section. 

Carver  spent  more  than  15  years 
with  the  Tennessean  and  in  addition 
to  his  wire  editing  responsibility,  he 
also  served  as  editor  of  the  newspap¬ 
er’s  Sunday  business  section. 

Carver  is  the  founder  of  National 


Wire  Watch,  a  national  forum  that 
permits  newspaper  wire  editors  to 
exchange  ideas  with  the  wire  ser¬ 
vices.  He  has  organized  six  national 
conferences  for  wire  editors  and  has 
put  together  the  Wire  Watch  newsletter 
which  is  distributed  to  250  newspapers 
in  48  states. 

Carver  attended  Princeton  Univer¬ 
sity  and  is  a  graduate  of  the  U  niversity 
of  Tennessee  with  a  B.S.  in  History 
and  Economics. 
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California  chaos? 


Several  ‘media  spectaculars’  will  take  place  on  the  West  Coast 
next  month;  this  adds  up  to  logistical  problems  for  reporters 


By  Richard  W.  Mullen 

Runners  carrying  the  Olympic  Torch  are  scheduled  to 


trot  through  San  Francisco  .  .  .  the  same  day  that  the 
Democratic  National  Convention  opens.  The  runners- 
.  .  .  will  add  more  excitement  and  commotion  to  what 
promises  to  he  one  of  the  busiest  days  in  the  city’s  history. 

- San  Francisco  Chronicle,  June  13,  1984 


The  same  thought  leaps  into  each  reporter’s  mind. 
These  stories  are  great  —  but  how  do  1  cover  them? 

California  is  the  site  of  several  media  spectaculars  that 
will  be  crammed  together  into  a  single  month. 

On  July  10,  San  Francisco’s  Candlestick  Park  hosts 
baseball’s  55th  All-Star  Game.  On  July  16,  the  Democratic 
National  convention  opens  at  San  Francisco’s  Moscone 
Convention  Center.  A  week  after  it  concludes.  Olympiad 
XXIII  commences  its  16-day  run  in  Los  Angeles. 

“It  can  be  a  logistical  problem  when  you  have  so  many 
major  things  in  a  row,’’  says  William  Murray.  West  Coast 
sports  editor  for  the  United  Press  International. 

“If  you  have  a  lot  of  good  news  stories  back-to-back,  I 
think  that’s  a  reporter’s  dream’’  adds  Frank  Candida, 
reporter  for  the  Los  Angeles  Herald-Examiner.  But  it’s  no 
good,  he  says,  “if  you  have  so  many  good  stories  happen¬ 
ing  simultaneously  that  you  can’t  do  a  good  job  on  any  of 
them.” 

These  annual  or  quadrennial  happenings  are,  more  than 
ever,  high-tech  events.  The  changing  nature  of  major  poli¬ 
tical  and  sports  coverage,  combined,  in  this  case,  with  the 
narrow  timing  factor,  give  electronics  a  critical  role  in 
beating  logistical  problems  and  getting  out  the  story. 

Aiding  the  media  will  be  the  most  advanced  high-tech 
communications  yet  assembled.  At  each  major  event  a 
number  of  companies  will  contribute  technology.  The 
integrating  force  among  them  is  Pacific  Bell,  which  has 
operated  independently  of  AT&T  for  just  half  a  year. 

Pacific,  provider  of  Telenet  service  at  the  All-Star 
Game,  is  also  official  manager  of  telecommunications  ser¬ 
vices  at  the  Democratic  National  Convention  (DNC)  and 
the  official  telecommunications  sponsor  of  Olympiad 
XXIII. 


Common  Thread 


It’s  unfortunate,  reflects  ABC  Radio  correspondent 
Peter  Cleveland,  that  events  of  such  magnitude  always 
land  on  the  same  year.  Each  deserves  its  own  unshared 
spotlight. 

The  All-Star  Game  plays  to  a  capacity  crowd  of  60,000 
—  and  some  54  million  American  tv  viewers.  ABC-tv, 
which  broadcasts  the  game,  also  anticipates  viewers  in 
Canada,  Mexico,  Central  and  South  America.  Japan,  and 
Europe. 

Also  covering  the  game  will  be  the  major  U.S.  print 
media,  the  wire  services,  plus  French  —  and  Spanish- 
language  papers. 

By  game  time,  the  Democratic  Convention’s  30,000  visi¬ 


tors  will  have  begun  to  arrive  in  San  Francisco.  Half  of 
those  visitors  will  be  members  of  the  media:  some  10,000 
reporters  backed  by  5,000  technicians.  They’ll  serve  an 
American  audience  of  some  60  million  and  an  estimated 
500  million  people  worldwide. 

Moscone  Center  itself  will  host  about  8,500  delegates, 
alternates,  and  guests,  including  35  governors, 300  mem¬ 
bers  of  Congress  and  throngs  of  state  legislators  (plus,  of 
course,  several  Presidential  candidates.) 

World  attention  then  shifts  South.  Los  Angeles  will  host 
thousands  of  athletes  and  their  entourages  from  about  130 
countries  (the  exact  number  depending  on  the  final  out¬ 
come  of  the  U.S.S.R.  boycott).  Some  two  million  people 
may  attend  one  or  more  Olympic  events.  Most  astounding 
of  all,  these  Games  will  claim  a  world  audience  of  some  2.5 
billion:  more  than  half  the  world’s  population. 

An  estimated  8,000  reporters  will  converge  on  Los 
Angeles  from  across  the  globe  to  cover  the  Games  —  and 
cover  them  thoroughly.  ABC  Radio  alone,  for  instance, 
plans  some  1,700  Olympic  reports  over  1,000  stations, 
Cleveland  notes. 

The  Los  Angeles  Convention  Center  will  serve  as  media 
headquarters.  The  center’s  facilities  include  a  news  con¬ 
ference  hall  that  can  hold  1,000  reporters.  The 
International  Broadcast  Center  in  Hollywood  will  provide 
for  the  office  and  studio  needs  of  the  electronic  media. 

Pacific’s  Telenet  will  cover  323  Olympic  events,  held  at 
26  different  sites  over  a  4,500-square-mile  area.  The  com¬ 
pany  coordinates  the  contributions  of  IBM,  Xerox, 
AT&T,  General  Telephone,  and  others. 

The  All-Star  Game,  Convention,  and  Olympics  are  con¬ 
nected  —  literally  —  by  a  thread:  telephone’s  new  “mira¬ 
cle  medium,”  fiber  optic  cable. 

Pacific,  which  operates  one-third  of  all  U.S.  fiber  optic 
cable,  will  use  it  to  serve  all  three  events.  Fiber,  which 
resembles  glass  thread,  carries  information  (tv,  sound, 
computer  data)  in  the  form  of  light  bursts  that  pulsate  up  to 
274  million  times  a  second.  One  fiber  cable  can  handle  up 
to  240,000  simultaneous  phone  conversations  —  and  could 
transmit  the  entire  contents  of  the  Bible  in  one  second. 

Computers  also  figure  strongly  in  serving  the  media. 
Pacific  will  handle  telephone  traffic  at  all  three  events  with 
its  advanced  electronic  switching  system  machines,  which 
can  process  up  to  550,000  calls  per  hour. 

Media  customers  will  have  access  to  computerized 
“Centrex”  telephone  features  such  as  call  forwarding, 
speed  calling,  and  conference  calling. 

“Centrex  lets  you  take  many  features  of  your  automated 
office  with  you,”  says  Craig  MacDonald,  Pacific  media 
liaison  and  former  San  Diego  Union  reporter. 

Fiber  and  computers  form  key  parts  in  the  high-tech 
system  that  will  serve  the  mass-media  in  California  this 
summer.  Each  special  event,  in  turn,  displays  its  own 
share  of  high-tech.” 

All-Star  Problems 


Covering  a  two-hour  baseball  game  may  seem  easy.  But 
the  All-Star  game  isn’t  like  the  hundreds  of  others  during  a 
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season.  The  audience  is  huge  and  the  stakes  are  high.  The 
brevity  of  the  event  can  make  delays  very  costly. 

Notes  UPI’s  Murray:  “(In  San  Francisco)  we've  got  the 
All-Star  Game,  the  Convention,  and  the  Super  Bowl  (Jan¬ 
uary,  1985  in  Palo  Alto,  California)  in  succession.” 

Murray,  who  will  cover  all  three  sports  fetes,  notes  their 
possible  effect  on  the  area. 

“It's  one  of  those  things  that  can  make  or  break  a  city  as 
far  as  tourist  dollars  (are  concerned).'' 

On  July  10  reporters  will  need  phones,  and  they'll  need 
them  fast. 

“We're  expecting  phone  orders  up  to  the  day  before  the 
game,"  says  Gregory  M.  Hogg,  Pacific  account  executive. 
“A  reporter  may  show  up  at  a  game  time  and  want  a  phone 
in  15  minutes.  We're  preparing  for  that  situation.” 

Baseball  fans  expected  to  attend  include  Senator 
Edward  Kennedy  and  House  Speaker  Tip  O'Neil.  Either 
or  both  may  require  special  media  attention.  So  would 
another  well-known  aficionado. 

“It's  possible  that  President  Reagan  will  choose  to 
attend  and  throw  out  the  first  ball,"  Hogg  says. 

If  that  happens  (and  few  will  know  until  the  last  minute), 
the  media  must  scramble  to  cover  the  story.  Pacific  will  be 
ready  to  help.  “In  the  most  extreme  case  of  user  demand, 
such  as  attendance  by  the  President,"  says  Hogg,  “we 
could  tap  the  virtually  limitless  capacity  of  our  cable  to 
accomodate  all  conceivable  communications  needs.” 

Unconventional  Technology 

Peter  Cleveland  will  cover  both  the  Democratic  Nation¬ 
al  Convention  and  the  Olympics:  he  expects  he'll  report  on 
demonstrations  outside  Moscone  Center  and  various 
types  of  hard  news  at  the  Games. 

“I  think  logistics  will  be  the  biggest  problem,"  he  says. 
At  the  Convention  “the  (news)  area  is  not  as  spread  out  (as 
are  the  Games,  but)  there  are  so  many  potential  avenues 
for  events  that  logistically  it's  going  to  be  tough.” 

To  assure  rapid  delivery  of  phone  service  for  the  press  at 
the  DNC,  Pacific  “pre-built"  the  circuitry  needed  to  serve 
the  projected  number  of  media  customers.  (Telephone 
orders  at  the  DNC  will  equate  to  serving  a  city  of  25,(XK).) 

The  company  will  provide  Centrex  to  Knight  Bidder, 
UPl,  Cable  News  Network,  and  European  broadcasters. 
CBS  has  named  Pacific  its  telecommunications  provider 
for  the  convention. 

The  company's  role  is  to  provide  cables  for  tv,  which  is 
the  means  by  which  the  vast  majority  of  Americans  follow 
politics.  Pacific's  fiber  optic  system  will  connect  to  100 
video  circuits  —  possibly  the  most  ever  used  for  a  Califor¬ 
nia  event. 

The  company  also  will  aid  the  broadcast  media  —  such 
as  NBC  —  in  transmitting  their  tv  signals  up  to  satellites 
past  the  overcrowded  radio  airwaves  of  San  Francisco. 

All  told,  the  Democratic  Convention  will  be  a  high-tech 
spectacular.  Making  their  debuts  will  be  new  systems  for 
electronic  messaging  and  voting. 

Many  media  participants  will  bring  electronic  systems 
to  connect  to  the  overall  network.  Cleveland  notes  that 
“(ABC)  will  have  complete  studio  facilities  and  satellite 
links  both  in  San  Francisco  and  in  Los  Angeles." 

At  both  events  ABC  will  give  its  subscribers  the  option 
of  “gavel-to-gavel”/“play-by-play”  coverage  or  selected 
feeds. 

Cleveland  also  expects  to  be  equipped  with  a  walkie- 
talkie  or  other  means  of  instant  connection  with  his  edi¬ 
tors.  But  he  believes  his  most  important  tool  may  be  an 
old,  reliable  medium.  Just  a  tape  recorder  and  telephone, 
he  says,  gives  him  “virtually  instant  access  from  any¬ 
where  in  the  United  States.” 

Telephones  don't  always  pull  you  through,  notes  Frank 
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Candida,  recalling  the  earthquake  that  struck  Coalinga, 
California  last  year.  In  that  case,  he  recalls,  “We  (report¬ 
ers)  all  stood  in  line  for  the  three  phones  that  were 
functioning  in  the  city. 

“1  think  it'll  be  a  tremendous  logistical  problem”  to 
cover  the  L.A.  Games,  he  adds.  “You're  talking  of  an 
Olympics  that  are  spread  from  Santa  Barbara  to  San  Diego 
(and  beyond).” 

His  newspaper  will  scramble  to  cover  that  terrain,  he 
notes,  with  “our  normal  undermanned  strength.” 


“I  think  it’ll  be  a  tremendous  logistical 
problem”  to  cover  the  LA.  Games,  he 
adds.  “You’re  talking  of  an  Olympics  that 
are  spread  from  Santa  Barbara  to  San 
Diego  (and  beyond).” _ 


But,  as  UPl's  Murray  observes,  “communications  have 
changed.  Everybody's  using  those  Radio  Shacks.  It's 
almost  like  a  portable  office  in  your  car  —  in  your  lap. 
We're  wired  into  each  other  all  the  time.” 

Radio  Shack's  Model  100  portable  micro  enables  its  user 
to  transmit  data  directly  over  the  phone  from  the  micro  to 
an  office  computer. 

Microcomputers  are  among  the  myriad  terminals  that 
will  connect  to  Pacific's  Olympiad  network.  The  telenet 
serves  2,000  electronic  messaging  terminals,  which  report¬ 
ers  can  use  at  the  Game  sites  to  transmit  their  stories 
directly  over  a  worldwide  telex  and  telecopier  network. 

The  terminals  also  display  event  results,  upcoming 
events,  and  background  information  on  athletes  and  past 
Olympic  records. 

Reporters  will  have  access  to  a  radio  paging  system, 
offered  jointly  by  Pacific  and  Motorola,  that  notifies  its 
holders  when  a  message  awaits  them  on  electronic  mail. 
PacTel  Mobile  Access,  a  new  generation  of  cellular  (tele¬ 
phone)  radio,  gives  reporters  a  means  of  communicating 
while  stuck  in  Olympic-sized  Los  Angeles  traffic  jams. 

As  at  the  Convention,  tv  is  the  crucial  medium  at  the 
Games.  Pacific  produces  the  master  tv  signal  for  ABC-tv 
and  international  broadcasters  to  distribute  globally. 

The  company  will  use  portable  telecommunications 
trailers  to  serve  the  Games'  far-flung  sites.  The  company's 
special  trailers  will  transmit  broadcast-quality  tv,  radio, 
data,  and  other  signals  together  over  fiber  optic  lines  at  90 
million  bits  per  second. 

It  will  be  the  first  time  a  global  audience  will  receive 
such  a  combined  signal  in  digital  form.  With  the  trailers 
Pacific  can  accomodate  last-minute  changes  in  playing 
locations,  as  well  as  surges  in  demand  for  media  coverage 
as  news  stories  arise. 

Frank  Candida  notes  that  the  Olympics  are  “potentially 
the  biggest  story  that's  ever  occurred  in  Los  Angeles  (or 
even)  the  United  States.” 

It  depends  on  what  happens:  “Terrorists  (could)  try  to 
make  some  kind  of  political  statement  in  Los  Angeles,  as 
happened  in  Munich  (in  1972).  On  the  other  hand,  the 
Games  might  turn  out  as  “a  nice  two- week-long  track  meet 
without  any  problems.” 

He  could  say  much  the  same  about  the  All-Star  Game 
and  the  Democratic  Convention:  each  has  the  potential  to 
be  “The  Big  Story”  in  a  way  no  one  can  predict. 

Two  things  are  clear:  first,  California  will  be  bathed  in  a 
media  spotlight  this  summer  as  no  place  has  ever  been  or, 
perhaps,  ever  will  be:  and  second,  thanks  in  part  to  high 
technology,  reporters  will  be  better-equipped  than  ever  to 
get  the  story  to  the  world. 


13 


Lending  a  helping  hand 

Financially-troubled  journalism  program  gets  million-dollar  pledge 
from  Knight-Ridder,  Knight  Foundation;  Detroit  News  also  contributes 


Knight-Ridder  Newspapers,  Inc., 
and  the  Knight  Foundation  of  Akron, 
Ohio,  have  joined  to  provide  a  mil- 
lion-dollar  challenge  grant  for  the 
financially-troubled  Journalists  in  Re¬ 
sidence  program  at  the  University  of 
Michigan. 

Earlier  this  month,  the  board  of 
directors  of  The  Evening  News 
Association  (ENA)  approved  a  plan 
where  the  parent  company  and  its 
flagship  newspaper,  the  Detroit 
News,  will  endow  the  Journalists  in 
Residence  program  with  $75,(XX)  over 
the  next  five  years. 

ENA  will  donate  $5,000  a  year  and 
the  News  $10,0(X)  a  year  to  the  univer¬ 
sity  fellowship  program,  starting  this 
year  through  1988. 

Meanwhile,  James  L.  Knight, 
chairman  of  the  Knight  Foundation, 
and  Alvah  H.  Chapman,  Jr.,  chair¬ 
man  and  chief  executive  officer  of 
Knight-Ridder,  announced  the 
Knight-Ridder  grant  and  challenged 
others  in  the  newspaper  industry  to 
offer  comparable  contributions. 

In  a  joint  statement,  they  said: 


“As  the  world  grows 
increasingly  complex, 
mid-career  education  for 
journalists  is  increasingly 
important.” 


“As  the  world  grows  increasingly 
complex,  mid-career  education  for 
journalists  is  increasingly  important. 
The  program,  by  furnishing  an  oppor¬ 
tunity  for  additional  education  in  mid¬ 
career  education  for  journalists  is 
increasingly  impoilant. 

“The  program,  by  furnishing  an 
opportunity  for  additional  education 
in  mid-career,  gives  journalists  great¬ 
er  expertise  and  our  profession  en¬ 
hanced  credibility.” 

To  qualify  for  the  grant,  the  Univer¬ 
sity  over  three  years  must  raise  a 
matching  million  dollars  from  other 
news  organizations  and  foundations 
for  the  program,  which  provides  fel¬ 
lowships  for  professional  journalists 
at  or  near  mid-career.  The  program 
will  continue  to  be  called  Journalists 
in  Residence. 

For  its  first  eleven  years,  the  pro¬ 


gram  was  sponsored  and  supported 
by  the  National  Endowment  for  the 
Humanities.  With  the  end  of  N.E.H. 
funding  this  year,  an  advisory  com¬ 
mittee  of  people  in  journalism  and 
allied  fields  has  undertaken  to  build  an 
endowment  of  at  least  $4  million  to 
sustain  the  program. 

University  of  Michigan  president 
Harold  T.  Shapiro  called  the  Knight- 
Ridder  and  Knight  Foundation  pro¬ 
posal  “precisely  the  kind  of  challenge 
and  stimulus  we  had  hoped  for  at  this 
stage  of  our  fund-raising  effort.” 

Under  the  proposal,  Knight-Ridder 
Newspapers  would  provide  $250,(XX) 
of  the  challenge  grant  and  the  Knight 
Foundation  would  contribute 
$750,000,  with  the  funds  in  each  case 
to  be  delivered  over  a  three-year  per¬ 
iod. 

The  Knight-Foundation  has  also 
endowed  a  journalism  fellowship  pro¬ 
gram  at  Stanford  University  as  a 
memorial  to  the  late  John  S.  Knight, 
editor  emeritus  of  Knight-Ridder 
Newspapers.  A  member  of  the  Knight 
Foundation  board  and  a  key  figure  in 
the  Stanford  gift  was  Lee  Hills,  the 
first  board  chairman  of  Knight- 
Ridder. 

Hills  pointed  out  that  the  Michigan 
program  represents  more  than  a  fifth 
of  all  mid-career  education  programs 
for  journalists  and  added:  “We  took 
this  action  because  the  newspaper 
industry  cannot  afford  to  let  programs 
like  this  die.” 

When  the  National  Endowment  for 
the  Humanities  decided  in  the  early 
1970s  to  sponsor  full  academic  year 
fellowships  for  journalists  at  two 
institutions,  Michigan  and  Stanford 
won  the  programs  in  competition  with 
other  universities. 

With  the  end  of  N.E.H.  funding, 
the  University  of  Michigan  stepped 
into  the  breach  with  major  budget 
support  that  enabled  the  Journalists  in 
Residence  program  to  recruit  its 
twelfth  class  of  Michigan  Journalism 
Fellows  for  the  1984-85  academic 
year. 

The  University  took  its  action  in 
order  to  provide  time  for  the  Advisory 
Committee  on  Journalists  in  Resi¬ 
dence  to  organize  and  undertake  its 
major  fund-raising  drive  aimed  at  sus¬ 
taining  the  program  indefinitely. 

The  Knight-Ridder  and  Knight 


Foundation  challenge  grant 
represents  a  major  breakthrough 
toward  that  goal,  according  to  Gra¬ 
ham  Hovey,  professor  of  communica¬ 
tion  and  director  of  the  program. 

Michigan  journalism  fellows,  131  in 
all,  have  come  from  every  section  of 
the  country  and  news  organizations  of 
all  kinds,  from  community  weeklies 
to  large  metropolitan  dailies  and  wire 
services,  and  from  radio  and  televi¬ 
sion  stations  to  the  major  networks. 

Nearly  all  resources  of  the  Univer¬ 
sity  are  open  to  the  journalism  fel¬ 
lows.  They  have  usually  anchored 
their  academic  programs  in  the 
humanities  and  the  liberal  arts,  in 
keeping  with  the  N.E.H.  sponsor- 
shop,  but  many  have  studies  as  well  in 
Michigan’s  professional  schools, 
centers  and  institutes. 


“We  took  this  action 
because  the  newspaper 
industry  cannot  afford  to 
let  programs  like  this 
die.” 


Ben  Yablonky,  now  emeritus  pro¬ 
fessor  of  communication,  was  the 
founding  director  of  Journalists  in  Re¬ 
sidence.  On  his  retirement  in  1980, 
Graham  Hovey,  former  foreign  and 
Washington  correspondent  and  mem¬ 
ber  of  the  editorial  board  of  the  New 
York  Times,  became  director. 

Commenting  on  the  ENA  contribu¬ 
tion,  Robert  Nelson,  executive  vice 
president  of  the  ENA  Newspaper 
Division  and  president  and  publisher 
of  the  Detroit  News,  said,  “This  com¬ 
pany  has  a  long-standing  commitment 
to  journalism  that  dates  back  to  1873 
when  the  Detroit  News  was  founded. 
These  pledges  are  made  in  the  spirit  of 
that  commitment  to  a  widely- 
acclaimed  journalism  program  in 
need  of  support.” 

Benjamin  J.  Burns,  executive  edi¬ 
tor  of  the  Detroit  News,  and  Ken  Win¬ 
ter,  editor  and  general  manager  of  the 
Petoskey  News-Review,  are  chairmen 
of  the  Michigan  fund-raising  drive. 
Eugene  L.  Roberts,  executive  editor 
of  the  Philadelphia  Inquirer,  is  the 
national  chairman. 
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A  need  to  reevaluate 


Study  says  newspapers  need  to  alter  coverage, 
especially  about  women,  who  are  under-represented 


By  M.K.  Guzda 

American  newspapers  need  to  reevaluate  and  redirect 
their  attitude  about  “soft”  news  to  remain  current  with  the 
complex  issues  of  our  time,  three  researchers  established 
after  a  comprehensive  study  of  10  major  newspapers. 

Researchers  Virginia  Allan,  Catherine  East  and 
Dorothy  Jurney  scrutinized  stories  from  10  major  news¬ 
papers  and  Associated  Press  to  determine  how  the  press 
dealt  with  six  specific  women’s  issues:  domestic  relations. 
Title  IX  enforcement  (the  law  prohibiting  discrimination  in 
education),  the  legal  impact  of  the  Equal  Rights  Amend¬ 
ment,  the  National  Women's  Conference  at  Houston  in 
1977,  pay  equity  and  the  World  Conference  of  the  UN 
Decade  for  Women. 

According  to  the  study,  America’s  newspapers  general¬ 
ly  failed  in  their  coverage  of  those  issues. 

"The  current  emphasis  on  controversy,  confrontation 
and  sensation  does  not  serve  a  reader  attempting  to 
understand  the  forces  at  work  in  the  changing  world. 


‘7he  current  emphasis  on  controversy, 
confrontation  and  sensation  does  not 
serve  a  reader  attempting  to  understand 
the  forces  at  work  in  the  changing 
worid.” 


“Reporting  only  the  confrontations  —  and  a  number  of 
papers  in  this  study  did  no  more  than  that  —  often 
obscured  the  deeper  thrust  of  social  change.  And  when 
there  was  no  controversy  involved,  the  study  was  often 
neglected  completely,”  the  24-page  tabloid  report  stated. 

Research  included  4,566  stories  from  the  Arizona  Daily 
Star,  Atlanta  (Ga.)  Journal  and  Constitution,  Cincinnati 
(Ohio)  Enquirer,  Dallas  (Tex.)  Times  Herald,  Denver 
(Colo.)  Post,  Detroit  (Mich.)  Free  Press,  Los  Angeles 
(Calif.)  Times,  Miami  (Fla.)  Herald,  New  York  Times,  St. 
Louis  (Mo.)  Post  Dispatch  and  Associated  Press. 

These  papers  fared  poorly  in  the  categories  evaluated, 
drawing  the  following  criticism: 

About  domestic  relations:  “Readers  were  not  adequately 
informed  of  the  facts  of  the  difficulty  and  costs  of  collect¬ 
ing  child  support,”  the  researchers  said,  adding  that  this 
was  just  one  of  the  many  important  stories  overlooked  in 
this  area. 

The  National  Women’s  Conference  in  Houston,  1977: 
“The  reporting  emphasized  the  emotional  issues  —  abor¬ 
tion,  ERA  and  sexual  preference  —  almost  to  the  total 
exclusion  of  substantial  accomplishment  of  the  Con¬ 
ference.” 

The  United  Nations  World  Conference  for  Women  in 
Copenhagen,  1980:  “With  one  exception  ...  the  papers 
did  not  view  the  conference  as  sufficiently  newsworthy  to 
send  their  reporters  to  Copenhagen,  despite  the  fact  the 
issues  involved  concerned  half  the  world’s  population.” 


Legal  impact  of  the  Equal  Rights  Amendment:  “In  gener¬ 
al,  one  of  the  most  fundamental,  complex  and  con¬ 
troversial  legal  issues  of  the  1970s  was  not  treated  serious¬ 
ly  by  the  newspapers  in  the  study.” 

Pay  equity:  “The  expectation  that  the  country’s  top 
newspapers  would  be  on  the  cutting  edge  of  an  emerging 
issue  proved  wrong  .  .  .  only  four  examined  the  issue  suf¬ 
ficiently  so  a  reader  could  understand  even  partially  the 
dimensions  of  the  concepts  of  equal  pay  for  work  of  com¬ 
parable  worth  or  comparable  value.” 

Enforcement  of  Title  IX:  “This  study  concludes  the 
public  was  not  informed  of  the  dilatory  and  inefficient 
record  of  the  federal  government  in  enforcing  the  laws 
prohibiting  discrimination  in  education.  Particularly  dis¬ 
appointing  was  the  failure  of  any  ofthe  papers  to  follow  up 
with  local  and  state  stories  on  topics  covered  in  the  study 
of  the  Project  on  Equal  Education  Rights.” 

The  study  suggested  the  following  is  needed  for  “New 
Directions  for  News:” 

•  A  tremendous  need  exists  for  the  recognition  of  human 
news,  or  soft  news,  as  opposed  to  breaking  or  hard  news. 

•  The  effect  of  change,  of  new  or  proposed  laws,  of  court 
decisions  on  the  daily  lives  of  readers,  should  be  a  part  of 
the  new  definition. 

•  Sensitivity  must  be  developed  on  issues  and  problems 
which  may  not  interest  an  editor  or  reporter  but  may  be  of 
great  interest,  even  assistance  to  readers. 

•  Editors  must  assume  a  gatekeeper’s  role  and  must 
have  time  to  study  on  the  job  to  be  fully  aware  of 
developing  issues. 

•  Reporters  need  time  to  be  specialists. 

The  project  was  headed  by  Allan,  former  special  assis¬ 
tant  for  Women's  Studies  to  the  Dean  of  the  Graduate 
School  of  Arts  and  Sciences,  George  Washington  Univer¬ 
sity.  The  co-authors.  East  and  Jurney,  are  issues  specialist 
and  long-time  newsperson,  respectively. 

Nine  American  newspapers  and  newspaper  foundations 
funded,  in  its  entirety,  the  newspaper  project  of  the 
Women’s  Studies  Program  and  Policy  Center  of  George 
Washington  University. 
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Ownership  Changes 


Harte-Hanks  Communications, 
Inc.  has  acquired  the  Tampa  Neigh¬ 
bor,  a  weekly  newspaper  in  Tampa, 
Florida,  from  North  American  Pub¬ 
lications,  Inc. 

The  Tampa  Neighbor  is  distributed 
to  more  than  140,000  households  each 
week  in  Tampa. 

William  Becker,  53,  has  been 
named  president,  and  Douglas 
Dance,  28,  has  been  named  executive 
vice  president  of  the  company,  which 
has  been  renamed  HHDM/Tampa. 
Both  Becker  and  Dance  formerly 
were  executives  at  HHDM/Miami, 
which  publishes  The  Flyer,  a  Harte- 
Hanks  shopper. 

♦  *  * 

Farm  and  Country,  a  weekly  agri¬ 
cultural  newspaper  publication  in  Vir¬ 
ginia,  has  been  acquired  by  Che¬ 
sapeake  Publishing  Corporation. 

Chesapeake  Publishing,  which  is 
owned  by  Whitney  Communications 
in  New  York  City,  also  publishes  the 
Demarva  Farmer,  a  weekly  farm 
publication  based  on  Easton,  Mary¬ 
land. 

Farm  and  Country  is  based  in 
Culpeper,  Va.  The  purchase  was 
made  from  McDonnell  Publishing 
Inc.,  which  founded  the  newspaper 
2  '/■>  years  ago. 

The  corporation’s  president.  Sue 
McDonnell,  has  been  named  pub¬ 
lisher  of  Farm  and  Country. 

Sales  manager  for  Farm  and  Coun¬ 
try  is  Dick  St.  John.  Katl  Berger, 
associate  editor  of  the  Delmarva  Far¬ 
mer,  will  add  to  his  reponsibilities 
those  of  editor  of  the  Virginia  farm 
newspaper. 

Chesapeake  owns  20  publications 
in  Maryland,  Delaware,  and  Virginia. 
*  *  * 

Ottaway  Newspapers,  Inc.,  a 
wholly  owned  subsidiary  of  Dow 
Jones  &  Co.,  has  signed  an  agreement 
to  purchase  the  News-Sun  of  Sun  City, 
Arizona  for  the  Freireich  family. 

The  six  days-a-week  News-Sun 
began  publication  in  1957  and  now  has 
an  average  daily  circulation  of  15,500. 

Burton  Freireich,  News-Sun  pub¬ 
lisher  since  I960,  will  retire  when  the 
sale  becomes  effective.  Edward  J. 
Somers,  publisher  of  Ottaway’s 
Oneonta  (N.Y.)  Daily  Star,  will  suc¬ 
ceed  Freireich  as  publisher. 

Elliot  Freireich  will  remain  general 
manager  of  the  News-Sun.  He  and  all 
other  employees  will  continue  to  help 
publish  the  paper. 

*  *  ♦ 

Capital  Cities  Communications, 
Inc.,  has  completed  the  acquisition  of 


Sutton  Industris,  Inc.,  Mission  Viejo, 
California,  from  Herbert  W.  Sutton. 

Sutton  Industries  is  principally  en¬ 
gaged  in  the  publication  and  distribu¬ 
tion  of  direct  mail  Pennysaver  shopp¬ 
ing  guides.  The  Pennysaver  is  distrib¬ 
uted  weekly  in  1 17  zoned  editions,  to 
over  1 ,000,000  households  in  Orange, 
Riverside  and  San  Diego  counties  in 
Southern  California  and  approx¬ 
imately  300,000  households  in  the 
Sacramento  and  Stockton  areas  on 
northern  California. 

*  *  * 

Richard  A.  Swank,  president  of 
Swank  Publicatins  Inc.,  has 
announced  the  sale  of  his  company 
and  its  two  weekly  newspapers,  the 
Perry  County  Times  and  the  Duncan- 
non  Record,  to  Robert  H.  Fowler, 
Harrisburg  magazine  publisher  and 
historical  novelist. 

The  Perry  County  Times  has  a  paid 
circulation  of  5,000  and  the  Duncan- 
non  Record,  2,400.  Both  papers  are 
more  than  100  years  old. 

Swank,  who  has  been  treasurer  of 
the  Pennsylvania  Newspaper 
Publishers  Association  for  many 
years,  will  continue  as  a  columnist 
and  consultant  for  the  new  company, 
to  be  called  Swank-Fowler  Publi¬ 
cations.  The  two  papers  will  remain 
under  the  supervision  of  David  R. 
Thompson,  editor  and  publisher. 

*  *  * 

The  Leader,  a  tabloid  weekly  pub¬ 
lished  Wednesdays  serving  Charles¬ 
town,  a  city  in  southeastern  Indiana, 
has  been  sold  to  Green  Banner  Pub¬ 
lications,  publishers  of  the  Banner- 
Gazette  and  The  Giveaway  in  Pekin, 
Indiana,  according  to  an 
announcement  by  W.B.  Grimes  & 
Co.,  Inc.,  media  brokers  of  Washing¬ 
ton,  D.C.,  who  handled  the  transac¬ 
tion. 

The  Leader  was  established  in  1957 
by  the  late  Dr.  Eli  Goodman,  a  pro¬ 
minent  physician  in  the  Charlestown 
area,  and  was  owned  by  him  until  his 
death  in  1983.  Green  Banner  Publica¬ 
tions  is  headed  by  the  father  and  son 
team  of  Bob  and  Joe  Green. 

*  *  * 

The  Blue  Valley  Gazette,  a  weekly 
newspaper,  has  been  sold  to  Webster 
and  Gladys  Ann  Hawkins,  Osawato- 
mie,  Kan. 

Mr.  and  Mrs.  Norm  Ledgin,  former 
owners,  sold  the  newspaper  that  they 
founded  more  than  four  years  ago.  He 
had  undergone  major  surgery  recent¬ 
ly.  The  couple  plan  to  devote  their 
time  to  other  interests. 

Mr.  and  Mrs.  Hawkins  are  involved 


in  ownership  of  several  other  Kansas 
weekly  newspapers. 

♦  *  * 

Scripps-Howard  has  agreed  to  pur¬ 
chase  the  Jensen  Beach  Mirror  and  the 
Port  St.  Lucie  Mirror, two  weeklies  lo¬ 
cated  in  south  Florida. 

The  Jensen  Beach  Mirror  is  located 
in  northern  Martin  County,  north  of 
Stuart,  Florida  and  the  Port  St.  Lucie 
Mirror  is  located  in  south  St.  Lucie 
County,  northwest  of  Stuart  and  Jen¬ 
sen  Beach. 

Richard  E.  Campbell  began  the 
Mirror  operation  in  1961  and  current¬ 
ly  the  Jensen  Beach  Mirror  has  a 
circulation  of  3,400,  while  circulation 
of  the  Port  St.  Lucie  Mirror  is  14,000. 

Campbell  will  continue  as  publisher 
of  both  newspapers. 

*  *  * 

The  Monticello  (Ind.)  Herald- 
Journal,  a  daily  newspaper  and  the 
News  Reminder,  a  weekly  free  dis¬ 
tribution  publication,  have  been  pur¬ 
chased  by  Home  News  Enterprises  of 
Columbus,  Indiana. 

Richard  L.  Hare  (Rochester,  New 
York)  and  Milton  Q.  Ford  (Memphis, 
Tennessee)  represented  Robert  G. 
and  Helen  Kay  Fisher  in  the  negotia¬ 
tion  and  sale  of  the  long-time,  family- 
owned  newspaper. 

He  *  * 

George  Rose  and  Elizabeth  Chris¬ 
tian,  husband  and  wife  journalists 
from  Los  Angeles,  have  purchased 
the  Mendocino  Grapevine  in  the 
northern  California  community  of 
Ukiah  from  Greene  Publications,  Inc. 

Rose,  31,  has  worked  in  the  past 
year  as  a  freelance  photographer  for 
USA  Today,  Time,  Los  Angeles 
Magazine  and  California  magazines. 
Previously,  he  was  a  Los  Angeles 
Times  staff  photographer  for  six 
years.  He  was  named  Newspaper 
Photographer  of  the  Year  in  1976  by 
the  National  Press  Photographers 
Association. 

Christian,  30,  had  worked  at  the 
Los  Angeles  Times  since  1980,  most 
recently  as  a  copy  editor  and  real 
estate  writer.  She  also  worked  in  the 
Times’  public  relations  department, 
where  she  won  a  Best  in  the  West 
award  in  1983  from  the  International 
Newspaper  Promotion  Association. 

Christian  and  Rose  said  they  plan  to 
completely  overhaul  the  Grapevine 
graphically  and  develop  news 
coverage. 
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^THE  MAIN  GOAL 
OF  AN  NIE  PROGRAM 
IS  TO  GET  KIDS 
READING  YOUR  NEWSPAPER 


'^Thanks  very  much  for 
providing  our  school  with 
NewsCurrents!  Many  parents 
tell  me  how  their  children  are 
becoming  more  interested  in 
reading  the  daily  paper  at  home. 
Keep  up  the  good  work!** 

Seymour  Central  J.H.S. 
Seymour,  WI 

J^’^Past-Crescent 


THE  APPLETON  POST-CRESCENT  AND  225  OTHER  : 
DAILIES  HAVE  MADE  NEWSCURRENTS  THE  <  ' 

INDUSTRY’S  LEADING  PROGRAM  TO  ACHIEVE  ^  t 
THIS  GOAL.  y  -  '  ■  V 

•'  *  -  .  -  ^  - 

Now  you  can  find  out  what  they  already  know  —  free  and  without  obligation.  T  ry  the  NewsCurrents 
NIE  Progam  at  our  expense  in  your  schools  next  fall.  We’ll  do  all  the  work  in  setting  it  up  —  including 
a  teacher’s  workshop.  And  at  the  end  of  the  trial  perjod,  we’ll  provide  you  with  a  full  evaluation,  In  the 
teacher’s  own  words,  of  how  well  the  program  works.  _  '•  '  -  .  - 

Send  for  more  information  or  call  our  toll-free  number  today.  ^  ; 


NewsCurrents 


rrm 


Newspaper  in  Education  Program 

P.O.  Box  52,  Madison,  WI  53701 
1-800-356-2303  .  . 

In  Wisconsin  call  (608)271-2771 
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NEWSPEOPLE  IN  THE  NEWS 


Leonard  Downie  Jr.,  has  been 
appointed  managing  editor  of  the 
Washington  Post  effective  July  23 
with  responsibility  for  the  daily 
operations. 

Downie  replaces  Howard  Simons, 
who  was  appointed  curator  of  Har¬ 
vard  University's  Nieman  Founda¬ 
tion  for  Journalism. 

With  the  Post  20  years,  Downie 
worked  on  the  metropolitan  staff  for 
15  years.  He  was  named  managing 
editor,  metropolitan  news,  in  1974; 
London  correspondent  in  1979  and 
national  editor  in  1982. 

Peter  Milius  will  replace  Downie 
as  national  editor.  He  has  been  deputy 
national  editor.  Judy  Nicol,  assistant 
national  editor,  moves  to  Milius' 
former  post. 

*  !(:  * 

David  Sundwall-Byers,  manager 
of  special  projects  of  USA  Today,  has 
been  promoted  to  general  manager  of 
USA  Today/Europe.  He  will  be 
responsible  for  overseeing  sales  and 
distribution  of  the  newspaper  in 
Europe,  headquartered  in  London. 

,  Byers  joined  the  paper  in  1982  for 
the  Baltimore  start-up  and  sub¬ 
sequently  worked  in  a  number  of  mar¬ 
ket  areas  arid  since  last  November  has 
been  a  liaison  with  internatonal 
wholesalers  for  Gannett' s 
international  task  force.  Before  join¬ 
ing  Gannett,  he  was  in  circulation 
capacities  for  the  Washington  Post 
and  the  Houston  Post. 

Test  distribution  and  sale  of  an 
international  edition  throughout 
Europe  and  parts  of  the  Middle  East 
begin  July  10  to  determine  whether 
and  where  USA  Today  might  print  in 
Europe  and  how  well  the  distribution 
systems  work. 


Moves  To  East  Coast 

John  E.  Kimball,  advertising  director 
of  the  Denver  Post  for  the  post  two 
years,  has  joined  The  Record,  Hacken¬ 
sack,  N.J.,  os  director  of  advertising. 

Kimball  earlier  spent  1 2  years  with  the 
Detroit  Free  Press,  where  he  was  named 
vice  president/marketing  in  1980.  He 
started  at  the  Free  Press  in  1970  as  an 
advertising  sales  representative,  became 
retail  advertising  manager  in  1975  and 
two  years  later,  advertising  director. 

Bernard  Schraer,  former  advertising 
director,  is  planning  to  relocate  to  The 
Record's  new  Passaic  County  office  when 
it  opens  this  fall. 


Allen  C.  Jensen,  previously 
director  of  engineering  for  the  Chica¬ 
go  Sun-Times,  has  joined  Graphic 
Management  Associates,  Inc.,  as  vice 
president-marketing.  He  previously 
was  with  the  Detroit  Free  Press  and 
Sta  Hi  Systems. 

*  *  * 

Bruce  S.  Bennett  has  been 
appointed  director  of  human  re¬ 
sources  for  the  Worcester  (Mass.) 
Telegram  &  Gazette,  Inc.  He  will 
manage  the  personnel  department. 
Bennett,  director  of  development  for 
the  Bancroft  School  in  Worcester  the 
past  two  years,  before  that  was  presi¬ 
dent,  publisher  and  editor  of  the  Marl¬ 
boro  Enterprise  and  Judson  Daily  Sun 
for  three  years. 

He  had  worked  at  the  Telegram  and 
Gazette  from  1969  to  1979  in  reporting 
and  editing  and  as  planning  and 
budgeting  editor. 


Harry  Costello,  business  and 
financial  news  editor  of  the  Tampa 
Tribune  for  the  past  six  years,  will  join 
the  Tampa  office  of  Hill  and  Knowl- 
ton,  public  relations/public  a.ffairs 
counseling  firm,  in  July  as  director  of 
financial  relations.  Before  joining  the 
Tribune,  he  had  spent  six  years  with 
the  Tampa  Times  as  a  political  writer 
and  business  editor  and  earlier  was 
with  the  Scranton  (Pa.)  Tribune  and 
The  Day,  New  London,  Conn. 

*  *  * 

James  A.  Hammock,  formerly  with 
the  Detroit  News,  the  Columbus  Dis¬ 
patch  and  smaller  dailies  in  Florida, 
Tennessee  and  Louisiana,  has  started 
a  research  and  marketing  services 
company  in  North  Palm  Beach,  Flor¬ 
ida.  The  firm.  Hammock  &  Com¬ 
pany,  Inc.,  will  be  doing  newspaper 
and  other  media  research  in  South 
Florida  and  throughout  the  country. 


Former  UP\  newsman  named  to  OAS  post 


Guillermo  Piernes,  who  until  recently  was  United  Press 
International's  chief  correspondent  in  Brasilia,  the  capital 
city  of  Brazil,  has  a  new  post  as  director  of  the  department 
of  public  information  of  the  Organization  of  American 
States  (OAS).  Piernes  assumed  the  post  when  Brazilian 
diplomat  Joao  Clemente  Baena  Soares  became  the  sixth 
Secretary  General  of  the  inter- American  organization 
based  in  Washington,  D.C. 

During  the  70s,  Piernes  was  Washington  correspondent 
for  Latin-Reuters  News  Agency,  covering  the  OAS,  the 
Inter-America  Development  Bank,  the  World  Bank,  and 
the  White  House  and  Congress 

His  experience  includes  sports  writing  for  the  Argentine 
daily  Clarin,  the  Mexican  news  agency  Amex,  Argentine 
and  Chilean  magazines,  and  Gazeta  Mercantil,  the  latter 
a  Brazilian  business  newspaper. 
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Joseph  P.  Lippincott  has  been 
named  photo  editor  of  the  Detroit 
News.  He  supervises  a  staff  of  25 
photographers  and  technicians  and  is 
in  charge  of  photo  selection  for  Sec¬ 
tion  A  and  the  daily  picture  page. 

Lippincott  moved  to  Detroit  from 
the  State  News,  student  newspaper  at 
Michigan  State  University  in  East 
Lansing.  He  had  been  photographic 
manager  there  since  1975  and  also 
taught  photojournalism  at  Lansing 
Community  College,  where  his  text¬ 
book  on  camera  maintenance  was 
used. 

Lippincott  earlier  had  worked  at 
the  Detroit  Free  Press,  the  Miami 
Herald,  and  the  Caterpillar  Tractor 
Co.  as  assistant  editor  of  the  world¬ 
wide  magazine  for  employees. 

*  *  * 

Ron  L.  Wood,  city  circulation 
manager  for  the  Bakersfield  Califor¬ 
nian,  has  been  promoted  to  circula¬ 
tion  director.  With  the  newspaper 
since  1969,  he  worked  as  a  district 
manager,  division  supervisor  and 
county  circulation  manager  before  his 
most  recent  post. 

Wood  is  a  pilot  and  active  in  the 
Civil  Air  Patrol,  and  is  joining  thejoin- 
ing  Kern  County  Sheriff’s 
Department  Search  and  Rescue 
Division. 

*  ♦  * 

Jim  Mitchell,  business  editor  of 
the  San  Jose  Mercury  News,  has  been 
elected  president  of  the  Society  of 
American  Business  and  Economic 
Writers.  He  succeeds  Dave  Beal, 
executive  business  editor  of  the  St. 
Paul  Pioneer  Press  and  St.  Paul  Dis¬ 
patch. 

Other  officers  elected  were: 
Michael  Millican,  business  editor 
of  the  Associated  Press,  New  York, 
to  vice  president;  Susan  Bischofe, 
assistant  business  editor  of  the  Hou.^- 
ton  Chronicle,  to  treasurer;  and  Fred 
Monk,  business  editor  of  The  State, 
Columbia,  S.C.,  to  secretary. 

*  ♦  * 

Arthur  J.  Lagios,  director  of 
marketing  communications  for  Har¬ 
vey  Construction  Company, 
Bedford,  N.H.,  has  been  named  vice 
president  for  advertising  and  public 
relations.  Earlier  he  was  director  of 
public  relations  for  Loeb  Newspap¬ 
ers,  The  Union  Leader  and  the  New 
Hampshire  Sunday  News,  Manches¬ 
ter. 

*  ♦  * 

Howard  Goodman  was 
named  a  national  correspondent  at 
the  Kansas  City  Times.  He  joined  the 
metropolitan  desk  of  the  Times  in 
1982  and  earlier  worked  five  years  at 
the  Salem  (Oregon)  Statesman- 
Journal. 

Rick  Serrano  has  been  named 


WALTER  DAWSON  is 
the  new  telegraph  editor 
at  the  Memphis  Com¬ 
mercial  Appeal.  He 
heads  a  telegraph  desk 
recently  reorganized  for 
expanded  national  and 
international  news  cover¬ 
age.  Dawson,  with  the 
newspaper  15  years, 
most  recently  was  copy 
editor. 


assistant  metropolitan  editor  at  the 
Times.  Since  joining  the  newspaper 
as  a  copy  clerk  in  1973,  he  worked  as  a 
reporter  and  as  a  Washington  corre¬ 
spondent. 

*  *  * 

News  promotions  at  the  Associated 
Press  include: 

Richard  P.  Spratling,  named  act¬ 
ing  chief  of  bureau  in  Milwaukee  from 
news  editor  in  Boston.  Chief  of 
bureau  Dion  Henderson  is  on  dis¬ 
ability  leave  following  surgery. 

Robert  W.  Burns,  former  AP  busi¬ 
ness  writer  specializing  in  energy, 
named  NATO/Common  Market 
correspondent  in  Brussels. 

Maureen  Santini,  who  served  on 
the  AP  White  House  staff  for  six 
years,  named  chief  White  House 
correspondent. 

Paul  Raeburn,  science  writer, 
named  to  the  new  position  of  science 
editor.  He  will  direct  and  coordinate 
efforts  of  AP  science  writers  in  Los 
Angeles,  Boston  and  New  York  City. 

David  L.  Fox,  appointed  corre¬ 
spondent  at  Centralia,  111.  He  joined 
AP  in  Detroit. 

Sue  Cross,  named  correspondent 
at  Toledo,  Ohio.  She  joined  .AP  at  Cin¬ 
cinnati  in  1983  and  transferred  to 
Columbus  last  September. 

*  *  ♦ 

Two  new  editors  named  at  the 
Patriot  Ledger,  Quincy,  Mass.,  are 
Terry  Ryan,  to  city  editor,  and 
Mary  Lee  Dunn,  to  news  editor/city 
edition. 

Ryan  was  regional  editor  of  the 
Denver  Post  and  worked  for  12  years 
with  the  Associated  Press  in  Califor¬ 
nia,  Nevada,  New  York  and  Col¬ 
orado.  He  was  an  AP  correspondent 
in  Carson  City  and  Las  Vegas  and 
then  was  assigned  to  the  Living  Today 
section  of  AP  NewsFeatures  in  New 
York.  He  also  worked  on  the  general 
desk  for  two  years  before  going  to 
Denver  as  news  editor  of  the  AP 
bureau. 

Dunn  was  a  copy  editor  at  the  Bos¬ 
ton  Globe  before  joining  the  Patriot 


^  t 


—NEWSPEOPLE  EDITOR 
Lenora  Williamson 

Ledger  and  prior  to  that,  executive 
features  editor  of  the  Springfield 
(Mass.)  Morning  Union.  She  pre¬ 
viously  had  been  Knight  News  Serv¬ 
ice  editor  at  the  Miami  Herald,  and 
was  with  the  Rochester  Democrat  & 
Chronicle  and  the  Albany  (N.Y.) 
Times-Union. 

*  * 

Jack  Ruffin  has  been  named  west¬ 
ern  regional  circulation  manager  for 
the  Christian  Science  Monitor  and  is 
based  in  the  San  Francisco  office.  He 
replaces  Jackie  Prince,  who  is 
returning  to  the  Monitor’s  headquart-. 
ers  in  Boston. 

Ruffin  was  consultant  and  sales 
instructor  for  Alternative  Com¬ 
munications  in  Santa  Rosa. 

♦  *  * 

Editors  from  Los  Angeles  news¬ 
papers  joining  an  advisory  board  for 
United  Press  International’s  new 
MetroWire  service  are: 

Dick  Barne,s.  Los  Angeles  Times 
city  editor;  France.s  Fernande,s.  Bur¬ 
bank  Review  managing  edtor;  Al 
Friedenthal,  Glendale  News  Press 
managing  editor;  Sandi  Gibbons, 
Daily  News  city  editor  and  Vern 
Lawson,  Antelope  Valley  Press 
editor. 

«  ♦  ♦ 

Ernest  E.  Santosuosso,  a  music 
critic  for  the  Boston  Globe,  has  been 
honored  by  the  Boston  College  Alum¬ 
ni  Association  with  the  Award  of 
Excellence  in  the  Arts. 
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NEWSPEOPLE  IN  THE  NEWS 


Andrew  R.  McGill  was  named 
business  and  finance  editor  of  the 
Detroit  News.  He  has  been  assistant 
to  the  managing  editor  since  1979  and 
has  overseen  the  business  and  sports 
departments  while  directing  special 
projects  and  editing  the  Sunday  edi¬ 
tion. 

McGill  joined  the  News  as  a  repor¬ 
ter  in  1977  and  before  that  was  busi¬ 
ness  editor  of  the  Miami  Herald  and  a 
reporter  and  editor  for  United  Press 
International. 

He  is  a  doctoral  candidate  in  busi¬ 
ness  administration  at  the  University 
of  Michigan. 

♦  *  :|e 

Leonard  Saffir,  who  joined 
Richard  Weiner,  Inc.,  New  York 
public  relations  agency  earlier  this 
year,  has  been  promoted  to  vice  presi¬ 
dent.  Saffir  was  the  founder  of  three 
daily  newspapers,  which  have  ceased 
publication,  the  New  York  Standard, 
Latin  American  Times  and  The  Trih. 


y  Mooney 

Darrow  Tully,  executive  vice 
president  of  Phoenix  Newspapers, 
Inc. ,  and  publisher  of  the  Arizona  Re- 
pnblicIThe  Phoenix  Gazette,  received 
the  James  McGovern  Award  of  the 
Association  of  Newspaper  Classified 
Advertising  Managers  at  the  annual 
convention  in  Salt  Lake  City  June  18. 

The  award  is  considered  the  highest 
honor  the  association  gives  to  a  news¬ 
paper  publisher.  In  1983  Tully  was 
named  Arizona  Distinguished  Jour¬ 
nalist  of  the  year  by  the  Associated 
Press  and  Northern  Arizona  Univer¬ 
sity. 

sK  ♦  * 

Earleen  Ulery,  Wabash  (Ind.) 
Plain  Dealer  community  affairs  edi¬ 
tor,  won  first  place  in  the  National 
Federation  of  Press  Women’s  “On 
the  Job  with  a  Media  Pro”  program. 
This  marked  the  first  year  the  Plain 
Dealer  had  the  program  which  brings 
high  school  students  into  the  news¬ 
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Elaine  Mooney  has  been  pro¬ 
moted  to  divisional  sales  manager  in 
the  retail  advertising  department  of 
the  Boston  Globe.  She  joined  the 
newspaper  in  1966  in  the  circulation 
department  and  became  a  retail 
advertising  account  executive  in 
1978.  Mooney  received  a  bachelor’s 
degree  in  management  from  North¬ 
eastern  University  two  years  ago. 

*  *  * 

Billie  Cheney  Speed,  religion  edi¬ 
tor  for  the  Atlanta  Journal  and  Atlan¬ 
ta  Constitution  received  the  1984 
Alumni  Award  for  Achievement  at 
West  Georgia  College,  Carrolton.  She 
began  her  career  at  the  Journal  as  a 
sports  writer  in  1947  and  moved  to  the 
newsroom  in  1950  where  she  wrote 
features,  covered  news  and  became 
the  newspaper’s  first  full-time  relig¬ 
ion  writer. 

*  *  * 

Peter  G.  Kezios  recently  was 
named  advertising  director  of  the 
Santa  Barbara  News-Press.  In  the 
newly  created  position,  he  will  be 
responsible  for  all  three  divisions  of 
advertising. 

Kezios  joined  the  News-Press  after 
three  years  as  the  retail  sales  manager 
of  the  \/^rizona  Repnblicl Phoenix 
Gazette.  Prior  to  that  he  served  eight 
years  in  the  same  capacity  at  the  San 
Francisco  Chronicle  and  the  San 
Francisco  Examiner. 

Otto  St.ach,  who  has  been  retail 
manager  of  the  News-Press,  replaced 
Richard  Thornton  as  national 
advertising  manager. 

*  *  * 

David  L.  Swearingen,  managing 
editor  of  the  New  Bedford  (Mass.) 
Standard-Times,  has  moved  to  the 
Brunswick  (Maine)  Times  Record  as 
the  newspaper’s  managing  editor. 

While  in  high  school,  he  took  pic¬ 
tures  for  the  Bath  Daily  Times,  a  pre¬ 
decessor  of  the  Brunswick  paper,  and 
has  been  a  journalist  ever  since. 
Swearingen  worked  for  the  Associ¬ 
ated  Press  13  years,  including  stints  in 
Concord,  N.H.,  and  Indianapolis  as 
bureau  chief. 

*  ♦  * 

Circulation  executives  promoted  at 
USA  Today  are; 

Fritz  Stellrecht,  general  mana¬ 
ger  of  the  Kansas  City  region,  to 
general  manager  of  Phoenix  area 
operations. 

Guy  Gilmore,  regional  circulation 
manager  in  Kansas  City  to  succeed 
Stellrecht  in  Kansas  City. 

Jeff  H.  Scharfeld,  circulation 
manager  for  the  Houston  market 
area,  to  general  manager  of  the 
Detroit  market. 
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Capital  Cities  chief 
given  Wells  Award 

The  Ida  B.  Wells  Award  which  cites 
achievement  in  opening  employment 
opportunity  in  the  news  media  for 
members  of  minorities  was  presented 
to  Daniel  B.  Burke,  president  of 
Capital  Cities  Communications,  Inc., 
in  Washington,  D.C.,  on  June  20. 

The  presentation  was  made  during 
the  joint  convention  of  the  National 
Conference  of  Editorial  Writers  and 
the  National  Broadcast  Editorial 
Association.  Both  organizations  are 
represented  on  the  Wells  Award  jury 
along  with  the  National  Association 
of  Black  Journalists. 

Burke  was  the  second  winner  of  the 
annual  award.  The  first  went  to  Allen 
H.  Neuharth,  chairman  and  chief 
executive  officer  of  the  Gannett  Co. 
The  award  consists  of  a  bust  of  Wells 
and  $10,000  in  minority  journalism 
scholarships  to  be  presented  to  a  jour¬ 
nalism  program  in  the  names  of  the 
winner  and  Wells. 

As  editor  and  proprietor  of  the 
Memphis  Free  Speech  and  Head¬ 
light,  Wells  championed  an  integrated 
society  and  was  acclaimed  during  the 
late  19th  century  for  her  crusade 
against  lynchings. 

Professor  Samuel  Adams,  a  jour¬ 
nalism  professor  at  the  University  of 
Kansas  and  curator  of  the  Wells 
Award,  in  making  the  presentation 
cited  Burke’s  committing  Capital  Cit¬ 
ies  to  a  minority  internship  program 
with  a  $300,000  annual  budget  that  has 
resulted  in  more  than  100  journalism 
jobs  within  the  company’s  newspap¬ 
ers  and  other  publishing  companies. 

Dillman  to  head 
press  foundation 

Grant  Dillman,  who  retired  last 
June  as  Washington  bureau  chief  for 
United  Press  International,  has  been 
named  executive  director  of  the 
National  Press  Foundation.  The 
Washington-based  organization  was 
established  by  the  National  Press 
Club  in  1975  with  the  goal  of 
improving  journalism  through  in¬ 
career  education  programs. 

Dillman,  who  began  as  a  copyboy 
on  the  Columbus  (Ohio)  Dispatch  and 
was  promoted  to  general  assignment 
shortly  after,  took  night  courses  at 
Franklin  University  and  Ohio  State 
but  says  he  got  his  “real  education’’ 
on  the  job. 

He  joined  United  Press  in  1942  and 
was  named  Columbus  bureau  chief 
two  years  later  and  then  in  1945  went 


to  Washington,  working  on  the  House 
reporting  staff. 

In  succession  he  became  night  edi¬ 
tor,  news  editor  and  then  vice  presi¬ 
dent  and  Washington  manager  in 
1973. 

Former  Star  editor 
back  in  newsroom 

Mary  Lou  Forbes,  an  editor  at  the 
Washington  Star  before  the  news¬ 
paper  ceased  publication  in  1981,  has 
joined  the  Washington  Times  as  an 
associate  editor  in  charge  of  the  daily 
Commentary  section. 

Forbes  most  recently  was  execu¬ 
tive  editor  of  The  Source,  a  com¬ 
puterized  information-retrieval  serv¬ 
ice  operated  by  a  Reader’s  Digest  sub¬ 
sidiary. 

After  the  Star  died,  Forbes  worked 
as  a  consultant  for  the  United  States 
Information  Agency  and  instructor  in 
the  Washington  news  bureau  of 
Northwestern  University’s  Medill 
School  of  Journalism. 

A  Pulitzer  Prize  winner  herself  in 
1959  for  coverage  of  the 
desegregation  of  the  Virginia  public 


AAary  Loo  Forbes 


schools,  Forbes  has  served  five  times 
as  a  Pulitzer  Prize  juror. 

She  joined  the  Star  in  1944  while  a 
sophmore  at  the  University  of  Mary¬ 
land  and  worked  as  a  reporter.  Short¬ 
ly  after  winning  the  Pulitzer,  Forbes 
was  promoted  and  served  suc¬ 
cessively  as  state,  metropolitan  and 
deputy  editor. 
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ALBANY  TiMHS-l'NION 
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ALLLNTOWN:  SUNDAY 
CALL-CHRONICLE 
ANCHORAGE  DAILY  NEWS 
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AUGUSTA:  SUNDAY 
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CAMDEN.  NJ:  COURIER-POST 
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CEDAR  RAPIDS  GAZETTE 
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CHARLESTON.  W’V:  GAZETTE  MAIL 
CHARLOTTE  OBSERVER 
CHATTANOOGA  NEW’S-EREE  PRESS 
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COCOA:  TODAY  - 
COLORADO  SPRINGS  SUN 
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DALLAS  MORNING  NEW'S 
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DETROIT  FREE  PRESS 
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ERIE:  TIME.S-NEW'S  - 
EUGENE  REGLSTER-G'uARD 
EVANSVILLE:  SUNDAY  COURIER  & 
PRESS 

LARGO:  SUND.A't  EORUM 

E.OR  I  WAYNE:  JOURN  AL-GAZE  ITE 

EOR  r  WOR  I'H  STAR  TELEGRAM 

ERESNO«EE 

GARY.  IN:  POSr  LRIBUNE 
Grand  rapids  press 
GREENSBORO  DAILY  NEWS 
GREENVILLE  NEWS-PIED.MON T 
HARRISBURG:  PATRIOT-NEWS 
HONOLULU:  .STAR-BULLLiTIN  & 
.ADVERTISER 
HOILSTON  C'HRONICLE 
HUNTSVIl.l.E  TIMES 
JACKSON.  MS:  CLARION  LEDGER  &  ' 
DAII.'l’  NEWS 

JACK.SONVILLE:  ELORIDA 

TIMES-UNION  &  JACK.SONVILLE 
JOURNAL 

KNOXVILLE  NEWS-SENTINEL 
LANCA.STER:  SUNDAY  NEW  S 
LAS  VEGAS  SUN 

LEVTTTOW  N  BRISTOL.  i’A:  BUCKS 
COUNTY  courii;rtimi;s 
LEXINGTON.  KY:  SUNJYAY 
HERALD  LEADER 

LINCOLN:  SUNDAY  JOURNAL  <V  STAR 
LIT  TLE  RCK'K:  ARKANSAS  GAZETTE 
LONG  BEACH:  PRESS-TELEGRAM 
MACON  TELEGRAini  &  NEWS 
MADISON:  WLSCONSIN  .STATE 
JOURNAL 

MANCHE.STER;  NEW  HAMPSHIRE 
SUNDAY  NEWS 

MIDDLE  TOW  N  SUNDAY  RECORD 
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MOBILH-PASCAGOLU  A:  I'HE  PRESS 
REGISTER 

MODESTO  BEE  ' 

MONTGOMERY  ADVERTISER  'dtiil 
ALABAMA  JOllRNAL 
NASHVILLE;  THE  TENNESSEAN  , 
NEWARK:  SUNDAY  STAR-I^EDGER 
NEW'  BEDFORD:  STANDARD-TIMES 
NEW  HAVEN  REGISTER 
NEW  LONDON:  THE  DA^ 
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NEW  YORK:  DAILY  NEWS 
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-SANTA  ROSA  PRESS-DEMOCRAT 
SARASOTA  HERALD-TRIBUNE 
SCKANTON:  SCRANTONIAN 
SEATTIE:  TIMES/SEATTLE 
POST-INTELL4GENCER 
SIOUX  CITY  JOURNAL 
SIOUX  FALLS:  ARGUS-LEADE'R 
SOUTH  BEND  TRIBLWE 
SPOKANE:  SPOKESMAN  REVIEW 
SPRINGFIELD.  11.'  .STATE 
JOURNAL-REGISTER 
SPRIfSGEIEI.D,  MA:  SPRINGFIELD 
REPLIBI.ICAN 


PRESS 

NORFOt.K:  THE  VIRGINIAN  PILOT  and 
THE  LEDGER-STAR 
OAKLAND:  THE  TRIBUNE 
OKLAHOMA  CITY;  THE  SUNDAY 
OKLAHOMAN 
PASADENA:  .STAR  NEWS 
PEORIA:  JOURNAL-STAR- 
PITTSBURGTI  PRESS 
PORTLAND:  MAINE  SUNDAY 
TELEGRAM 

PORTLAND:  SUNDAY  OREGONIAN 
READING  EAGLE  ' 

RICHMOND  TIMES-DISPATCH 
RIVER.SIDE:  PRESS-ENTERPRISE 
ROANOKE  TIMES 

ROCKFORD:  SUNDAY  REGLSTER  .STAR 
SACRAMENTO  BEE  ‘ 

.ST  JOSEPH:  SUNDAY  NEW'S-PRE.SS  ' 
ST  l.OLIIS  POST- DISPATCH 
.ST  PAUL  SUNDAY  PIONEER  PRESS 
.ST  PETERSBURG  TIMES 
SALT  LAKE  TRIBUNE' 

SAN  ANTONIO  LIGHT 
.SAN  BERNARDINO;  SUN 
SANDIEGOUNION  > 

SAN  JOSE  MERCURY-NEWS 
SANTA  BARBARA  NEWS  PRESS 


SPRINGFIELD.  MO:  SUNDAY  NEWS 
AND  leader  ' 

SPRINGFIELD.  OH:  SreiNGFIELD 
NEWS-SUN 

.STATEN  ISl.AND:  SUNDAY  ADVANCE 
STOCKTON  RECORD 
SYRACUSE  HERALD  AMERICAN 
TALLAHASSEE  DEMOCRAT 
TAMPA  TRIBUNE  AND  TIMES 
TOPEKA  CAPITAL-JtJURNAL 
TORRANCE  DAIJ.Y  BREEZE  ' .  ■ 

TRENTON.  NE  SUNDAY  TIMES 
TUCSON:  ART/ONA  DAILY  .STAR 
WASHINGTON  POST 
WEST  PALM  BEACH. POST 
WHEELING:  SUNDAY  NEWS  REGLSTER 
WICHITA  EAGLE  &  BEACON 
WILKES  BARRE;  SUNDAY 
INDEPENDENT 

WILLINGBORO.  NJ:  BURLINGTON 
COUNTY  TIMES 

WILMINGTON,  DE:  NEWSJOURNAL  ' 
WIN.STON-SAI.EM:  JOURNAL  & 
SENTINEl. 

WORCESTER;  SUNDAY  TELEGRAM  '  . 
YAKIMA;  .SUNDAY  HERALD  REPUBLIC 
YOUNG.STOWN  VINDICATOR' 
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J-school  prof 
sues  S.F.  weekly 

A  San  Francisco  State  University 
journalism  professor  has  filed  a  $3. 15 
million  suit  against  the  San  Francisco 
Bay  Guardian,  its  publisher  Bruce  B. 
Brugmann  and  a  staff  writer  over  a 
series  of  articles  about  a  journalism 
review  of  which  he  was  an  editor. 

The  plaintiff,  Leonard  Sellers,  also 
was  a  director  and  treasurer  of  the 
California  Journalism  Foundation, 
Inc.,  which  published  the  San  Fran¬ 
cisco  State  journalism  department’s 
magazine,  feedihack,  from  1979  to 
1983. 

Sellers  charges  that  the  Guardian, 
Brugmann  and  staff  writer  Tim  Red¬ 
mond  damaged  his  professional 
reputation  in  the  weekly  newspaper’s 
series  which  focused  on  the  activities 
of  the  private  foundation  and  the 
relationship  of  feed/back’s  editors  to 
the  San  Francisco  Examiner  and  San 
Francisco  Chronicle. 

The  initial  Guardian  story  by  Brug¬ 
mann  and  Redmond  reported  that  an 
examination  of  records  at  the  univer¬ 
sity  showed  that  feed/back  editors  in 
1979  had  established  an  off-campus 
organization.  The  California  Journal¬ 
ism  Foundation,  Inc.,  to  publish  the 
review.  This,  the  Guardian  said,  was 
in  violation  of  school  policy. 

According  to  a  subsequent  Guard¬ 
ian  story,  feed/back  was  ordered  by 
the  former  president  of  the  university 
to  terminate  all  ties  with  the  founda¬ 
tion  and  transferred  to  a  campus 
foundation. 

The  Bay  Guardian  also  alleged  that 
feed/back  published  several  stories 
criticizing  smaller  newspapers  in  the 
Bay  area  but  no  “substantive  or 
extensive  criticism”  of  San  Francis¬ 
co’s  two  dailies.  The  apparent  reason, 
the  Guardian  said,  was  that  feed/back 
was  edited  and  controlled  by  former 
Examiner  and  Chronicle  employees. 

In  his  suit.  Sellers  alleges  that  the 
Guardian,  Brugmann  and  Redmond 
were  “motivated  by  hostility  and 
spite  toward  plaintiff  (Sellers)  and 
deliberately  intended  to  oppress,  vex 
and  do  him  harm”  in  the  series. 

Sellers  also  charged  that  the  Bay 
Guardian  wrongly  portrayed  him  as 
having  worked  for  one  of  the  two  San 
Francisco  dailies.  The  Guardian  sub¬ 
sequently  published  a  story  saying 
that  Sellars  had  never  been  an 
Examiner  or  Chronicle  employee  but 
did  do  consulting  projects  for  the 
Examiner  in  1976-77,  according  to  his 
individual  teaching  records  at  San 
Francisco  State. 


Sellers’  suit  charges  that  the 
defendants  were  negligent  in  publish¬ 
ing  the  articles  and  that  with  “ordin¬ 
ary  and  reasonable  care”  they  would 
have  realized  the  articles  were 
“obviously  false  and  grossly 
libelous”  as  they  applied  to  Sellers. 

Brugmann  has  denied  Seller’s 
charges  and  said,  “We  intend  to  fight 
this  action  vigorously.”  He  said  the 
suit  tends  to  have  a  “chilling  effect” 
on  publication. 

According  to  Brugmann,  the  arti¬ 
cles  were  based  on  San  Francisco 
State  University  records,  public 
documents  and  interviews  with  public 
officials. 

Judge’s  libel  suit 
dismissed  in  Penn. 

A  significant  portion  of  a  lawsuit 
filed  by  Pennsylvania  State  Supreme 
Court  Justice  Rolf  Larson  against  the 
Philadelphia  Inquirer  and  the  Pitt¬ 
sburgh  Post-Gazette  has  been  dis¬ 
missed  by  Northampton  County 
Judge  Alfred  T.  Williams  Jr. 

The  county  judge  ruled  that  Justice 
Larson  is  not  entitled  to  seek  any 
injunction  that  would  bar  the  news¬ 
papers  from  repeating  in  future  arti¬ 
cles  information  that  the  justice 
claims  is  defamatory. 

Larson  filed  suit  against  the  two 
newspapers  last  November  charging 
them  with  libel  for  articles  that  ac¬ 
cused  him  of  improper  political  con¬ 
duct.  Attorneys  for  both  newspapers 
argued  that  Larson  could  not  claim 
invasion  of  privacy  because  he  is  a 
public  figure. 

In  a  51 -page  opinion.  Judge  Wil¬ 
liams  ruled  that  it  would  be  a  violation 
of  the  First  Amendment  rights  of  free 
speech  if  Larson  was  permitted  to 
obtain  injunctions  barring  publication 
of  any  articles  repeating  any 
information  that  the  justice  claims  is 
defamatory  and  said  the  justice  must 
submit  an  amended  lawsuit. 

Cox  Newspapers 
sue  for  records 

Cox  newspapers  has  filed  a  suit  in 
U.S.  District  Court  in  Washington 
demanding  that  the  Justice 
Department  release  records  of  its 
investigation  into  the  fatal  shooting  of 
two  suspects  in  a  car  chase  involving 
Arizona  state  officers. 

The  suit,  filed  on  behalf  of  four  Cox 
papers  in  Arizona,  claims  the  FBI  re¬ 
fused  to  release  “any  meaningful  con¬ 
tents”  of  its  probe  into  the  Oct.  25, 
1981 ,  double  shooting  which  involved 


several  members  of  the  Arizona 
Department  of  Public  Safety. 

Kenneth  Lee  Gerdes  and  Samuel 
Lee  Brown,  occupants  of  an  allegedly 
stolen  car,  were  shot  to  death  by  offic¬ 
ers,  the  Cox  papers  reported.  Gerdes 
was  struck  1 1  times  after  he  fired  at 
them,  officers  said.  Brown  was  hit 
four  times. 

The  papers  reported  that  Brown 
was  huddled  on  the  floorboard  of  the 
passenger  side  of  the  car  when  he  was 
shot  and  that  officers  said  his  death 
was  accidental. 

According  to  accounts,  police  fired 
between  45  and  60  shots  during  the 
incident. 

A  DPS  investigation  cleared  offic¬ 
ers  of  any  wrongdoing  one  week  after 
it  was  made.  The  Justice  Department 
subsequently  conducted  its  own 
investigation. 

Cox  Newspapers  said  that  its 
attempt  to  get  details  in  the  Justice 
Department  probe  under  the  Free¬ 
dom  of  Information  Act  were  denied. 

All  the  newspapers  received  from 
the  department  were  “a  few  pages 
from  which  all  meaningful 
information  had  been  opaqued,”  said 
Max  Jennings,  executive  editor  of  the 
Mesa  Tribune.  “The  documents  did 
indicate  there  was  a  massive  report  of 
600  pages,  however.” 

Charles  A.  Walheim,  president  of 
the  Arizona  Cox  Newspapers  said  the 
suit  is  necessary  to  bring  forth  the  full 
truth  about  the  shootings. 

“We  have  some  very  serious  ques¬ 
tions  which  we  feel  were  never 
answered,”  Walheim  added.  “Offic¬ 
ers  said  they  were  shot  at.  Did 
investigators  run  a  paraffin  test  on  the 
victim’s  hands  to  confirm  he  had  fired 
a  weapon? 

“Did  the  officers  take  lie  detector 
tests?  Were  there  any  conflicts  in 
their  statements?  Why  was  it  neces¬ 
sary  to  shoot  the  victims  so  many 
times?  Is  that  reasonable  force?” 

The  suit  asserts  the  Justice 
Department  and  the  FBI  had  no  legal 
basis  for  denying  the  newspapers  ac¬ 
cess  to  records  in  the  case. 

Joining  the  Mesa  Tribune  in  the  suit 
arc  the  Tempe  Daily  News,  the 
Chandler  Arizonaon  and  the  Arizona 
Spirit.  They  are  part  of  Cox  Enter¬ 
prises,  which  publishes  19  newspap¬ 
ers  in  Georgia,  Ohio,  Florida,  Col¬ 
orado  and  Texas,  in  addition  to  those 
in  Arizona. 
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Jackson  ads 

(Continued  from  page  9) 

high-pressure  tactics  to  get  at  least  a 
half-page  ad.  The  paper  itself  had 
written  earlier  in  a  news  story  that 
regional  papers  would  carry  the 
coupons. 

“The  promoters  more  or  less  had  us 
by  the  throat,”  Hale  said.  “I’m  not  a 
Jackson  fan  .  .  .  but  on  the  other 
hand,  this  community  was  in  a  frenzy 
over  the  concert  appearance.” 

The  newspapers  sold  about  50,000 
more  copies  than  normal  on  the  day 
the  coupons  appeared,  a  Star  and 
Times  spokeswoman  said. 

While  some  newspapers  ran  the  ad 
reluctantly,  others  said  the  demand 
for  free  ads  could  be  a  disturbing  prec¬ 
edent. 

“Everybody  always  wants  free 
space,  but  nothing  like  this,”  Topeka 
Capital-Journal  retail  advertising 
manager  Mike  Wareham  said. 

Bob  Sullivan,  staff  director  of  the 
tour’s  national  promoter.  Stadium 

Management  Corp.,  told  the  Wash¬ 
ington  Post  that  other  methods  of  tick¬ 
et  distribution  are  being  studied 
because  of  the  furor  over  the  free  ads. 

Calls  by  E&P  to  the  promoter  were 
referred  to  the  Harold  Bloom  Agen¬ 
cy,  a  public  relations  firm,  which  did 
not  return  several  phone  messages. 

The  ticket  controversy  is  not  the 
only  problem  plaguing  the  tour.  Con¬ 
cert  dates  in  Indianapolis  and  New 
Orleans  have  already  been  cancelled 
and  county  consumer  fraud  agencies 
in  Kansas  have  reportedly  been  look¬ 
ing  into  the  mail  order  ticket  scheme. 

ITU  begins  new  elec 

The  rerun  of  the  International 
Typographical  Union’s  presidential 
election  began  June  22  in  the  same 
way  the  orignal  election  was  nullified 
—  amid  charges  of  improper  cam¬ 
paign  tactics. 

As  the  ballots  were  being  mailed  to 
the  82,931  union  members  and  re¬ 
tirees,  candidate  Robert  S. 
McMichen  charged  the  Labor 
Department  was  favoring  incumbent 
Joe  Bingel  by  permitting  him  to  mail 
material  touting  a  merger  with  the 
International  Brotherhood  of  Team¬ 
sters. 

tion  amid  charges  of  impi 

Bingel  favors  merger  with  the  giant 
Teamsters  union  and  March  21  signed 
a  merger  agreement  with  Teamster 
president  Jackie  Presser.  That  agree¬ 
ment  was  later  blocked  by  a  court 
order. 

For  his  part,  McMichen  opposes 
the  Teamster  merger,  saying  the  ail¬ 
ing  ITU  would  be  better  off  merging 
with  a  craft  union  such  as  the  Graphic 
Communications  International 
Union. 

The  election  is  being  held  under  the 
supervision  of  the  Labor  Department, 
which  threw  out  the  first  election  rul- 

^oper  campaign  tactics 

ing  that  both  candidates  illegally  used 
local  bulletins  to  promote  them¬ 
selves. 

McMichen  won  that  election. 

The  union  has  been  bitterly  split  by 
the  merger  fight.  Leaders  of  20  locals 
in  the  U.S.  and  Canada,  including 
those  in  New  York  City  and  Washing¬ 
ton,  D.C.  have  formed  the  “Merger 
Committee  For  One  Big  Printing 
Union.” 

They  note  that  AFL-CIO  president 
Lane  Kirkland  has  vowed  to  drop  the 
union — the  oldest  in  the  federation — 
if  it  merges  with  the  Teamsters. 
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For  your  free  copy  just  write  or  call: 

Public  Relations  Dept. 
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NEWS/TECH  - 

Smorgasbord  of  options 

Newspapers  with  aging  ietterpress  operations  have  numerous 


printing  press 


By  Mark  Fitzgerald 

Just  how  many  printing  press  con¬ 
version  options  are  available  to  news¬ 
papers  was  amply  illustrated  by  the 
participants  in  a  June  13  symposium 
at  the  American  Newspaper  Publish¬ 
ers  Association  Operations  Manage¬ 
ment  Conference. 

One  by  one,  production  directors 
stepped  up  to  the  podium  to  talk  about 
a  smorgasbord  of  press  possibilities: 
flexography,  keyless  offset  inking, 
LOC  system  letterpress  conversion 
and  direct  lithography. 

If  the  speakers  disagreed  about  the 
relative  merits  of  the  printing  press 
systems,  no  one  doubted  the  urgency 
of  the  discussion. 

For  several  years  now,  many  news¬ 
papers  with  aging  letterpresses  have 
essentially  been  on  hold,  postponing 
conversion  decisions  until  they  see 
which  technologies  prove  successful. 
It  has  so  far  been  a  frustrating  wait  — 
with  millions  of  dollars  in  capital 
spending  at  stake. 

“With  47%  of  all  double  width 
newspaper  units  in  production  still 
letterpress,  we  believe  that  definitive 
answers  on  the  the  cost  and  quality  of 
newspaper  flexography  is  a  top 
industry  priority,”  Washington  Post 
vice  president  of  production  Tom 
Might  s  aid.  “The  Post  alone  stands  to 
save  over  $50  million  in  capital  cost,  if 
flexo  works.” 

Flexography  —  with  its  promise  of 
reduced  paper  waste  and  operation 
cost  plus  the  elimination  of  rub-off — 
is  probably  the  most  glamorous 
option,  but  some  newspapers  say 
they  may  not  be  able  to  wait  until  the 
process  is  proven  reliable  for  daily 
newspaper  production. 

“At  Knight-Ridder  we  plan  to  delay 
press  decisions  where  possible.  If  we 
must  purchase  today,  we  will  buy 
offset  presses.  Flexographic  printing, 
at  this  point,  has  too  many  ...  un¬ 
knowns,”  Knight-Ridder  vice  presi¬ 
dent  for  production  Ralph  Roth  told  a 
conference  general  session. 

Some  older  conversion  systems 
have  worked  out  well,  two  producion 
directors  said. 

The  Los  Angeles  Times  used  the 


conversion  aiternatives  to 


Smith  LOC  System  to  convert  its  last 
40  Hoe  Colormatic  Letterpress  units 
to  offset.  (Previously,  the  Times, 
which  has  208  offset  units  in  three 
plants,  had  converted  64  units  to 
offset  with  a  design  of  their  own  using 
the  Ryco  Dampening  System.) 

The  Times  converted  systematical¬ 
ly,  first  copperizing  ink  cylinders 
from  some  surplus  Hoe  units  bought 
from  Newsday,  then  replacing  the  ink 
cylinders  one  unit  at  a  time. 

While  c o p pe r i za t  i o n  was 
underway,  other  crews  drilled  plate 
cylinders  for  saddles  and  head  bars 

Flexography  —  with  its 
promise  of  reduced 
paper  waste  and 
operation  cost  plus  the 
elimination  of  rub-off  — 
is  probably  the  most 
glamorous  option,  but 
some  newspapers  say 
they  may  not  be  able  to 
wait  until  the  process  is 
proven  reliable  for  daily 
newspaper  production. 

and  an  outside  firm  installed  air  and 
oil  lines. 

About  six  months  after  a  prototype 
was  installed,  the  Times  began  con¬ 
version  in  earnest,  production 
director  Charles  J.  Morrow  said. 

Air  and  oil  lines  were  connected, 
the  dampener  system  was  installed, 
saddles  and  head  bars  were  mounted 
on  plate  cylinders,  gears  were  re¬ 
versed,  the  third  cylinder  was  en¬ 
gaged,  blankets  changed  and 
impression  levels  set.  The  Times 
saved  half  a  day  on  conversion  by 
pre-reversing  sets  of  first  and  second 
impression  gears.  Morrow  said. 

“In  most  cases,  as  soon  as  these 
units  were  converted,  they  went  right 
on-line  without  being  tested  (because) 
invariably  the  unit  was  needed  for  the 
press  run.  Fortunately  we  never  had 
one  unit  fail  to  run  properly  when  it 


choose  from 


came  on-line,”  he  said. 

After  a  month  of  converting  one 
unit  a  week,  the  crews  progressed  to 
two-a-week  and  then  three. 

All  units  were  converted  by  early 
1981,  though  the  presses  were  altered 
last  year  to  run  process  color. 

There  have  been  problems.  Mor¬ 
row  said.  For  example,  waste  went  up 
better  than  2%  and  blankets  had  to  be 
replaced  at  a  greater  rate  than  with 
letterpress. 

Maintenance  is  also  higher,  and  the 
additional  weight  —  some  7,000 
pounds  per  unit  —  means  motors  are 
pulling  now  at  maximum  horsepower. 

Still,  reproduction  quality  is  good, 
and  process  color  is  sometimes  even 
better  than  that  run  on  new  presses. 
Morrow  said.  Ink  consumption  is 
down  37%  from  letterpress  and  there 
is  no  plate  wear. 

Facing  its  own  need  to  convert  from 
stereotype  letterpress  at  about  the 
same  time,  the  Milwaukee  Journal 
and  Sentinel  decided  on  direct 
lithography.  However,  it  is  direct 
lithography  “Milwaukee-style,”  as 
production  director  and  vice  presi¬ 
dent  Kenneth  W.  Adams,  puts  it  — 
distinct  from  other  DiLitho  systems. 

The  paper  was  concerned  about 
two  DiLitho  features:  Copperplating 
of  steel  drums  to  prevent  stripping 
and  the  need  for  a  complex  dampen¬ 
ing  system. 

“We  wondered  what  we  would  do  if 
the  need  for  re-copperplating  occured 
during  a  peak  season  when  our  press¬ 
es  were  needed  around  the  clock  to 
priiit  the  main  news  sections  and  an 
array  of  preprinted  supplements  for 
our  two  newspapers,”  Adams  said. 

A  group  of  maintenance  and  press- 
room  supervisory  personnel 
developed  a  solution  to  both  pro¬ 
blems,  however. 

Their  idea  was  simple:  Eliminate 
the  need  for  a  dampening  system  by 
pre-mixing  the  water,  ink  and  foun¬ 
tain  solution  and  delivering  just  one 
solution  to  the  press. 

What  they  found  worked  beyond 
their  expectations:  Their  ink-in-water 
emulsion  stayed  together  through  the 
system,  then  separated  precisely  on 
the  plates. 

“This  emulsion  must  exhibit  some 
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unusual  properties,”  Adams  said.  “It 
must  be  completely  stable  while  the 
mixture  is  in  the  ink  circulation  sys¬ 
tem  ...  Yet,  after  the  ink  leaves  the 
press  distribution  system  and  con¬ 
tacts  the  lithographic  plate,  the  emul¬ 
sion  must  instantaneously  separate 
into  a  two-phase  system. 

That  is,  the  water  phase  must  dam¬ 
pen  the  non-image  area  of  the  plate 
and  the  ink  phase  must  adhere  to  the 
image  area  of  the  plate. 

“The  Milwaukee  black  ink  formula 
—  56%  ink,  44%  water  and  3/16th  of 
an  ounce  of  fountain  solution  per 
gallon  of  water  —  does  that  perfectly, 
Adams  said. 

And  it  does  not  strip  steel  drums. 

A  process  color  formulation  has 
also  proven  successful,  Adams  said. 

It’s  not  just  papers  with  letterpress 
that  are  converting,  however.  The 
Burlington  County  (N.J.)  Times  is  one 
example  of  a  paper  that  has  added  the 
AN  PA  offset  anilox  keyless  inker  to 
its  presses. 

Since  the  first  prototype  was 
installed  in  March  of  1982,  the  anilox 
roller  has  worked  out  well,  producion 
director  George  E.  Botsko  said. 

“Print  quality  is  a  big  bonus,”  he 
said.  “It  is  always  consistant.  If  the 
ink  on  the  page  is  even  and  consistant, 
once  the  blade  is  installed  and  ad¬ 
justed,  no  other  ink  adjustment  is 
necessary  for  ensuing  runs,” 

Just  as  important  are  the 
operational  savings,  Botsko  added. 

Manning  is  20%  less  at  the  Times, 
saving  about  $60,000  annually.  News¬ 
print  waste  is  also  down  30%,  for  an 
estimated  savings  of 36,000.  The  press, 
which  uses  five  rollers  instead  of  10  or 
12,  requires  less  energy  to  run. 

The  search  for  alternatives 
continues  because  conventional 
offset  has  been  disappointing  in  a 
number  of  ways,  Knight-Ridder’s 
Roth  said. 

“We  went  from  a  40-pound 
stereotype  plate  to  one  weighing  a  few 
ounces,  yet  offset  presses,  as  with  let¬ 
terpresses,  remain  huge  monsters 
designed  like  battleships  rather  than 
sleek  destroyers.  The  capital  savings 
we  had  envisioned  have  not 
emerged,”  he  said. 

The  daunting  costs  of  conversion  to 
offset  are  just  one  reason  for  the 
interest  in  flexo.  At  the  AN  PA  sym¬ 
posium,  there  were  extensive  com¬ 
ments  on  the  two  most  closely  watch¬ 
ed  experiments  in  flexo,  the  just- 
concluded  test  at  the  Atlanta  Journal 
and  Constitution  and  the  Washington 
Post  test,  which  begins  in  October. 

The  Constitution  and  Journal 
experiment  was  generally  not  a  suc¬ 
cess,  the  papers’  production  director 
Jim  Missroon  said. 


“We  do  not  believe  the  process  is 
consistent  enough  on  long  runs  at  high 
speed.  Also  many  of  the  accessory 
systems  to  fit  the  units  into  a  large 
pressroom  have  yet  to  be  engineered, 
installed  and  debugged,”  he  said. 

Missroon  added,  however,  “The 
end  of  the  project  is  not  the  end  of  our 
interest  in  flexo.” 

“We  went  from  a 
40-pound  stereotype 
plate  to  one  weighing  a 
few  ounces,  yet  offset 
presses,  as  with 
letterpresses,  remain 
huge  monsters  designed 
like  battleships  rather 
than  sleek  destroyers.” 

A  major  problem  with  the  Atlanta 
experiment  was  that  the  experimental 
flexo  press  —  two  Kidder-Stacy  units 
and  a  half-deck  —  was  needed  for  pro¬ 
duction. 

That  complicated  matters  when 
there  were  problems  with  supplies. 
There  was  an  unexpected  problem 
with  photopolymer  plate  swelling, 
and  too  many  suppliers  changing  var¬ 
iables,  Misroon  said. 


“In  early  phases  ink  suppliers  came 
and  went  by  the  week,  sometimes 
achieving  more  confusion  than  pro¬ 
gress,”  he  said. 

Those  problems  will  be  avoided  at 
the  Washington  Post,  vice  president 
for  production  Tom  Might  said. 

For  one  thing,  the  press  —  a  Goss 
Mark  I  letterpress  undergoing  con¬ 
version  by  Goss  and  the  Paper  Con¬ 
verting  Machine  Co.  in  Green  Bay, 
Wise.  —  will  not  be  needed  for  pro¬ 
duction. 

For  another,  the  Post  will  be  care¬ 
fully  controlling  the  suppliers  who 
test  their  products  in  the  press. 

“Our  doors  are  open  to  all  suppli¬ 
ers,  consultants  and  snake  oil  sales¬ 
men  who  believe  they  have  the  magic 
portion  to  make  flexo  work.  But,  as  a 
surplus  press,  we  can  afford  the  lux¬ 
ury  to  very  methodically  control  the 
rate  at  which  variables  will  be 
changed,  namely,  one  at  a  time,” 
Might  said. 

The  Post  will  also  be  testing  flexo 
simultaneously  with  two  projects 
intended  to  boost  the  quality  of  its 
existing  presses. 

“We  aim  to  make  it  tough  as  nails 
for  flexo  quality  at  the  Post  to  equal  or 
exceed  our  offset  color  quality  or  our 
letterpress  black  and  white  quality,” 
Might  said. 
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Electronic  library  service 

Automated  libraries  are  rapidly  expanding  at  newspapers 


By  Andrew  Radolf 

Electronic  library  services  for 
newspapers  are  rapidly  expanding  as 
two  companies,  Knight-Ridder 
Newspapers  and  Oklahoma  Publish¬ 
ing  Co.,  seek  to  provide  centralized 
database  services  for  the  industry. 

Newspaper  executives  learned  of 
the  latest  developments  in  automated 
libraries  during  a  June  13  symposium 
on  new  newsroom  technologies  at  the 
American  Newspaper  Publishers 
Association's  Operations  Manage¬ 
ment  Conference  in  Atlanta. 

Peter  T.  Leach,  director  of 
operations  for  Vu/Text  Information 
Services,  which  is  based  at  the  Phi¬ 
ladelphia  Inquirer,  told  AN  PA  that 
six  newspapers  are  now  feeding  their 
libraries  into  the  system’s  computer 
banks. 

“Plans  are  to  provide  electronic 
library  service  to  most  of  the  30 
Knight-Ridder  Newspapers,  to  five 
McClatchy  Newspapers  on  the  west 
coast,  and  to  several  independents,” 
Leach  said. 

One  of  those  independents  is  the 
Allentown  (Pa.)  Call,  which  eventual¬ 
ly  plans  to  market  its  database  to  com¬ 
panies  and  libraries  in  northeastern 
Pennsylvania  Leach  said. 

Knight-Ridder  just  announced  that 
the  Tribune  Co.  of  Chicago  will  use 
Vu/Text  as  the  electronic  library  sys¬ 
tem  for  all  eight  of  its  newspapers 
while  the  Tribune  Syndicate  in  Orlan¬ 
do  will  be  marketing  the  Vu/Text 
library  and  subscriber  service  to 
newspapers  around  the  country. 

Vu/Text  presently  has  15  databases 
on  line  including  nine  newspapers  and 
six  serveral  business  information  ser¬ 
vices  and  has  more  than  600  subscrib¬ 
ers. 

Seventeen  newspapers  are 
expected  to  be  online  by  the  end  of 
this  year,  to  give  Vu/Text  “a  critical 
mass  that  will  attract  a  large  number 
of  subscribers  and  other  services,” 
Leach  stated. 

The  Associated  Press  will  also  be 
using  Vu/Text  as  a  library  system  for 
its  major  wires  on  its  Datastream 
service,  and  .AP's  SATPAC  service,  a 
two-way  satellite  communication  sys¬ 
tem,  will  be  providing  Vu/Text’s  tele¬ 
communications  links  with  newspap¬ 
ers,  Leach  said. 

“This  arrangement  will  result  in 


substantially  lower  telecommunica¬ 
tions  costs,”  he  added. 

“The  revenue  potential  from  our 
newspaper  databases  has  proved  to 
be  a  deciding  factor  for  publishers 
who  are  looking  for  an  electronic 
library,”  Leach  said.  “But  the  pri¬ 
mary  interest  tht  Vu/Text  holds  for 
newspapers  is  the  speed  and  ease  of 
recalling  information  from  it.” 

He  remarked  that  Inquirer  report¬ 
ers  have  become  adept  at  using  the 
split  screen  capabilities  of  their  Atex 
terminals  to  “feed  information  from 
Vu/Text  into  stories  they  are  writ¬ 
ing.” 

The  advantage  of  using  Vu/Text  for 


Stories  cannot  be  lost 
once  they  are  part  of  an 
electronic  system  and 
reporters  will  be  able  to 
find  a  much  more 
information  than  they 
could  in  the  “old  morgue 
files/’  Leach  said. 


storing  library  information  rather 
than  doing  it  in-house  is  cost,  Leach 
remarked.  He  said  a  newspaper  auto¬ 
mating  its  library  itself  will  spend 
almot  $400,000  in  software,  installing 
it  in  the  main  computer  and  on  per¬ 
sonnel  to  run  the  system. 

Vu/Text  can  provide  the  same  serv¬ 
ice  for  $40,000  a  year  or  less,  he  said. 

In  addition  to  building  and  main¬ 
taining  the  database,  Vu/Text  will 
also  market  that  database  to  a  news- 
paper’s  subscribers,  Leach  said. 
“The  resulting  revenues  will  cut 
down  on  the  overall  cost  of  Vu/Text 
service.” 

Stories  cannot  be  lost  once  they  are 
part  of  an  electronic  system  and 
reporters  will  be  able  to  find  a  much 
more  information  than  they  could  in 
the  “old  morgue  files,”  Leach  said. 
“Their  keyword  searches  will  take 
them  into  areas  of  a  story  they  might 
not  have  explored  otherwise,”  he 
noted. 

As  an  example,  he  told  of  an 
Inquirer  banking  reporter  working  on 
a  story  about  a  Philadelphia  bank’s 
acquisition  of  a  savings  and  loan  bank 
in  California. 


“The  reporter  was  able  to  call  up  a 
previous  story  about  the  Philadelphia 
bank  on  his  Atex  terminal  while  he 
still  had  the  banker  on  the  phone,” 
Leach  recounted.  The  reporter  dis¬ 
covered  a  story  in  the  system  that  the 
same  Philadelphia  bank  had  recently 
acquired  the  largest  savings  and  loan 
association  in  Maine. 

“He  was  able  to  ask  the  banker  if 
the  latest  acquisition  was  part  of  a 
nationwide  expansion  and  was  able  to 
provide  a  whole  new  angle  to  the 
story,”  Leach  said. 

Automating  does  not  eliminate  the 
need  for  librarians,  however.  Leach 
remarked  that  four  of  the  Inquirer’s  1 1 
person  library  staff  are  now  involved 
in  checking  to  see  that  the  electronic 
version  of  stories  matches  what  was 
published  and  are  also  adding  key 
words  to  aid  in  searches. 

“The  rest  of  the  staff  now  has  time 
to  do  what  librarians  are  supposed  to 
do  —  help  reporters  research.  They 
also  are  called  upon  to  access 
information  from  other  online  data¬ 
bases,”  he  said. 

The  overall  result  is  that  the  library 
has  “become  a  more  important  place 
than  ever  in  this  age  of  electronic 
information,”  Leach  said. 

Robert  J.  Farquhar,  director  of  sys¬ 
tems  for  OPUBCO,  said  three  news¬ 
paper  libraries  are  now  online  in  the 
company’s  DataTimes  system  in 
addition  to  the  Daily  Oklahoman  and 
Oklahoma  City  Times. 

The  papers  are  the  Dallas  Morning 
News,  Seattle  Times,  and  Baton 
Rouge  Advocate  and  State  Times. 

OPUBCO  plans  to  use  DataTimes 
to  establish  a  “commercial  electronic 
network  of  independent  publishers,” 
Farquhar  said,  noting  that  there  are 
plans  for  adding  two  more  newspap¬ 
ers  to  the  system. 

In  order  to  get  into  database 
publishing  “in  a  large  scale,’’ 
OPUBCO  recently  acquired  DataTek 
Corp.,  based  in  Oklahoma  City,  to 
maintain  and  market  DataTimes 
nationwide,  Farquhar  said. 

OPUBCO  intends  to  use  its 
DataTek  acquisition  to  expand  Data¬ 
Times  into  a  full  scale  service  for  busi- 
ness,  financial  and  legislative 
information  and  electronic  mail,  he 
added. 

DataTek  uses  BASIS  software 
developed  by  Batelle  Laboratories  of 
Columbus,  Ohio. 
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USA  Today’s  audited  circulation  is  1.13  million 

Audit  Bureau  of  Circulations  releases  figures  for  the  fourth 
quarter  of  1983;  Gannett  says  Today  circulation  is  now  1.28  million 


USA  Today,  Gannett’s  one-year- 
old  national  newspaper,  had  an  aver¬ 
age  paid  circulation  of  1,284,613  dur¬ 
ing  the  first  three  months  of  the  year, 
according  to  the  publisher's  state¬ 
ment  Filed  with  the  Audit  Bureau  of 
Circulation. 

The  statement  confirms  that  USA 
Today  is  the  third-largest  newspaper 
in  the  country  behind  the  Wall  Street 
Journal  and  the  New  York  News. 

Adding  the  48,361  in  bulk  sales 
under  what  the  newspaper  labels  its 
“Blue  Chip”  program,  circulation 
would  be  1 ,332,974  —  almost  exactly 
what  Gannett  has  claimed  in  advertis¬ 
ing  prior  to  the  Audit  Bureau  report 
being  released.  The  publisher’s  state¬ 
ment  is  subject  to  ABC  audit. 

Bulk  sales  are  not  counted  as  paid 
circulation  by  ABC. 

USA  Today’s  bulk  sales  — 
accounting  for  3.6%  of  total  circula¬ 
tion  —  are  made  to  airlines,  hotels  and 
car  rental  agencies  at  a  price  of  12'/20 
to  20<i. 

Newsprint  prices 
to  rise  on  Oct.  1 

MacMillan  Bloedel  Ltd.  intends  to 
hike  its  price  for  newsprint  for  Amer¬ 
ican  and  Canadian  customers  on  Oct. 
I. 

The  company  said  that  the  price  for 
30-pound  newsprint  for  customers  in 
Western  Canada  will  rise  from  $540  a 
ton  to  $585  a  ton. 

The  American  price  will  increase 
from  $500  (U.S.)  to  $535  (U.S.)  for  a 
ton  of  paper. 

Des  Moines  Register 
to  switch  to  Parade 

The  Des  Moines  Register,  effective 
Sunday,  Sept.  30,  will  replace  its 
locally-edited  Sunday  magazine.  Pic¬ 
ture,  with  Parade  magazine,  accord¬ 
ing  to  a  joint  agreement  by  Gary  G. 
Gerlach,  publisher  of  the  Register  and 
Carlo  Vittorini,  president  and  pub¬ 
lisher  of  Parade  Publications,  Inc. 

Gerlach  said  “The  overwhelming 
evidence,  throughout  this  country,  is 
that  newspaper  readers  like  and  want 
Parade  magazine.” 

“With  a  circulation  of  383,000,  the 
Des  Moines  Sunday  Register  brings 
our  number  of  distributing  newspap¬ 
ers  to  133  and  our  weekly  circulation 
to  a  all-time  high  of  24,753,(XK),”  Vit¬ 
torini  noted. 


Single  copy  sales  accounted  for 
most  of  the  paid  circulation.  With 
887,644  copies,  single  copy  sales 
comprised  nearly  two-thirds  of  the 
paid  circulation. 

However,  home  and  office  sub¬ 
scriptions  showed  some  strong 
growth,  increasing  from  230,642  in 
the  last  quarter  of  1983  to  310,735,  or 
nearly  30%  of  total  circulation,  in  the 
first  three  months  of  this  year. 

A  regional  breakdown  of  circula¬ 
tion  showed  U SA  Today  doing  best  in 
the  Midwest  (accounting  for  nearly 
35%  of  circulation),  the  South  Atlan¬ 
tic  seacoast  (nearly  20%)  and  the 
West  Coast  (nearly  18%). 

Circulation  passed  the  100,000 
mark  in  only  two  states:  California 
(184,460)  and  New  York  (109.899). 
The  state  with  the  lowest  circulation 
was  Kansas  with  just  668. 

At  the  same  time  the  publisher’s 
statement  was  released,  ABC  re¬ 
leased  its  initial  audit  for  the  last  quar¬ 


ter  of  1983,  showing  an  average  paid 
circulation,  excluding  bulk  sales,  of 
1,138,030.  Bulk  sales  accounted  for 
41,804  during  the  period,  ABC  said. 

Those  figures  showed  Gannett  was 
right  on  target  when  it  predicted 
before  the  paper’s  launch  that  circula¬ 
tion  would  be  1 ,150,000  by  the  end  of 
1983.  The  company  predicts  circula¬ 
tion  will  reach  2,350,(X)0  by  the  end  of 
1987. 

The  release  of  both  reports  won  a 
favorable  reception  among  advertis¬ 
ing  agencies,  according  to  reports  in 
ad  industry  journals.  Many  advertis¬ 
ers  had  been  openly  skeptical  about 
Gannett’s  circulation  claims  before 
the  ABC  reports. 

The  releases  also  fueled  specula¬ 
tion  that  USA  Today  would  further 
increase  its  single  copy  price.  Gannett 
has  already  announed  the  price  will 
rise  from  25^  to  350  in  August,  and 
observers  believe  a  price  rise  to  500 
could  follow  soon  after. 


Now  “sma//  town”  newspapers  can  afford 
and  profit  from  “big  town”  software. 

Up  to  now,  the  necessary  hardware  ^ 

has  limited  smaller  publications  from 
utilizing  the  state-of-the-art  in  computer  m 

systems.  Too  costly.  Now  look  what 

done!  ^ 

A  new  “entry-level"  system  at  affor-  CREAlIVE  oaza 

dable  costs  lets  you  utilize  software  for 
efficient  TMC,  distribution  and  admini- 

stration.  Call  and  get  the  facts  from  the  7373 West  107th  /  Suite 250 

"People  /  lelping  People"  people:  CDS.’  Overland  Park,  KS 66212 

913  381-1109 


See  os  at  ANPA  /  Atlanta  and  ICMA  /  Toronto 
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Dr.  Buscaglia  and  his  love  philosophy 

The  professor,  speaker,  tv  personality  and  author  writes  a  N.Y. 

Times  syndicate  column  that  accentuates  the  positive 


By  David  Astor 

When  Dr.  Leo  F.  Buscaglia  was 
asked  by  the  Special  Features 
division  of  the  New  York  Times  Syndi¬ 
cation  Sales  Corporation  to  write  a 
twice-weekly  column,  he  wasn’t  sure 
whether  to  accept  the  offer. 

For  one  thing,  the  man  nicknamed 
“Dr.  Love"  was  already  extremely 
busy — and  extremely  successful — as 
a  professor,  speaker,  tv  personality 
and  author.  And  Dr.  Buscaglia  said  he 
was  worried  about  meeting  news¬ 
paper  deadlines. 

But  the  author  of  I.ivinfi,  Loving  & 
Learning  and  several  other  runaway 
best-sellers  eventually  agreed  to  write 
the  column  (which  began  in  March) — 
and  is  now  glad  he  did.  Dr.  Buscaglia 
said  deadlines  have  not  been  a  prob¬ 
lem,  noting  that  he  already  has 
enough  columns  to  last  him  into 
autumn.  He  added  that  writing  “Liv¬ 
ing  &  Loving”  for  syndication  has  en¬ 
abled  him  to  offer  readers  his  thoughts 
and  experiences  almost  immediately, 
rather  than  waiting  months  or  years  to 
include  them  in  a  book.  And  he  said 
that  the  need  to  find  column  topics 
makes  him  more  “aware”  of  things. 

“When  1  was  in  Australia  during  a 
book  promotion  stop,”  recalled  Dr. 
Buscaglia  by  way  of  example,  “1  saw 
a  sign  that  said  ‘Bus  9  to  Paradise.’  I 
normally  would  have  read  it  and  then 
forgotten  about  it.”  Instead,  he  began 
wondering  what  “Paradise”  would  be 
like  for  him  if  he  went  there,  and  then 
decided  to  do  a  column  about  how 
each  person  has  his  or  her  own  idea  of 
what  paradise  is. 

Other  columns  by  Dr.  Buscaglia 
have  discussed  ways  to  define  love, 
how  people  can  learn  how  to  love,  the 
importance  of  listening  to  other  peo¬ 
ple,  love  as  it  relates  to  age,  love  as  it 
is  portrayed  on  tv.  and  how  people 
should  not  put  off  expressing  their 
love. 

The  columnist  said  he  is  happy  to  be 
able  to  provide  readers  of  his  news¬ 
papers — which  include  the  Los 
Angeles  Times,  San  Francisco 
Examiner,  Denver  Post,  Detroit 
News,  Dallas  Times  Herald,  Houston 


VOUCANALUAySTBX 
UMENHE^BEENUSTENINS 
ID  LEO  a)5CA6LlA  TAPES.. 


Charles  Schulz  mentioned  Leo  Buscaglia  in  'Peanuts'  last  month. 


because  they  are  then  “challenged” 
by  the  realization  that  it  is  possible  to 
be  good  themselves.  Dr.  Buscaglia 
also  noted  that  many  people  are 
apprehensive  about  goodness 
because  of  what  has  happened  to  good 
people  like  the  Rev.  Dr.  Martin 
Luther  King,  Jr.  And  the  columnist 
said  many  people  get  suspicious  of 
good  people,  wondering  if  they  are 
“phonies.” 

Dr.  Buscaglia  has  had  to  deal  with 
that  accusation  himself.  “I  really 
don’t  care  anymore  if  people  think 
I’m  phony,”  he  declared.  “1  know 
that  I  can  go  to  bed  with  myself  at 
night.” 

He  said  he  is  not  trying  to  “start  a 
cult”  or  tell  people  how  to  live  their 
lives.  Rather,  Dr.  Buscaglia  said  he 
offers  men  and  women  various 
alternatives  that  may  make  them  hap¬ 
pier.  If  people  write  Dr.  Buscaglia 
(who  receives  50-100  letters  a  day)  to 
say  their  lives  were  changed  after 
hearing  him  or  reading  his  writings,  he 
replies  that  the  credit  should  go  to  the 
person  who  has  changed. 

And  Dr.  Buscaglia’s  goal  is  not  to 
amass  all  the  money  he  can.  Indeed, 
virtually  all  of  Dr.  Buscaglia’s  appear¬ 
ances  the  past  year  have  been  for 
fund-raising  purposes. 

It  was  a  desire  to  help  others  that 
caused  Dr.  Buscaglia  to  start  his 
“Love”  course  at  the  University  of 
Southern  California  about  15  years 
ago — soon  after  the  suicide  of  a  pro¬ 
mising  woman  student.  The  non¬ 
credit  course  became  very  popular, 
with  hundreds  of  students  on  the  wait¬ 
ing  list. 

Then  Love,  a  book  based  on  the 
course,  was  published  in  1972  and 
went  on  to  sell  over  1 .5  million  copies. 


Dr.  Leo  F.  Buscaglia 

Chronicle  and  Boston  Herald — with 
upbeat  messages.  “1  get  very  tired  of 
picking  up  a  newspaper  and  reading 
nothing  but  depressing  things,” 
declared  Dr.  Buscaglia. 

“1  don’t  live  in  a  world  of  illu¬ 
sions,”  he  added.  “1  know  this  is  a 
world  where  there  is  hate  and  ugliness 
and  despair.  The  difference  is  that  1 
have  found  that  by  accentuating  the 
joy,  I  can  make  it  a  better  place.” 

Dr.  Buscaglia  acknowledged  that 
his  philosophy  is  not  always  taken 
seriously.  “If  you’re  an  advocate  of 
gentleness,  you’re  (considered)  sim¬ 
plistic  and  naive,”  he  said,  as  quoted 
in  Newsweek.  “If  you’re  an  advocate 
of  despair  and  hate,  you’re  (consid¬ 
ered)  sophisticated.” 

When  asked  why  he  feels  good  peo¬ 
ple  are  frequently  looked  down  on  this 
way.  Dr.  Buscaglia  offered  several 
possible  reasons.  For  one  thing,  he 
feels  many  people  get  intimidated 
when  they  see  good  men  and  women 
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Dr.  Buscaglia’s  latest  work,  Loving 
Each  Other,  is  scheduled  to  be  re¬ 
leased  in  September  by  Slack  Inc.  The 
Holt,  Rinehart  &  Winston-distributed 
work  discusses  ways  to  develop  and 
maintain  various  types  of 
relationships — including  those  of 
married  couples,  friends,  and  co¬ 
workers. 

Besides  teaching  and  writing 
books.  Dr.  Buscaglia  has  spent  much 
of  his  time  the  past  few  years  making 
appearances  on  tv  talk  shows  and 
public  television,  and  giving  off- 
campus  lectures.  (He  received  about 
2,(X)0  speaking  requests  last  year,  of 
which  he  was  only  able  to  accept  two 
or  three  a  month.) 

After  speaking.  Dr.  Buscaglia  al¬ 
ways  walks  into  the  audience  to  sign 
autographs,  talk,  and  hug  everybody 
who  wants  to  be  hugged — even  if  it 
means  staying  until  midnight.  He  said 
he  loves  to  embrace  people,  and  noted 


that  it  would  be  a  “contradiction”  to 
give  a  lecture  about  love  and  then 
immediately  leave  the  hall. 

Audience  members  are  not  the  only 
people  Dr.  Buscaglia  embraces.  In 
Living,  Loving  &  Learning,  he 
described  how  he  hugged  an 
“austere”  USC  dean:  “Well,  1  was 
sitting  there  one  day  and  he  was  say¬ 
ing  all  kinds  of  really  nice  things.  And 
I  thought,  ‘What  a  sweetie.  I’ll  bet 
he’d  love  to  be  hugged.’  So  1  got  up 
and  1  said,  ‘Dean,  that’s  beautiful!’ 
And  I  charged  at  him,  sitting  in  a 
swivel  chair  .  .  .  .”  Dr.  Buscaglia 
said  that  this  dean  didn’t  like  being 
hugged  at  first,  but  started  to  “cuddle 
back”  after  a  couple  of  years. 

Dr.  Buscaglia  learned  a  lot  about 
physical  contact  from  growing  up  in 
an  affectionate  Los  Angeles  house¬ 
hold  of  II  people.  “1  come  from  a 
very  hugging  family,”  said  the  col¬ 
umnist.  “Everyone  hugs  every¬ 


body — even  the  parakeet  and  dog!” 

He  stayed  in  California  to  receive 
an  A.B.  in  English  and  speech  from 
USC  in  1950,  work  as  a  teacher  and 
supervisor  in  public  schools  for  15 
years,  and  then  become  an  assistant 
professor  of  education  at  USC  in 
1%5.  Dr.  Buscaglia,  who  received  an 
M.A.  in  language  and  speech  patholo¬ 
gy  from  USC  in  1954  and  a  Ph.D.  in 
the  same  subject  in  1%3,  has  been  a 
full  professor  since  1975. 

Currently  on  leave  of  absence  from 
USC,  the  special  education  expert 
has  become  so  busy  that  he  is  thinking 
of  trying  to  change  his  teaching  status 
to  something  like  professor  emeritus. 

Dr.  Buscaglia  remains  extremely 
active  despite  having  undergone  quin¬ 
tuple  bypass  heart  surgery  about 
three  years  ago.  “I’m  determined  to 
live  life  fully,”  he  said.  “I  love  living 
and  all  it  entails  too  much  to  just  sit 
home.” 


Michel  appointed  editor  of  the  L.A.  Times  syndicate 


Don  Michel,  executive  vice  presi¬ 
dent  and  editor  of  the  Tribune  Com¬ 
pany  Syndicate  until  about  four 
months  ago,  has  been  named  editor  of 
the  Los  Angeles  Times  Syndicate. 

Previous  to  his  seven-year  stay  at 
TCS,  Michel  was  assistant  managing 
editor/features  at  the  Chicago  Daily 
News  and  features  editor  at  the  Hous¬ 
ton  Chronicle.  He  received  a  B.A.  in 
political  science  and  an  M.S.  in  jour¬ 
nalism  from  UCLA. 

In  other  LATS  appointments, 
Angela  Rinaldi  was  named  manager 
of  book  development.  She  had  pre¬ 
viously  been  managing  editor/ 
development  for  the  syndicate. 

Before  joining  LATS,  Rinaldi  was 
executive  editor  at  Bantam  Books, 
and  also  worked  for  Pocket  Books 
and  New  American  Library.  She 
holds  a  bachelor’s  degree  in  educa¬ 
tion  from  St.  John’s  University. 

Connie  Cloos  was  promoted  to 
LATS  copy  desk  chief  from  the 
position  of  syndicate  editor  of  the 
Christian  Science  Monitor  News 

Another  daily  drops 
‘Beetle’  over  sexism 

Another  newspaper  has  killed 
“Beetle  Bailey”  because  it  believes 
the  strip’s  Miss  Buxley  is  portrayed  in 
a  sexist  way. 

The  Burlington  (Vt.)  Free  Press, 
which  has  a  circulation  of  over  5 1  .(KX). 
dropped  the  King  Features  Syndicate- 
distributed  comic  June  11.  This  was 
about  the  time  that  cartoonist  Mort 

(Continued  on  page  32) 
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Service.  Cloos  has  also  been  a  copy 
editor  at  LATS,  which  she  joined  in 
1968  after  graduating  from  the  Uni¬ 
versity  of  California  at  Santa  Barbara 
with  a  B.A.  in  literature. 

Gregory  Butler  was  appointed  sales 


representative.  The  four-year  LATS 
staffer  was  previously  sales  coordina¬ 
tor,  a  position  that  has  been  assumed 
by  Laurie  Lustica.  Butler  holds  a 
degree  in  broadcasting  from  the  Uni¬ 
versity  of  Cincinnati. 


She  writes  swiftly 
and  well,  turning 
out  some  of  the 
most  perceptive, 
pungent  copy  in 
Washington. 


For  a  singular,  liberal  perspective 
readers  prefer  Pulitzer  Prize  winner 
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for  rotes  orxl  samples; 

Universal  Press  Syndicate 

4400  Johnson  Drive,  Foiiway.  Korwos  66205 

1-800-255-6734 
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(Continued  from  page  31) 
Walker  said  he  would  change  Miss 
Buxley  in  response  to  editor  and  read¬ 
er  complaints  (see  E&P,  June  16). 

Free  Press  managing  editor  James 
Welch  said  his  paper  would  “watch 
the  strip  very  closely”  with  an  eye 
towards  possibly  reinstating 
“Beetle”  if  it  was  felt  to  become  less 
sexist.  But  as  of  now,  the  Vermont 
daily  is  running  Berke  Breathed's 


“Bloom  County”  (Washington  Post 
Writers  Group)  in  place  of  “Beetle.” 

Welch  said  there  are  “sexist  atti¬ 
tudes  in  a  lot  of  comics,”  but  that 
many  of  these  comics  “poke  fun”  at 
sexism.  He  added  that  the  Free  Press 
didn't  get  that  feeling  with  “Beetle.” 

“It  went  beyond  pointing  out  sexist 
attitudes  to  what  we  thought  was  a 
form  of  sexual  harassment,”  said 
Welch,  whose  paper  had  previously 


pulled  the  May  31  and  June  6 
“Beetle”  episodes.  He  noted  that  it 
was  getting  bothersome  for  Free 
Press  editors  to  constantly  have  to 
monitor  the  strip. 

As  has  been  the  case  with  several 
other  papers,  many  Free  Press  read¬ 
ers  opposed  the  “Beetle”  pulling. 
Welch  reported  that  about  75%  of  the 
over  35  letter-writers  and  callers  said 
the  comic  should  stay  in  the  paper. 


Comic  starring  hermit  coming  from  Dickson-Bennett 


“Hermie  the  Hermit,”  a  comic 
starring  a  long-haired  recluse  who 
wears  a  derby  hat,  will  be  introduced 
August  6  by  Dickson-Bennett 
International  Features. 

Cartoonist  Tim  Oliphant — who  has 
been  self-syndicating  the  strip  to 
several  papers,  including  the  Nashvil¬ 
le  Tennessean — said  Hermie  is  a  per¬ 
son  who  became  disappointed  in  his 
friendships  and  upset  about  the  arms 
race  and  other  world  problems. 

“For  these  reasons  Hermie  left  our 
society  to  become  a  hermit,”  noted 
the  cartoonist.  “There,  he  has  gotten 
to  know  many  animal  friends  who 
love  life  and  nature  as  much  as  he 
does.  But  he  is  still  a  hermit.” 


What  are  the  prospects  for  Hermie  to  start  moving  again? 


The  23-year-old  Oliphant  was  born 
in  Nashville  but  moved  to  a  Lewis- 
burg,  Tenn.,  farm  (with  many 
animals)  after  the  fifth  grade.  He  got 
his  first  cartoon  published  at  age  15, 
and  did  comics  for  his  high  school 
newspaper.  He  has  had  hundreds  of 
editorial  cartoons  published  in  the 


Columbia  (Tenn.)  Daily  Herald  the 
past  four  years.  Oliphant  said  his  big¬ 
gest  influence  has  been  “Peanuts” 
cartoonist  Charles  Schulz  (United  Fe¬ 
ature  Syndicate). 

Dickson-Bennett  is  based  at  1324 
North  3rd  St.,  St.  Joseph,  Mo.  64501 . 


King  making  some  changes  in  ‘Inside  Footbaii  Report’ 


“Inside  Football  Report,”  the 
weekly  service  from  King  Features 
Syndicate  that  newspapers  can  use  as 
a  tabloid  section  or  run  ROP,  will 
sport  a  somewhat  different  look  this 
year. 

There  will  be  two  new  features  to  go 
along  with  the  many  returning  from 
last  season.  One  is  “The  IFR  NFL 
Ratings,”  which  combines  and  aver¬ 
ages  five  different  statistics  to  rate  all 
28  National  Football  League  teams. 
The  other  is  “The  New  Winning 
Edge”  column,  which  tells  how  many 


yards  it  takes  an  offense  to  score  a 
point  and  how  many  yards  the  defense 
allows  before  yielding  a  point. 

There  will  also  be  a  computer¬ 
generated  “Pro  Sleuth”  puzzle  as 
well  as  “beefed  up  and  refined”  com¬ 
puter-generated  graphics,  said  King 
executive  editor  Jim  Head.  And  there 
will  be  more  coverage  of  college  foot¬ 
ball.  (The  United  States  Football 
League,  however,  will  not  be 
covered.) 

On  the  advertising  side.  King  plans 
to  give  its  over  100  IFR  client  news¬ 


papers  a  book  listing  more  than  2,000 
national  manufacturers  who  have  co¬ 
op  dollars  to  share  with  local  retailers. 
Head  said  this  loose-leaf  volume, 
which  can  be  continually  updated, 
will  make  it  easier  for  client  papers  to 
get  more  local  ads  for  IFR. 

IFR  (which  was  the  subject  of  a 
feature  story  in  E&P,  May  14,  1983) 
comes  out  for  20  weeks  beginning  in 
September.  Its  editor  is  Tom 
Sheehan,  who  is  also  King  senior 
editor. 


Latin  comic  book  showcases  Snupius  and  ‘Peanuts’  kids 


What  cartoon  dog  walks  on  two 
legs,  occasionally  dances,  and  is  fed 
by  a  boy  named  Carolus  Niger?  Snu¬ 
pius,  of  course. 

Snupius — usually  known  as 
Snoopy — is  one  of  the  characters  fea¬ 
tured  in  a  Latin  “Peanuts”  comic 
book  published  by  Father  Lamberto 
Pigini  of  Italy.  The  book,  one  of  a 
series  that  also  features  Mickey 
Mouse  (Michael  Musculus)  and 
Donald  Duck  (Donaldus  Anas),  is 
designed  to  help  make  the  language  of 
ancient  Rome  popular  again. 


The  person  who  translated 
“Peanuts”  into  Latin — Father  Jose 
Maria  Mir — has  not  had  much  contact 
with  the  modern  world  and  thus  knew 
little  about  Charles  Schulz’s  United 
Feature  Syndicate-distributed  strip. 

Mir,  a  72-year-old  Spanish  scholar, 
was  quoted  in  the  Los  Angeles  Times 
as  asking:  “What  is  a  Red  Baron  and  a 
Sopwith  Camel?” 

He  added,  “The  dialogue  (in 
‘Peanuts’)  is  so  philosophical  and  at 
the  same  time  so  American  that  it  is 


very  difficult  to  render  into  Latin. 
When  I  finished  a  segment  of  Snupius 
the  publisher  asked  me  to  simplify  the 
Latin.  I  threw  up  my  hands  and  said, 
‘I  can’t!  Snoopy  is  not  simple!”’ 

In  other  “Peanuts”  news,  the  New 
York  Times  reported  that  over  140 
costumes  made  for  Snoopy  and  his 
sister  Belle  by  leading  designers  are 
on  display  at  the  Fashion  Institute  of 
Technology  in  New  York  City  until 
September  8.  The  costumes  appear 
on  stuffed  versions  of  the  Schulz 
characters. 
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Universal  beginning  financial  graphic  feature  in  July 

ThAEKVI  IOT  I  ^  financial  graphic  feature  pre-  I  things. 

I  MONcYLIwTtiyarEn&nflOytf  !  pared  by  “Investor's  Notebook"  col-  Boyd,  39,  an  editor  at  Seymour 


nC  I  Uw  I  by  Brendan  Bai/ti 

HOLLYWOOD’S 
HIGHEST  PAID  STARS 

f.  BurtRtynoMt  $5  million  per  Him 

2.  Btrbn  Streleend  $4  y. 

3,  RIeherd  Pryor  $4 

\  4,  PiulNewmen  $3  f/y 

k\  9.  Jam  Fonda  $3  ff // 

1 1  &  Cllrrt  Bettwood  $3  |  |[ 

f  /  7,  Merlon  Brando  $3  I  h 

/  a  AlenAUe  $3  \\\ 

a  DusHn  Hodman  $2 
^^10.  Gana  Hackman  $2 


One  of  Boyd's  graphics. 


TMS  puzzle  is  victor 

A  panel  of  20  Redding  (Calif.)  Rec¬ 
ord  Searchlight  readers  ranked  the 
Tribune  Media  Services  crossword 
puzzle  as  tops  in  a  field  of  six. 

The  puzzle  from  TMS  (formerly  the 
Tribune  Company  Syndicate)  ended 
up  with  33  points  after  a  five-week 
sampling  effort.  It  was  followed  by 
crosswords  from  the  Special  Features 
division  of  the  New  York  Times  Syndi¬ 
cation  Sales  Corporation,  25  points; 
United  Feature  Syndicate,  22;  King  Fe¬ 
atures  Syndicate,  21;  Los  Angeles 
Times  Syndicate,  12;  and  Associated 
Press,  seven. 

Each  puzzle  was  rated  for  both 
difficulty  and  enjoyability  by  the  14 
female  and  six  male  crossword  fans, 
who  were  asked  to  pick  a  first,  second 
and  third  choice.  Robert  Edkin,  edi¬ 
tor  of  the  over-35, 000-circulation 
Record  Searchlight,  tallied  the  re¬ 
sults. 

Signs  ex-IPS  clients 

The  New  York  Times  Syndication 
Sales  Corporation  (NYTSSC)  is  now 
distributing  material  from  Newhouse 
News  Service  and  the  Baltimore  Sun. 

NNS  and  the  Sun  were  formally 
with  Independent  Press  Service,  the 
86-year-oid  supplemental  wire  that 
ceased  operations  May  1  (see  E&P, 
April  21).  NYTSSC  president  Sam 
Summerlin  said  that,  unlike  IPS,  his 
syndicate  will  be  distributing  NNS 
and  the  Sun  as  separate  entities. 

Readers  tab  ‘Circus’ 

“The  Family  Circus"  by  Bil  Keane 
was  the  favorite  comic  of  Sunday  St. 
Petersburg  (Fla.)  Times  readers  in  a 
recent  poll.  The  Register  and  Tribune 
Syndicate-distributed  panel  received 
1 ,702  votes. 

The  second-through-fifth  finishers 


A  financial  graphic  feature  pre¬ 
pared  by  “Investor's  Notebook"  col¬ 
umnist  Brendan  Boyd  will  be 
introduced  July  22  by  Universal  Press 
Syndicate. 

The  five-times-weekly  “Money- 
List"  has  been  sold  to  over  35  news¬ 
papers  so  far,  including  the  Denver 
Post,  Houston  Chronicle,  Cincinnati 
Post,  Philadelphia  News,  Sacramento 
Bee  and  Dallas  Times  Herald. 

Boyd's  feature  lists  the  highest- 
paid  movie  stars,  richest  individuals, 
most  valuable  baseball  cards,  biggest 
fast-food  chains,  favorite  investment 
vehicles  for  the  1980s,  and  other 


among  the  29  comics  receiving  votes 
were  “Blondie"  by  Dean  Young  and 
Mike  Gersher,  King  Features  Syn¬ 
dicate;  “Dennis  the  Menace”  by 
Hank  Ketcham,  News  America  Syn¬ 
dicate;  “Garfield”  by  Jim  Davis, 
United  Feature  Syndicate;  and  ‘  ‘  Hagar 
the  Horrible”  by  Dik  Browne,  King. 

A  majority  of  the  poll’s  5,599  re¬ 
spondents  were  over  age  50. 

Germans  like  Viking 

“Hagar  the  Horrible"  creator  Dik 
Browne  was  named  the  best 
international  comic  strip  cartoonist 
by  the  German  Cartoonists  Associa¬ 
tion. 

Browne’s  son  Chris,  who  assists  his 
father  in  drawing  and  writing 
“Hagar,"  accepted  the  Max  und 
Moritz  Award  in  Erlangen,  Germany, 
June  23.  The  award  is  named  after  a 
German  comic  that  was  the 
inspiration  for  “The  Katzenjammer 
Kids.” 

King  Features  Syndicate  distributes 
“Hagar”  to  over  1,400  newspapers 
worldwide,  including  26  German  pap- 


Marlette  wins  award 

Doug  Marlette  won  first  prize  in  the 
editorial  cartoon  category  of  the 
Robert  F.  Kennedy  Journalism 
Awards  competition.  The  prize  car¬ 
ries  a  $1,0(X)  stipend. 

King  Features  Syndicate  distributes 
the  editorial  cartoons  of  Marlette, 
who  is  based  at  the  Charlotte  (N.C.) 
Observer. 

The  aw'ards  program  was  founded 
in  1%8  by  a  group  of  journalists  who 
traveled  with  Senator  Kennedy  dur¬ 
ing  his  ill-fated  presidential  campaign. 
The  awards  are  given  for  outstanding 
coverage  of  the  problems  of  the  dis¬ 
advantaged. 


things. 

Boyd,  39,  an  editor  at  Seymour 
Lawrence/Delacourt  publishing 
house  since  1970,  began  writing  his 
“Investor’s  Notebook”  column  for 
the  New  York  Daily  News  in  1980. 
Universal  now  syndicates  it  to  over  50 
papers. 

Born  in  Boston,  Boyd  recently  pub¬ 
lished  the  seventh  revision  of  Louis 
Engel’s  How  to  Buy  Stocks  for  Little, 
Brown.  The  book,  which  first  came 
out  in  1948,  is  used  as  a  training  guide 
by  Merrill  Lynch.  Boyd  is  also  a  con¬ 
tributing  editor  of  Fact,  a  money  man¬ 
agement  magazine. 


Jim  Andrews  award 

Those  entering  the  third  annual  Jim 
Andrews  Communicator  Award  com¬ 
petition  must  submit  an  outline  and 
one  sample  chapter  by  September  30. 

Andrews  was  the  co-founder  of 
Universal  Press  Syndicate  and 
Andrews.  McMeel  &  Parker,  its  book 
publishing  arm. 

The  award — a  $10,000  advance 
against  royalties  plus  a  guaranteed 
$5,0(X)  advertising  budget — is  for  the 
best  book-length  manuscript  in  the 
area  of  contemporary  journalism.  The 
competition  is  open  to  print  and 
broadcast  journalists  and  journalism 
teachers. 

Judges  for  the  award  include  Uni¬ 
versal  creators  James  J.  Kilpatrick, 
Mary  McGrory,  Richard  Reeves, 
Garry  Trudeau  and  Garry  Wills. 

Stevens  book  is  out 

McGraw-Hill  has  just  published 
Land  Rush  by  syndicated  “Small 
Business”  columnist  Mark  Stevens. 
The  book  takes  an  “inside  look”  at 
the  nation’s  most  powerful  and 
influential  real  estate  brokers  and 
developers.  Stevens  is  based  at  15 
Breckenridge  Rd.,  Chappaqua,  N.Y. 
10514. 

Tribune  staffer  dead 

Ruth  Wood  Alfuso.  form.er  assis¬ 
tant  to  the  sales  director  at  the  Tri¬ 
bune  Company  Syndicate  (now  Tri¬ 
bune  Media  Services),  died  June  14  at 
the  age  of  58.  She  began  work  in  the 
industry  39  years  ago  as  a  secretary  at 
what  became  the  Hall  Syndicate. 

Honor  for  columnist 

“Ask  Beth”  columnist  Elizabeth 
C.  Winship  of  the  Los  Angeles  Times 
Syndicate  was  recently  elected  an  hon¬ 
orary  member  of  the  F^ent  Counseling 
Association  of  New  England. 
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Shop  talk 

(Continued  from  page  44) 

Scanning  the  region  for  issues 
which  affect  us  all,  suggests  a  number 
for  our  attention. 

A  topical  one  is  the  sourcing  and 
pricing  of  energy.  Whether  struggling 
with  a  household  budget  or  planning  a 
business’  future,  energy  shock  is  not 
faraway.  The  availability  of  electrical 
power,  its  nature  and  its  cost,  is  a 
difficult  and  immediate  problem. 
Forging  acceptable  programs  is  sensi¬ 
tive  and  politically  explosive. 

Our  job  is  to  stay  on  the  case  — 
explaining  the  options,  illuminating 
the  ramifications,  providing  a  forum 
for  proposals. 

If  we  look  at  the  city  proper,  the 
hub  of  activities  which  affect  all  of  us, 
there  are  equally  pressing  issues.  The 
delayed  maintenance  of  transit  and 
infrastructure  and  the  shortage  of 
middleclass  housing  can  be  a  major 
drag  on  the  developing  service  sector 
of  New  York’s  economy.  And  it  is 
that  sector  where  job  growth  is  occur- 
ing  and  competition  from  other 
metropolises  is  increasing. 

At  the  New  York  News,  we  want  to 
do  our  share  in  focusing  public  atten¬ 


tion  on  these  and  other  issues  of  pre¬ 
ssing  concern.  We  are  not  alone  in 
such  enterprise. 

The  New  York  region  enjoys  some 
of  the  most  robust  print  and  broadcast 
competition  in  the  nation.  And  that  is 
as  it  should  be. 

Com.petition  forces  all  of  us  to  be 
more  alert  and  energetic.  It  puts  a  pre¬ 
mium  on  honing  effective  traditions 
and  trying  new  things.  It  exacts  a 
quick  penalty  for  mistakes  and  mis¬ 
directions. 

From  the  process,  readers  and 
viewers  benefit.  The  contest  for  their 
attention  and  loyalty  demands  sus¬ 
tained  consideration  of  their  needs 
and  desires.  And  it  makes  all  the  more 
challenging  the  task  of  leading,  some¬ 
times  in  directions  not  immediately 
popular. 

I  believe  we  should  welcome  the 
competitive  environment,  no  matter 
how  trying  at  times.  It  is  appropriate 
for  this  bustling,  dynamic  region.  The 
striving  for  excellence,  nervous 
energy  and  sheer  exhuberance, 
despite  the  trials  of  urban  living,  are 
New  York  trademarks. 

We  intend  those  to  be  the  charac¬ 
teristics  of  the  Daily  News  and  I  imag- 
ine  you  expect  no  less  from 
yourselves. 


Unions  ok  contr9ct 
at  Canadian  daily 

Workers  at  the  Victoria  (B.C.) 
Times-Colonist  overwhelmingly 
approved  a  new  contract  that  gives 
most  employees  job  security  for  life 
and  allows  the  all-day  paper  to  drop 
its  declining  afternoon  edition. 

The  afternoon  edition  could  be  dis¬ 
continued  by  the  end  of  the  year,  pub¬ 
lisher  Colin  McCollough  told  E&P. 

Four  of  the  five  unions  in  the  Joint 
Council  of  Newspaper  Unions 
accepted  the  three-year  contract 
which  calls  for  wage  increases  of  5%, 
5%  and  7%  and  grants  permanent 
protection  from  layoffs  to  all  current 
employees. 

“All  regular  full-time  and  regular 
part-time  workers  who  were  here  on 
staff  on  Nov.  3  will  be  protected  from 
layoffs,’’  joint  council  co-chairman 
Roger  Stonebanks  told  Canadian 
Press. 

The  four  unions  —  covering  350 
employees,  or  about  80%  of  the  work¬ 
force  at  the  Thomson-owned  paper — 
represent  the  printing  pressmen, 
mailers.  Newspaper  Guild  members 
and  stereotypers. 

The  printers  union  chose  to  contin¬ 
ue  working  under  existing  language 
which  prohibits  layoffs  due  to  the 
introduction  of  new  technology. 
Printers  can,  however,  be  laid  off  due 
to  a  downturn  in  business. 

Job  security  became  the  main  issue 
in  the  negotiations  when  management 
representatives  opened  discussions 
with  a  presentation  detailing  the  fall¬ 
ing  fortunes  of  the  afternoon  editions. 

(The  Times-Colonist  is  evening- 
only  on  Mondays,  and  all-day  Tues¬ 
day  through  Saturday.) 

Since  the  evening  Times  was 
merged  with  the  morning  Colonist  in 
1980,  afternoon  circulation  has 
declined  steadily,  publisher  McCol¬ 
lough  said. 

“At  the  start  of  the  negotiations  we 
told  them  that  the  afternoon  was  going 
down  while  the  morning  was  going 
up  .  .  .  and  that  if  this  continues,  at 
some  time  in  the  future  we’re  going  to 
have  to  drop  the  thing,’’  McCollough 
told  E«&P.  “The  unions  immediately 
began  talking  about  job  security.” 

McCollough  said  that  while  there 
are  no  immediate  plans  to  drop  the 
afternoon  edition,  “1  suspect  that  at 
the  rate  things  are  going,  something 
will  happen  before  the  end  of  the 
year.” 

From  a  1978  circulation  of  about 
32,000,  the  afternoon  edition  has 
declined  to  about  26,000. 

In  the  same  time,  the  morning  edi¬ 
tion  circulation  has  grown  from  about 
41,000  to  nearly  76,000. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCC 


FEATURES 

AVAILABLE 

HEALTH 

"SENIOR  CLINIC."  Specialist  treats 
medical  problems  pact  middle  life. 
Warm,  Witty,  Authorative.  Samples. 
HFM  Enterprises  INC.  Box  307,  Edmon¬ 
ton,  Alberta,  Canada,  T5J  217;  (403) 
973-2361. 

CARTOONS 

SCIENCE 

EDITORIAL  CARTOONS  and  comment, 
Church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword  puz¬ 
zles,  humorous  cartoons,  other  quality 
features  for  the  weekly  editor  (offset). 
Mark  Morgan.  Inc,  PO  Box  995,  Newnan 
GA  30264;  (404)  253-5355. 

"Your  service  is  a  valuable  one  for  jour¬ 
nalists  like  me  who  cover  a  wide  range  of 
topics-topics  which  are  scientific,  and 
therefore  confusing.”  NEED  SCIENCE 
SOURCES?  Call  the  Media  Resource 
Service,  a  free,  foundation-supported  re¬ 
ferral  service  for  the  press,  toll-free  at 
(800)  223-1730.  In  New  York  State, 
(212)  661-9110. 

COOKING 

THE  TINY  TIMES-Weekly  childrens 
activity  feature.  Four  tab  pages  of  quali¬ 
ty,  camera-ready  line  art.  Educational 
and  fun  games,  puzzles,  coloring  and 
information  for  pre-school  and  primary 
school  age.  Published  continuously 
since  1965.  Samples  and  prices  on 
request.  Tiny  Features  Inc,  646  Pro¬ 
spect  Ave,  Hartford  CT  06105. 

HUMOR 

HUMOROUS  four-line  verses  to  freshen- 
up  your  sports  section.  Now  running  in 
600,000-plus  paper.  Ten  free  samples. 
Dick  Emmons,  2411  Buckingham,  Ann 
Arbor  Ml  48104. 

MONEY 

ENTERTAINMENT 

"MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 

S  13th.  Temple  TX  76501. 

CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  "Around  Entertainment”  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  10th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

GENEALOGY 

SHAKING  YOUR  FAMILY  TREE- 
Readers  respond  to  this  informative, 
lively,  weekly  genealogy  column  (35  mil¬ 
lion  Americans  actively  dig  for  their 
"roots").  Samples,  rates:  Myra  Vander- 
pool  Gormley,  PO  Box  64316,  Tacoma 
WA  98464.  (206)  564-3179. 

GENERAL 

MOVIE  REVIEWS  by  freelance  critic. 
Your  direct  line  to  New  York  City  re¬ 
leases.  Sample  reviews  available.  Movie 
Beat  News,  29  Mersereau  Ave,  Mt  Ver¬ 
non  NY  10553. 

"GREAT  AMERICAN  CONSUMER  DER¬ 
BY,"  weekly  review.  First  Amendment' 
Co.,  Box  551,  Torrance  CA  90508. 

REAL  ESTATE 

HOUSE  CALLS-Houston  Post,  Miami 
Herald,  90  others.  6  national  awards; 
one  said  "concise,  entertaining,  wealth 
of  real  estate  knowledge,  solid  writing 
skills."  8th  year.  Edith  Lank,  Box 
18447,  Rochester  NY  14618;  (716) 
271-6230.  , 

EAP  CLASSIFIEDS 
COMMUNICATE  WITH 

THE  COMMUNICATORS! 

WEEKLY?  Here's  your  complete  package 
of  over  30  reader-wanted  features. 
Crossword,  astrology.  Weight  Watchers, 
TV  personalities,  antiques,  sports,  child 
care,  health,  cartoons,  fillers,  and  much 
more.  Write  for  FREE  samples  of  SUB¬ 
URBAN  FEATURES,  PO  Box  91460, 
Mobile  AL  36691  or  call;  (205)  343- 
1717. 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

NEW  TV  MAGAZINE  concept  seeks  lim¬ 
ited  partner  investors.  Sapphire.  2674 
E.  Main  St.  C-107,  Ventura.  CA  93003 

Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 
WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 

Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan, 
depreciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bol  itho,  PO  Box  7133,  Shawnee  M  ission 
KS  66207. 

Above  Average 
PERFORMANCE 

SYD  S.  GOULD  ASSOCIATES,  Inc 

Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 

NEWSPAPER  BROKERS 

NEWSPAPER  BROKERS 

ALAN  G  LEWIS,  MEDIA  BROKER 

On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 

PACIFIC  NW  NEWSPAPER  ASSOC 

Rod  Whitesmith,  (206)  892-7196 

Box  4487,  Vancouver  WA  98662 

WAYNE  CHANCEY  CONSULTANTS 

PO  Box  86.  Headland  AL  36345 
(205)  693-2619 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Cleanwater  Beach  FL  33515.  No  obliga¬ 
tion.  of  course. 

NEWSPAPERS  FOR  SALE 

BOSTON— young  growing  established 
tabloid  shopper  serving  affluent 
bedrooms  of  the  Big  Bean — Ready  for 
absorption.  Excellent  tax  carry  over- 
$150,000  firm.  Owner  financing.  Box 
73,  Hardwick  MA  01037. 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of  I 

WEEKLY  AND  DAILY  NEWSPAPERS  j 
WB  GRIMES  &  CO  I 

1511KSt.  NW  ! 

Washington  DC  20005 
(202)  NAtional  8-1133 

COLORADO  ROCKIES  SKI  RESORT. 
Award  winning  weekly  with  diverse,  edu¬ 
cated  readership  in  colorful  growing 
community.  Year-round  recreation  in 
beautiful  setting.  Great  investment, 
great  style  of  life.  Minimum  $100,00() 
down.  Send  professional  and  financial 
qualifications:  Suite  359,  Box  9002, 
Boulder  CO  80301. 

Brokers*Consultants*Appraisers 
James  A.  Martin  Associates 

Call  Day  or  Night:  (614)  889-9747  . 
PO  Box  798,  Columbus  OH  43017  I 

COLORADO  MOUNTAIN  WEEKLY  in 
progressive  energy  town.  At  least 
:  $25,000  down.  Priced  below  gross  III- 
1  ness  forces  sale.  James  BrodelT,  broker, 

1  712  N.  7th  St..  Grand  Junction,  CO 

1  81501. 

(303)  242-5035 

EDWIN  0.  MEYER,  BROKER 
Appraisals-Sales-Consultation-7200 
Hermitage  Rd,  Richmond  VA  23228; 
(804)  266-1522. 

JEPSON  &  ASSOCIATES 

CRIBB  MEDIA  SERVICES 

John  T.  Cribb,  Box  1220,  Townsend  MT 
59644;  (406)  266-4223. 

IF  YOU  WOULD  seriously  and  really  like 
to  own  a  weekly  newspaper  in  the  Cats¬ 
kills  of  New  Yot1(  state.  I'll  make  it  possi¬ 
ble.  My  name  is  Dion  at  (914)  439- 
4601. 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 

Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy  AL  36081 

(205)  566-7198 

$10K  down  buys  central  Texas  weekly, 
owner  carry  $30K  note  for  seven  years. 
Small,  but  has  potential  for  young,  hard 
working  first  time  buyer.  Associated 
Newspapers,  Inc,  Bill  or  Ed  Berger, 
1801  Exposition  Blvd,  Austin  TX 
78703.  (512)  476-3950. 

JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  tne  best  Southern  mar¬ 
kets.  1 14  Wickersham  Dr.  Savannah  GA 
31411;  (912)  598-0931,  day  or  night. 

1  PROFITABLE  PAID  weekly  in  year-round 

1  recreation  area  of  upstate  New  York.  No 

1  competition  with  gross  nearly 

1  $100,000.  Reasonable  down  payment 

1  with  terms.  Perfect  husband-wife  oppor- 
!  tunity.  Box  7702,  Editor  &  Publisner. 

PROFITABLE  WEEKLY  located  in  the 
Carolinas.  ONLY  media  in  small  county. 
Area  offers  great  hunting  and  fishing  life 
in  small  town  yet  close  enough  to  larger 
cities.  Asking  $  1 25,000  with  negotiable 
terms.  Includes  nice  real  estate.  (912) 
236-1596.  Dick  Briggs,  RICHARD 

1  BRIGGS  &  ASSOCIATES,  Box  8225, 
Savannah  GA  31412. 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 

Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 

PO  Box  7133,  Shawnee  Mission  KS  I 
66207.  Office;  (913)  381-8280 

MEL  HODELL,  Newspaper  Broker,  ! 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

HAPPY  208th! 

Due  to  the  Fourth  of  July  holiday,  we 
would  appreciate  having  all  ad  copy  for 
the  July  7  issue  no  later  than  Monday, 
July  2,  1984. 

E&P 

CLASSIFIEDS 
(212)  752-7050 
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ANNOUNCEMENTS 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


MISSOURI  OZARK  weekly-shopper, 
gross  over  $300,000,  growth  area.  25% 
down,  10  years,  12%  interest.  Priced  at 
gross. 

MINNESOTA  EXCLUSIVE  V/EEKLIES- 
with  shoppers,  central  plant,  highly  pro¬ 
fitable.  Gross  $3.6  million.  Expanding 
markets.  Terms. 

MASSACHUSETTS  NEWSPAPER- 
SHOPPER,  grossing  $279,867.  Priced 
$175,000  on  terms. 

TEXAS  VALLEY  WEEKLIES,  growth 
areas-gross  $176,984.  Priced  $95,000 
or  $130,000  with  building. 

LOUISIANA  DAILY,  gross  $1.5  million, 
boom  area,  competitive.  Full  plant. 
Needs  aggressive  buyer.  Owners  negoti¬ 
able. 

NORTHERN  MISSOURI  county  seat 
exclusive,  gross  to  $145,000.  Terms  to 
qualified  buyer. 

MICHIGAN  WEEKLY-SHOPPER, 
exclusive,  growth,  doing  $380,000. 
Priced  with  building.  Terms. 
MISSISSIPPI  exclusive  county  weekly, 
4,000  paid  subs,  gross  $225,000. 
$265,000,  $75,000  down,  10  years, 
12%  interest.  , 

OREGON  WEEKLIES,  near  coast,  full  I 
web  plant,  gross  $750,000.  High 
growth.  $1  million,  terms. 

For  information,  write; 

ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207. 


NEWSPAPERS  WANTED 

SHOPPERS  WANTED:  Seek  to  purchase  1 
Shoppers/Pennysavers  or  weekly  news-  j 
papers  in  Long  Island,  New  York  market  j 
area.  Reply  in  strict  confidence  to  Corpo- : 
rate  Operations  Committee,  26  Jericho  j 
Turnpike,  Jericho  NY  11753. 


PUBUCATIONS  AVAILABLE 


DUE  TO  OUR  MISTAKE  IN  OUR  AD 
I  SCHEDULE,  we  will  sell  "How  to  Pur- 
I  chase  a  Newspaper  and  Succeed”  for 
i  $12.50  (a  savings  of  $10)  to  anyone 
I  placing  an  order  by  Aug. 5.  Mountain 
West  Publishing  Co  Box  1841  Grand 
Junction  CO  81502 


"HOWTO  MAKE$100,000AYear  pub-  j 
lishing  newsletters.”  Free  details.  Box  ' 
34312,  Betheseda  MD  20817. 

I  WYOMING:  Shopper  in  excellent  mar- 
:  ket,  great  growth  potential,  $135,000.  I 
I  $35,000  down,  terms  at  10%.  Jepson  &  | 
Associates/Cribb  Media  Services.  John  i 
'  T.  Cribb  (406)  266-4223. 


PUBUSHERS  CONSULTANTS 


NEED  THIRD  PARTY  ADVICE  j. 

If  you  have  concerns  about  I 

Data  Processing,  Finance,  Planning  \ 
or  other  management  concerns 


SMALL  TOWN  WEEKLY  in  great  town. 
Will  sell  all  or  part.  Box  430,  Kent  CT 
06757. 


WYOMING:  New  listing,  county  seat 
boom  town,  farm,  ranch,  oil,  gas,  &  coal, 
includes  real  estate,  $300,000  FIRM. 
$60,000  down,  good  terms.  Jepson  & 
Associates/Cribb  Media  Services.  John 
T.  Cribb  (406)  266-4223. 


WEEKLIES 


Oregon  . 

. $50,000 

Oregon  . 

. $90,000 

N.  Idaho . 

. $90,000 

N.  Idaho . 

. $140,000 

Washington . 

. $190,000 

. $225,000 

. $225,000 

Oregon . 

. $360,000 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 


Contact 

TPG  MANAGEMENT  SERVICES 
PO  Box  7461 
Mission  Hills  CA  91346 
(818)  366-7953 


SHOPPING  GUIDES 


ESTIL  CRADICK 
950  Parkwood  Drive 
Dunedin  FL  33528;  (813)  733-1678 


I  INDUSTRY 
I  SERVICES 


CIRCULATION  SERVICES  j 


i  LEVIS  SALES  SELLS!  The  finest  quality 
1  new  home  delivery  customers  via  tele- 
!  phone  sales  and  boy  crews,  national  re- 
I  ferences,  for  action  call;  (201)  966- 
I  5250. 


115  YEAR-OLD  weekly.  Ohio.  Excellent 
profit.  BUSINESS  M(DNTHLY.  Zone  3. 
Statewide.  OUTDOORSMAN  MONTH¬ 
LY.  Missouri.  OTHER  EXCELLENT 
newspaper  properties  throughout  the 
United  States.  (Contact  James  A.  Martin 
Associates,  Box  20533,  Columbus  OH 
43220.  (614)  889-9747. 


VER-A-FAST’s  Circulation,  Verification 
and  Consulting  Services  are  guaranteed 
successful.  We  have  67  ongoing  projects 
nationally.  For  information,  call  or  write 
Bob  Bensman,  Ver-A-Fast  Corp,  11315 
Edgewater  Drive,  Cleveland  OH  44102. 
(216)  651-2000. 


MISCELLANEOUS 


NEWSPAPERS  WANTED 


COMMUNITY  newspaper  group  wishes  ! 
to  expand  by  adding  weekly  in  ! 
$200,000-$600,000  level  of ! 
advertising/circulation.  Also  interested 
in  community  dailies.  Write  c/o  Box 
7691,  Editor  &  Publisher. 


OUR  group  of  widely  respected  dailies  is  j 
ready  to  expand.  Please  let  us  know  if  | 
you  have  a  daily  or  a  large,  profitable  i 
weekly  to  sell.  Your  contacts  with  us  will  i 
be  held  confidential.  Write  Box  7557, 
Editor  &  Publisher. 

NEWSPAPER  BROKERS 
TRUST  E&P 
CLASSIFIEDS 


FINANCIAL  MODEL 

Shoppers,  Weeklies,  Dailies 
Analyzes  5-year  performance.  Enter  into 
any  computerized  spreadsheet.  Use  21 
I  variables  to  estimate  circulation,  PL, 
cash  flow,  advertising,  and  more. 
Instructions  and  template.  $49.95. 
Contact 

S  M  A 

P.O.  Box  627 

St.  Petersburg,  FL  33731 _ 


CONSULTANTS 


WRITING  CONSULTANT.  Newsroom, 
management  and  teaching  experience. 
Long  or  short  term.  By  mail  or  in  house. 
Write  for  details.  Paul  LaRocque,  2200 
Green  Gate  Dr,  Arlington  TX  76(312. 


INDUSTRY  SERVICES 

MARKETING  & 
READERSHIP  RESEARCH 


WE'RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  com¬ 
pany  is  to  provide  its  clients  with 
accurate  readership  research.  OMNI¬ 
RESEARCH  believes  the  role  of  a  news¬ 
paper  research  firm  doesn't  end  there. 
For  each  of  our  clients,  we  create  a 
unique  competitive  edge  that  results  in 
improved  ad  lineage  from  their  advertis¬ 
ing  base. 

We  aim  to  become  part  of  your  manage¬ 
ment  team.  From  our  presentations  to 
top  management,  to  our  sales  seminars 
with  your  sales  force,  we  work  to  make  i 
your  research  data  a  useful  and  profit¬ 
able  tool. 

We  welcome  the  opportunity  to  show  you 
just  how  profitable,  productive  and 
affordable  research  can  be.  Call  our 
Director  of  Newspaper  Research,  Jack 
Brodbeck  collect,  at  (305)  746-3335. 

OMNI-RESEARCH 


EQUIPMENT  & 
SUPPLIES... 


CAMERA  &  DARKROOM 


FOR  SALE:  2  Pako  24-2  film  processors. 
Excellent  condition.  Contact  John  Mel¬ 
ton  (817)  753-1511. 


SQUeeze  Lenses,  new  and  trade 
ins. 

Manufacturer'Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 


ADMANAGER 
(formerly  ADmaster) 
Established,  powerful,  versatile,  user 
friendly,  ADmanager  is  a  newspaper 
advertising  scheduling,  billing,  and 
sales  reporting  software  system  for 
microcomputers.  It  runs  on  Apple  or  CP/ 
M.  Complete  hardware/software  package 
available.  Write  or  call  for  brochure  and 
report  package.  Sunlight  Software,  PO 
Box  100,  Forestville  CA  95436;  (707) 
887-7141. 


CIRCULATI0N-$1195 
Software  for  TRS80III  &  4.  Does  it  all. 
Demo  disk,  $50,  refundable.  500  to 
30,000  circulation.  1  or  more  papers, 
sub-non-sub.  For  information  write: 
BURCO  Systems,  Inc.,  PO  Box  68,  Grid- 
ley  CA  95948.  (AMICO  software  dis¬ 
tributors);  (916)  846-3661. 


SYSTEM  390 

Display  ad  scheduling  and  billing. 
Classified  ad  typesetting  and  billing. 
Circulation  management. 

Typesetting  interface  and  editing  soft¬ 
ware. 

Software  for  TeleVideo  multi-user  sys¬ 
tems.  IBM,  DEC  and  most  other 
microcomputers.  Demo  disks  available. 
Free  brochures  and  sample  reports. 
Pacific  Sun  Computer  Systems,  Box 
5553,  Mill  Valley  CA  94942;  (415) 
383-4500. 


EQUIPMENT  &  SUPPLIES 


COMPUTER  SOFTWARE 

ELECTRONIC  LIBRARY 
Establish  your  own  computerized  library, 
a  full-text  data-base  in  which  every  word 
is  indexed.  Reporters  can  access  in¬ 
formation  in  seconds  from  their  desks 
or  from  the  field.  Storage  and  retrieval 
support  provided  without  capital 
expenditures.  Keep  your  data  base  pri¬ 
vate  or  earn  royalties  as  part  of  a  growing 
regional  and  national  information  serv¬ 
ice.  For  details,  call  or  write:  VU/TEXT 
Information  Services,  Inc,  1211  Chest¬ 
nut  St.  Philadelphia  PA  19107;  (800) 
258-8080  (in  PA;  (215)  854-8297). 

VU/TEXT. _ 

PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This 
includes  the  computer,  printer  and  bill¬ 
ing  software  for  up  to  400  customers. 
Call  or  write  to  Jim  Sutton  or  Steve  Kuck- 
uk,  Publisher  Control  Systems,  223  W 
5th,  Shawano  Wl  54166;  (715)  526- 
6547. 

CIRCULATION  and  ACCOUNTING  soft- 
ware  using  IBM  PC,  newspaper  tested. 
SOFTWARE  WORLD,  206  E  4th  St,  NY 
NY  10009  or  (212)  460-9170. 

USED  AM  VARITYPER  DISCS;  Choose 
from  library  of  over  500  discs.  $95  each; 
ad' '  $  1 5  per  ITC  T rack.  Bob  Weber  (216) 
831-0480. 


MAILROOM 


CHESHIRE  545-1  heavy  duty  news¬ 
paper  labeling  base.  Good  running  con¬ 
dition.  $15,000  with  head;  $8000  wit¬ 
hout  head.  Magnacraft  Multiple  Width 
Labeler  with  tip  on  piggy  back  head.  In¬ 
line,  like  new.  $14,000.  Herb  AMS  Hill¬ 
side  NJ;  (201)  289-7900. 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  I,  II,  III  Stackers 

Baldwin  Count-O-Veyors  104A’s 

Truck  Loaders 

Sheridan  48P 

45"  and  90°  Floor  Curves 

Fly  table  for  Muller  inserter 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 


MULLER  227  and  Kansa  Inserters  with 
5  stations  in  excellent  condition,  avail¬ 
able  immediately  with  full  warranty. 
Installation  and  training  also  provided. 
Reply  to  Graphic  Management  Associ¬ 
ates,  Inc;  (617)  481-8562. 


NEWSPAPER  INSERTER  4  station, 
Didde  Glaser  (Kansa).  IDAB  CS  202. 
Davidson  500  perfector  press;  A  and  M 
11x17  press  model  2650  with  bruning 
plate-maker.  Curtis  (703)  521-1089. 


1  •  24P-48P  and  72P  SHERIDAN/ 
I  HARRIS  stuffers  guaranteed  pro- 
1  duction;  refurbished  and  installed  in 
your  plant;  training  program  included. 

I  •  WANTED  TO  BUY:  48P  and  72P  late 
I  model  stuffers. 

i  JIMMY  R.  FOX,  MAIL  ROOM  CON- 
I  SULTANT;  (713)  468-5827. 


SHERIDAN  72-P  inserter,  factory  re¬ 
built,  guaranteed,  available 
immediately.  Reply  to  Box  6776,  Editor 
&  Publisher. 
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EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

MAILROOM 

NEWSPRINT  I 

PRESSES 

EQUIPMENT  &  SUPPLIES 
PRESSES _ 


STACKERS 

Two  Cutler  Hammer  high  performance 
Mark  III  newspaper  compensating  coun¬ 
ter  stackers.  Excellent  condition,  some 
spare  parts.  Call  or  write  Henry  Rehl  c/o 
Tampa  Tribune,  Tampa  FL  33601. 
Phone  (813)  272-7879. 


SHERIDAN  72P  and  48P  Inserters,  fac¬ 
tory  rebuilt,  guaranteed. 

Sheridan  24P  Inserter  with  handfly 
table. 

Completely  rebuilt  Sheridan  MS  and  HH 

hoppers  factory  guaranteed 

NEW  Folded  Edge  First  Delivery  System 

for  Sheridan  Inserters 

Sheridan  72P  and  48P  hopper  loaders. 

Muller  227  and  227E  Inserters. 

Muller  231  Counter  Stackers. 

Kansa  Inserter  with  four  stations. 

Idab  440  Counter  Stacker  with  pro¬ 
grammable  keyboard. 

Tdab  Shrink  Wrap. 

Ferag  H-500  and  HS-80  Counter  Stack- 
ers-factory  rebuilt. 

Sta  Hi  251  and  257  Counter  Stackers. 
Sta  Hi  Telescopic  Truck  Loaders. 

Cutler  Hammer  Conveyor,  Bottom  Wraps 
and  Pacers. 

Signode  ML2EE  and  MLN2A  Tying 
Machines. 

All  equipment  in  excellent  condition  and 
available  immediately.  Mechanical 
installation  services  also  provided. 
WANTED  TO  BUY:  MAILROOM  EQUIP¬ 
MENT  AND  COMPLETE  MAILROOM 
SYSTEMS. 

GRAPHIC  MANAGEMENT 
ASSOCIATES,  INC. 
Newspaper  Mailroom  Systems  Division 
11  Main  St 

SouthboroMA01772:  (617)  481-8562 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


Newsprint — Specialties,  colors,  con¬ 
verting.  David  r  Hoy-Paper  Sales,  Cor- 
taroAZ  85230  602/297-9976;  NY  212/ 
557-3232 


PHOTOTYPESETTING 


AM,  CG TYPESETTERS.  Reconditioned. 
Trades  OK.  Strips,  Parts  Kits.  All 
Guaranteed.  WSI;  (216)  729-2858. 


AUTOLOGIC  MICRO  V  available 
immediately.  Call  Graph-X. 

(215)  439-1942. 


MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


COMPUWRITER  TG  I,  complete  with 
spare  parts  kit,  processor,  type  fonts 
included,  used  very  little  and  in 
excellent  condition.  Offers  Phone  (919) 
728-4131. 


MCSwith  8400.  Many  options  included. 
Currently  accepting  best  offer.  Call 
(215)  B67-2002. 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 

Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least" 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 

_ (216)  562-3750 _ 

USED  TYPESETTING  EQUIPMENT 

Cameras . (’latemakers 

Nationwide  Brokers- 10%  Sales  Com¬ 
mission.  We  remove  the  risk  when  buy¬ 
ing  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 


UNITERMS;  CG  9000  HR,  with  large 
font  library;  CG  7200.  Harris  TXT; 
PDP8.  IBM  MTST/MTSC  Units.  Curtis 
(703)  521-1089. 


FOR  EFFECTIVE 
ADVERTISING 
EDITOR  &  PUBLISHER 

CLASSIFIED 
SECTION 
BRINGS  RESULTS! 


GOSS  I 

Goss  Urbanite  5  units,  1972,  3  Cary  i 
Pasters  I 

Goss  Urbanite  4  units  | 

Goss  Urbanite  3  color  units  I 

Goss  Urbanite  10  units  new  1980 
Goss  Urbanite  1000  series  ‘A  folder 
Gregg  Flying  Imprinters  (for  Urbanite) 
Goss  Urbanite  folders,  roll  stands,  drives  I 
&  accessories 

Goss  Communi^  5  units  1976 

Goss  Community  6  units,  SC  folder, 

1974 

Goss  Community  folders,  drives  & 
accessories 

Goss  Suburban  1500  &  1600  series,  10  I 
unit  2  folders  : 

Goss  Suburban  add-on  units  (1000 
series)  ! 

Goss  HV  8  units  ' 

Goss  HV  4  units  I 

Goss  Cosmo  units  for  add-on  I 

HARRIS  I 

Harris  1650  add-on  unit  { 

Harris  1650  6  unit  Dress 
Harris  845  4  units,  folder 
Harris  845  8  units,  2  folders 
Harris  V-25  5  units  1973  with  folders 
Harris  V-25  8  units  1982 
Harris  V-15A  add-on  unit  1976 
Harris  V-22  4  units,  folder 
Harris  folders,  roll  stands,  upper  balloon  . 
formers  &  drives 
Harris  V15A,  8  units,  1974 
Harris  V25  upper  balloon  former  1 
KING 

3  Colorking  units  1969 
2  Newsking  units  1979 
2  KJ-6  folders  1979 
6  units  Newsking,  1974 

MISCELLANEOUS 

2  Martin  Flying  Pasters  rated  at  1400 
FPM  1979 

2  Cary  Silicon  Applicators 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialities  3  Web  Angle  Bar  Nest 
Baldwin  Count-O-Veyors  104,  105, 
106,  108 

Count-O-Veyors  104,  105,  106,  108 
Complete  presses  or  components  sold 
separately 

WANTED:  Newspaper  presses  and! 
accessories  ! 

IPEC  INCORPORATED  ' 

97  Marquardt  Drive  I 

Wheeling  (Chicago)  IL  60090  ; 

(312)  459-9700  Telex  206766 1 

URBANITE,  8  units.  22%",  1965  j 

Urbanite,  10  units,  239'16",  2  3/C 
units,  1976  ! 

Suburban,  14  units,  1000-1 100  series, 

4  folders,  all  or  part  I 

Harris,  845,  8  units,  1976  j 

Goss,  Mark  I,  add  on  22y4"  i 

Goss,  Mark  I,  21 W,  4  units  ! 

BELL-CAMP  INC  i 

465  Boulevard 
PO  Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 

GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
6-units  1970 

GOSS  FOLDERS  I 

2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity,  20  | 
and  25  HP  j 

Will  sell  individual  components.  Call  for  | 
installed  prices.  Offered  exclusively  by  ' 
OFFSET  WEB  SALES,  INC  i 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 


E&P  CLASSIFIEDS 
(212)  752-7050 


GREASE  LUBRICATEDCommunity  add¬ 
ons. 

4  unit  1100  series  Suburban. 

10  unit/2  folder  900/1100  series  Sub¬ 
urban. 

Suburban  add-on  units  and  folders. 

6  unit  Urbanite  press  complete  with  tri¬ 
color  unit  and  upper  former. 

8  unit/2  folder  Urbanite  1968/74. 
Urbanite  add-on  units-1962. 

Urbanite  'A  folders. 

Urbanite  folder-1964. 

JF  12  Harris  folder  with  double  parallel- 
1972. 

VISA  add-on  units  1976/78. 

2  unit  News  King  with  KJ4- 
reconditioned. 

4  unit  News  King  with  KJ6  1968/71. 

4  unit  News  King  1973/76. 

News  King  and  Daily  King  add-on  units. 
KJ4  and  KJ6  folders. 

4  unit  Color  King-1963. 

108  Baldwin  Count-O-Veyors. 

104  Baldwin  Count-O-V^rs. 
Muller-Martini  inserters  2  into  1. 
McCain  stitcher/trimmer. 

Horizontal  cameras,  Chemco,  Brown  & 
Robertson. 

Platemaking  equipment. 

Various  sheetfed  presses  &  equipment. 

Offered  exclusively  by: 

Inland  Newspaper  Machinery  Corp. 
105th  &  Santa  Fe  Dr. 

PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050 

Teiex  4-2362 


GOSS  METRO,  4  units,  1  half  deck. 
Urbanite  1000,  5  units,  3-color. 
Urbanite,  5  units,  remanufactured. 
Urbanite,  7  and  10  units. 

Urbanite,  add  on  units,  3-color  units. 
SSC  Community,  21  inches,  8 
units. 

SC  Community,  7  units,  1971-75. 
SC  Community,  4  units,  1979. 

SC  Community,  5  units,  1969. 
Community,  3  units,  1976. 
Community,  2  units,  1975. 
Community,  4  units,  1970. 

HARRIS  1650,  6  units,  1974. 

845,  8,  6,  3  units. 

845  add  on  units. 

V  25,  8  units,  1982. 

V  15D,  8  units,  1983. 

JF  25  folder,  50  horsepower. 

HOE  lithomatic  double  width,  5  units 
SOLNA  color  king,  4  units,  1982. 

News  King,  6  units,  1971. 
Distributor,  8  units,  1977-81. 

CARY  FP  4540  splicers  pair. 

MEG  D-500  splicers.  5. 

Goss  Urbanite  3-arm  splicers,  8. 

Muller  288  stacker. 

Muller  227  inserters  with  231  stackers. 

One  Corporation/Atlanta  GA 

(404)  458-9351 

telex  700563 


REBUILT  URBANITE  UNITS 

1.  Individual  components  or  complete 
presses. 

2.  Units  are  stripped  down  to  the  side 
frames  and  restored  to  like  new  condi¬ 
tion. 

3.  Cost  is  approximately  half  of  replace¬ 
ment  price. 

4.  Exchange  program  available  to 
minimize  down  time. 

5.  inquire  for  pictures  and  brochures. 
IPEC.  INC,  97  Marquardt  Drive,  Wheel¬ 
ing  IL  60090;  (312)  459-9700,  Telex 
2(3-6766. 


GOSS  URBANITE  1000  Series  quarter 
folder.  Must  have  immediately.  (206) 
387-0097. 
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EQUIPMENT  &  SUPPLIES 
PRESSES _ 


EQUIPMENT  &  SUPPLIES 
PRESSES _ 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letter  press. 

1  Hoe  colormatic  folder 
3  to  2-22V4  cutoff 
12  unit  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 
Goss  reels  and  pasters 
Goss  Mark  I  halfdecks 
1  double  Goss  2:1  folder-22V4  cutoff 
Goss  Skip  Slitter 
Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 

12  Goss  digital  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Heister  fork  lift,  4000  pounds 
Datsun  4000  pounds,  pa  perclamp  truck 
Goss  Urbanite  quarter  folder 
Cole  quarter  folder 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mail  room. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


5  GOSS  COMMUNITY  UNITS.  Oil  bath. 
Must  be  in  good  condition.  Needed  by  A 
ugust.  (408)  688-0733. 

GOSS  COMMUNITY  folder  and  up  to  5 
units  in  good  working  order.  Call  (805) 
968-2504. 


FOUR  UNITS  64  Newsking.  $75M  j 
delivered  and  installed.  (818)  885-  i 
5995.  ; 


6  UNITS  V15  Harris.  4  Units  V22  and  I 
folder  and  4  Units  V25  and  folder. 

(818)  885-5995  | 


WOOD  LITHOFLEX  DOUBLE  WIDTH  ' 
offset  newspaper  press,  22%”  cutoff,  1 
running  at  66”  web  width.  72  inch  web  j 
width,  5  printing  units,  2  folders,  5  ! 
RTP's.  Optional  oven  and  chills  for  co- 1 
ated  paper.  Ideal  for  daily  newspaper 
with  high  pagination.  Priced  reasonably. 
$500,000  or  best  offer.  Ipec 
Incorporated;  (312)  459-9700. 


CLASSIFIED  ADVERTISING 
Order  Blank 

Name _ 

Company _ 

Address _ 

City _ State _ Zip _ 

Phone _ _ 

Classification _ 

Copy _ _ 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad - Weeks _ Till  Forbidden. 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 
Mall  to;  Editor  &  Publisher.  575  Lexington  Av.  New  York,  NY  10022. 
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MAILROOM 


•I  DAB  440  Counter  Stacker, 

•Muller  227  Inserter, 

•Signode  MLN2  or  MLN2A  Tying 
Machines.  Reply  to  Graphic  Manage¬ 
ment  Associates;  (617)  481-8562. 


SHERIDAN  48-P  or  72-P  inserter,  in 
operational  condition.  Reply  to  Box 
6777,  Editor  &  Publisher. 


PLATEMAKING 


VIDEO  PRODUCTION  EQUIPMENT 
Complete  studio/mobile  set-up.  Control 
console,  edit  console,  studio  equip¬ 
ment,  field  equipment,  etc.  %”  &  W 
quality  brands.  Buy  as  a  unit  and  start 
production,  $42,000.  For  information 
and  inventory  list  contact  Dennis  Mack. 
Business  Manager,  Courier  Publishing 
Co,  PO  Box  1468,  Grants  Pass  OR 
97526.  Phone  (503)  474-3705. 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 


DEC  VT173-E  RVT72/T  terminals.  Con¬ 
tact  Alvin  Goldberg,  Administrative 
Manager.  Kansas  City  Star  Co.,  1729 
Grand  Ave,  Kansas  City  MO  64108. 
(816)  234-4888. 

HELP 

WANTED 


ACADEMIC 


SUFFOLK  UNIVERSITY  is  seeking  an 
Assistant  Professor  of  Journalism. 
Position  available  September  1984. 
Good  news  media  experience;  some 
emphasis  in  broadcasting  or  public  re¬ 
lations;  PhD  required  in  Journalism  or 
Mass  Communication.  Contact:  Mal¬ 
colm  J.  Barach,  Chairman,  Department 
of  Journalism,  8  Ashburton  PI,  Boston 
MA  02108.  An  Equal  Opportunity 
Employer. 


TENURE  TRACK  Assistant  or  Associate 
Professor  (academic  year  appointment, 
September  1985)  PhD  and  professional 
media  experience  required.  MSU  jour¬ 
nalism  courses  are  at  undergraduate. 
Master's  and  Doctorate  levels. 
Responsibilities:  Teach  core  courses 
and  your  specialty;  research  (e.g.  media 
economics,  personnel,  marketing, 
audience,  new  technologies);  partici¬ 
pate  in  university-approved  public  serv¬ 
ice  areas.  Salaiy  competitive.  Deadline: 
October  31,  1984.  (Credentials  to:  Dr. 
Tony  Atwater,  Search  Committee. 
School  of  Journalism,  305  Communica¬ 
tion  Arts  Building,  Michigan  State  Uni¬ 
versity,  East  Lansing  Ml  48824.  MSU  is 
an  Equal  Opportunity/Affirmative  Action 
Employer. 


UTAH  STATE  UNIVERSITY  Department 
of  Communications  has  a  tenure-track 
opening  for  an  assistant  or  associate  pro¬ 
fessor  of  news-editorial  journalism,  to 
begin  September  26, 1984.  Teach  up  to 
9  hours  per  quarter  in  skills  in  theory 
areas;  flexible  assignments.  MA  plus  re¬ 
cent  professional  experience  required; 
PhD  desired.  Proven  teaching  experi¬ 
ence  and  interest  in  research,  pro¬ 
fessional  service  and  internship  program 
desired.  Salary  highly  competitive.  Send 
complete  vita  with  names,  addresses, 
and  phone  numbers  of  at  least  3  pro¬ 
fessional  references  by  August  1  to:  Jay 
Black,  Department  of  Communication, 
UMC  46,  Utah  State  University,  Logan 
UT  84322.  (801)  750-3292.  AA/EOE. 


HELP  WANTED 


ADMINISTRATIVE 


ASSISTANT  PUBLISHER-Small  daily 
newspaper  in  Zone  6  needs  an  aggres¬ 
sive  experienced  person  to  assist  our 
publisher  with  day  to  day  operations. 
Salaiy  open.  Reply  Box  7624,  Editor  & 
Publisher. 


ASSISTANT  CONTROLLER 
The  Rocky  Mountain  News,  Denver  Col¬ 
orado's  largest  newspaper,  is  seeking  an 
individual  to  manage  its  accounting 
functions  which  include  advertising,  A/ 
R,  payroll,  A/P,  general  ledger  and 
circulation  accouting.  Duties  involve 
direction  of  supervisors  and  manage¬ 
ment  of  staff  of  approximately  35. 
Candidate  should  have  a  BS/BA  degree 
with  major  in  accounting,  at  least  5  years 
supen/ision  experience  and  be  well  ver¬ 
sed  in  data  processing  based  accounting 
applications.  CPA  or  advertising  busi¬ 
ness  degree  helpful.  Send  resume,  sal¬ 
ary  history  and  requirements  to  Rocky 
Mountain  News,  Personnel  Department, 
PO  Box  719,  Denver  CO  80201.  EEO 
M/F. 


BUSINESS  MANAGER 
To  develop  and  manage  systems  and 
office  personnel  for  small  fast-growth 
daily.  Mini-computer  programming  and 
maintenance  required.  Must  be  a  peo¬ 
ple-oriented  mature  self-starter  willing 
to  accept  responsibility.  This  is  a  newly 
created  position  to  assist  Publisher.  Sal¬ 
ary  range  from  18K-24K  first  year 
includes  fringe  benefits  with  profit  shar¬ 
ing.  Send  resume  to  Jerry  Brock,  PO  Box 
AA,  Castle  Rock  CO  80104. 


EDITOR-PUBLISHER  wanted  for  2,000 
circulation  Iowa  weekly.  You  will  do  it  all! 
Great  opportunity  for  the  right  person. 
Send  salary  requirements  and  resume  to 
Box  7723,  Editor  &  Publisher. 


GENERAL  MANAGER/PUBLISHFR 
needed  for  2  small  Zone  5  dailies  with 
TMC  located  in  nearby  healthy  upper 
midwest  markets.  A  unique  opportunity 
for  a  strong  manager  with  good  knowl¬ 
edge  of  the  news,  sales  and  business 
functions.  Send  resume  and  salary  re¬ 
quirements  to  Box  7680,  Editor  &  Pub¬ 
lisher. 


GENERAL  MANAGER-Will  report 
directly  to  the  Publisher  on  all  news¬ 
paper  matters  and  should  have  strengths 
in  Advertising,  Accounting,  Circulation 
and  Production.  This  position  will  also 
require  the  ability  to  communicate  with 
the  community  and  to  work  with  the  Pub¬ 
lisher  on  labor  relations. 

Send  detailed  letter  or  resume  to  Box 
7685,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  SUPERVISOR 
National  newspaper  is  expanding  into 
markets  in  Zones  2  and  4.  Seeking 
aggressive,  self  starter  who  can  manage 
an  office,  mail,  and  a  single  copy 
operation.  Will  report  directly  to  national 
circulation  manager.  Good,  solid  man¬ 
agement  background  preferred. 
Excellent  salary  and  benefits  package. 
Please  send  resume  and  salary  require¬ 
ments  to  Box  7713,  Editor  &  Publisher. 


CONTROLLER  for  multiple  group— 
weeklies-shoppers-monthlies.  Respons¬ 
ible  for  financial  planning  and  control 
from  billing  and  purchasing  through 
budgets,  financial  reports  and  analysis. 
Publication  accounting  experience  a 
must.  Growth  oriented  organization  in 
excellent  locale.  Oakland  Community 
Newspapers,  Box  232,  Union  Lake  Ml 
48085. 


EAP  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 
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CIRCULATION 

ADVERTISING 

CONTROLLER  needed  by  publisher  of 
daily  plus  a  dozen  weeklies/shoppers/ 
tourist  papers.  The  position  involves 
management  of  department  responsible 
for  financial  accounting,  data  process¬ 
ing,  payroll  and  cash  management;  and 
membership  on  management  team.  The 
qualified  applicant  should  be  a  CPA  with 
several  years  in  public  accounting,  or 
expertise  in  the  publishing  field.  Good 
communication  and  management  skills 
are  essential. 

If  you  are  interested  in  playing  an 
important  role  in  this  growth-oriented, 
challenging  organization,  picase  send 
resume  and  salary  requirements  to  Con¬ 
troller,  Worcester  County  Newspapers, 
25  Elm  St,  Southbridge  MA  01550, 

FLORIDA  WEEKLY,  well  established, 
seeking  sales  manager  for  5  person  sales 
department.  We  do  lots  of  specials.  Send 
resume,  references  that  can  be  checked, 
and  salary  range  expected  to  Box  7631, 
Editor  &  Publisher. 

ADVERTISING  SALES  MANAGER 
Midwest  suburban  group  owner  seeks 
"hands-on"  professional  to  hire,  train 
and  motivate  staff  for  a  profitable  25 
year-old  weekly.  If  you  want  the  "oppor¬ 
tunity  of  a  lifetime’'  to  join  a  new  man¬ 
agement  team  and  share  the  frustrations 
and  profits  then  send  your  resume  at 
once  to  Sox  7627.  Editor  &  Publisher. 

AGGRESSIVE  Manager  for  8,000  ABC 
afternoon  daily  in  Zone  6.  Send  resume, 
salary  requirements  to  Box  7696,  Editor 
&  Publisher. 

ADVERTISING  WORKING  MANAGER  to 
personally  develop  new  business  and 
motivate  small  aggressive  staff  for  bi¬ 
weekly  with  direct  mail  TMC.  Well 
established  (1866)  paper  in  Golden. 
Also  growth  opportunities  on  our  Douglas 
County  dailies  and  other  weeklies.  Must 
be  a  reliable  mature  self-starter  who  can 
accept  full  responsibility.  Salary  with 
excellent  commission  incentives 
includes  car  expenses  and  profit  shar¬ 
ing.  Send  resume  to  Jim  Adkins,  PO  Box 
AA,  Castle  Rock  CO  80104. 

ADVERTISING 

ADVERTISING  DIRECTOR  for  pro¬ 
gressive  Ohio  daily  with  total  market  sys¬ 
tem.  Requires  shirt  sleeve  sales  pro¬ 
fessional  with  record  of  creative,  well 
motivated  leadership,  and  strong  back¬ 
ground  in  sales,  sales  development, 
management,  and  personnel  training 
and  motivation.  Salary,  benefits  and 
incentive.  Send  resume  attention  L.  R. 
Shaull,  8  Willoughby  St.  Wapakoneta 
OH  45895. 

ADVERTISING  REPRESENTATIVES 
with  newspaper  layout  and  sales 
experience  with  desire  to  prove  ability  on 
weeklies  near  Denver,  owned  by  nearby 
daily,  offering  growth  opportunity.  Call 
Jim  Adkins  (303)  688-3128  or  send 
resume  to  PO  Box  AA,  Castle  Rock  CO 
80104. 

"SHOPPER”  CAREERS 

Please  send  resume  with  $  history  to: 
Multi-Media,  7616  Lindley  Av,  Reseda 
CA  91335.  Or  leave  day  and  night  #s  at 
(213)  344-7177. 

ADVERTISING 

SALES  PERSON 

Salary  $30,000 

New  York  Post.  College  preferred. 
Advertising,  marketing  and/or  sales 
experience  necessary.  Benefits  plus 
bonus.  Send  resume  to  Personnel 
Department,  New  York  Post,  210  South 
St,  New  York  NY  10002. 

RETAIL  ADVERTISING  MANAGER 
Zone  5  seven  day  morning  publication 
with  TMC  program  in  good  growth  situa¬ 
tion  with  strong  daily  and  weekly  compe¬ 
tition  needs  an  aggressive,  hard-hitting 
manager  to  supervise  retail  sales 
operations.  Position  reports  to  hands  on 
advertising  director  who  needs  a  strong 
right  arm  to  motivate,  educate  and  guide 
willing,  but  basically  weak  sales  and 
support  staff.  Sound  interesting?  Send 
resume  and  salary  history  to  Box  7632, 
Editor  &  Publisher. 

RETAIL  ADVERTISING  MANAGER 
Outstanding  opportunity  to  join  this 
award-winning  family  owned  newspaper 
located  in  beautiful  New  England.  Owr 
55,0<X)  circulation  daily  and  Sunday.  A 
leader  in  ad  lineage  and  color  advertis¬ 
ing.  Applicants  must  be  prepared  to  lead 
and  manage  a  department  of  20.  Send 
resume  to  William  F.  Lucey  Jr.,  Eagle 
Tribune,  PO  Box  100,  Lawrence  MA 
01842. 

RETAIL  SALESPERSON 

1 1,000  circulation,  6-day  newspaper  in 
eastern  Zone  5  is  looking  for  an  aures- 
sive,  experienced,  go-getter  who  likes  to 
make  money!  We  are  a  family-owned  pa¬ 
per  that  realizes  "if  our  salespeople 
are  making  money,  we  are  making 
money.  '  That's  why  our  sales  staff  is 
strictly  on  commission  with  a  guaranteed 
base.  You  can  make  as  much  as  you  want 
and  live  in  a  nice  community  that  has  a 
low  cost  of  living.  The  best  of  both 
worlds!  Send  resume  to  Box  7687,  Edi- 
1  tor  &  Publisher. 

1  1 

ADVERTISING  MANAGER-Reporting 
directly  to  the  president,  this  senior 
management  position  is  responsible  for 
planning  and  directing  the  advertising 
sales,  marketing  and  promotional 
activities  for  a  prominent  group  of  sub¬ 
urban  weeklies  in  the  Rochester  area. 
Requires  a  BS  degree  and  5  years 
experience  in  marketing  and  sales  man¬ 
agement.  Resumes  to  Personnel 
Director,  Wolfe  Publications  Inc,  Fishers 
NY  14453. 

National  Advertising  Sales  Manager 

Major  Northeast  metropolitan  newspaper,  7-(jay,  is  seeking  a 
highly  motivated  person  to  fill  the  position  of  National  Advertis¬ 
ing  Sales  Manager.  This  experienced  individuai  will  manage  a 
multi-product  line,  sell  through  formal  presentations,  and  be 
responsible  for  the  national  marketing  plan.  This  person  will 
plan,  budget,  and  develop  sales  strategies  as  well  as  forecast 
and  analyze  sales  trends.  Travel  is  required.  Solid  national 
selling  experience  also  is  required,  as  well  as  the  ability  to 
motivate  sales  staff  and  national  marketing  representative 
organization.  Position  will  report  to  the  Advertising  Director.  If 
interested,  send  resume  and  salary  history  to  Box  7630,  Editor 
&  Publisher. 

AN  EQUAL  OPPORTUNITY  EMPLOYER 
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_ ADVERTISING _ 

RETAIL  MANAGER 

We’re  looking  for  a  goal-oriented  retail 
sales  manager  with  at  least  3  years  man¬ 
agement  experience.  Opportunity  to 
grow  with  a  progressive  newspaper 
group.  30,000  PM  daily  in  university 
community.  Send  resume  and  salary  his¬ 
tory  to  Lew  Spence,  Advertising  Director, 
Box  9030,  Charlottesville  VA  22906. 


ART/GRAPHICS  | 

EDITORIAL  ARTISTS  strong  in  pen  arid  | 
ink  illustration,  color,  and  informational  i 
graphics  and  able  to  manage  small,  pro-  i 
ductive  art  department  at  aggressive  : 
Zone  9  daily.  Send  a  letter  explaining  | 
your  career  goats,  a  resume  and  work  | 
samples  to  Box  7705,  Editor  &  Pub-  I 
lisher.  j 

DISTRICT  MANAGER  WANTED  1 
17,000  AM  daily  in  northeast  Ohio,  i 
Enthusiastic  and  hard  working.  | 
Experience  necessary.  Salary  plus  fring  j 
es.  Send  resume  to  Box  7656,  Editor  &  j 
Publisher.  I 

- I 

HOME  DELIVERY  MANAGER  for  Knight-  ; 
Ridder  Newspaper  with  30,000  circula-  I 
tion  in  Rocky  Mountain  region.  Excellent 
opportunity.  Minimum  4  years 
experience  in  circulation  supervisory 
position.  Send  resume  wth  salary  history 
to  Lyn  Monarchi,  Personnel  Director, 
Daily  Camera,  PO  Box  591,  Boulder  CO  i 
80306.  EOE/AA.  | 

SINGLE  COPY  MANAGER 
We  are  looking  for  a  motivated  self¬ 
starter  with  a  desire  for  success.  The 
individual  we  seek  must  have  a  strong 
single  copy  background,  preferably  from 
a  competitive  market.  You  will  have  total 
responsibility  for  AM/PM  single  copy 
circulation  of  40,000.  Salary  range 
25M.  Please  send  resume  and  cover  let¬ 
ter  to  Circulation  Manager,  Tuscon 
Newspapers  Inc,  PO  Box  26887,  Tuscon 
AZ  85726-4482. 

_ i 

STATE  CIRCULATION  MANAGER  for 
metro  newspaper  in  southeast,  100,000 
plus  circulation.  Responsible  for  the  su¬ 
pervision  of  4  division  managers,  12 
district  managers  and  part  time  support 
personnel.  Must  have  experience  in  goal 
setting  and  designing  sales  and  market¬ 
ing  strategies.  Successful  applicant  will 
have  2  years  supervisory  experience, 
preferably  in  circulation,  a  college 
degree  and  a  sales  and  marketing  back¬ 
ground.  Full  range  of  benefits,  good  sal¬ 
ary  commensurate  with  experience. 
Send  resume  with  salary  history  to  Box 
7689,  Editor  &  Publisher. 

THE  LEDGER,  a  progressive  New  York 
Times  Company  newspaper,  located  in 
central  Florida,  is  seeking  an  aggressive 
sales  and  promotion  manager.  We  re¬ 
quire  an  individual  with  4  years  circula-  j 
tion  experience,  marketing  and  promo¬ 
tion  record.  The  qualified  candidate  j 
must  be  able  to  motivate,  organize  and  ! 
lead  existing  sales  managers,  district  I 
sales  managers,  telephone  solicitors,  I 
outside  solicitors  and  carriers.  I 
Responsibilities  include  administration  | 
of  sales  and  promotion  budget.  I 
coordination  of  all  in-house  promotion  as  1 
well  as  all  outside  promotion  to  include  | 
radio  and  billboard  for  the  advertising  i 
and  circulation  departments  of  The  Led-  1 
ger.  We  offer  a  competitive  salary,  an  ; 
excellent  benefit  package  and  advance- 1 
ment  opportunities,  if  you’re  qualified,  i 
please  submit  your  resume  in  confi- ! 
dence  to  The  Ledger,  Attention:  Circula-  i 
tion  Sales  and  Promotion.  PO  Box  408,  | 
Lakeland  FL  33802.  An  equal  opportu-  | 
nity  employer.  I 

CIRCULATION  DIRECTOR-Medium  j 
sized  7  day  AM,  Zone  5.  Can  you  moti- 1 
vate  district  managers  and  carriers,  con-  j 
trol  costs,  deliver  results?  Send  resume  I 
to  Box  7655,  Editor  &  Publisher.  i 


HELP  WANTED  j 

CIRCULATION  | 

CIRCULATION  DIRECTOR  I 
You  understand  that  an  outstanding 
circulation  department  excels  at  the  fun¬ 
damentals  before  it  can  sparkle  at  the  I 
sophisticated.  I 

You  hire  good  people.  You  dismiss  non-  ! 
performers.  You  don’t  waste  time,  yet 
you  take  a  genuine  interest  in  your 
people. 

You  still  believe  in  the  youth  carrier  sys¬ 
tem.  You  like kidsand enjoy  workingwith 
them.  You  also  enjoy  guiding  career 
minded  district  managers. 

You  want  to  make  a  name  for  yourself. 
You  love  a  good,  competitive  battle.  You  | 
understand  that  even  the  best  product 
doesn’t  sell  itself,  but  rather  requires  a 
fundamentally  strong  selling  approach. 

You  know  that  a  morning  newspaper 
must  be  on  every  doorstep  before  6  am. 
You  know  that  one  error  for  each  3,000 
deliveries  is  an  attainable,  even  surpass-  I 
able  goal,  and  you  know  how  to  achieve  | 
it.  I 

Finally,  you  are  capable  of  serving  as  a 
steward  of  the  newspaper,  meeting  reg¬ 
ularly  with  the  other  department  heads 
and  helping  to  chart  its  destiny. 

The  York  Daily  Record  is  growing  toward 
dominant  market  share  in  a  two- 
newspaper  city.  You’ie  the  one  who  can 
get  it  done.  At  your  disposal  is  an  IBM 
System  34  with  sophisticated  subscriber 
and  non-subscriber  data;  and  excellent 
product;  and  a  front  office  working  envi-  ^ 
ronment.  | 

Write  me  explaining  why  you  can  help  us  j 
win  this  market.  Include  a  resume  show-  . 
ing  your  work  and  educational 
experience.  Enclose  a  salary  history  and 
expectations. 

Kaj  Spencer,  Publisher 
York  Daily  Record 
1750  Industrial  Highway 
York  PA  17402 


ASSISTANT  CIRCULATION  MANAGER 
for  50,000  daily  newspaper  in  Joliet, 
Illinois.  Minimum  of  3  years  experience 
in  circulation,  strong  people  skills,  good 
salary/company  benefits.  Send  resume 
to  Herald  News,  300  Caterpillar  Dr, 
Joliet  IL  60436,  Attention:  James 
Tezak,  Circulation  Director. 

CIRCULATION  BRANCH  MANAGER 
Need  highly  motivated  manager  tor  one 
of  our  circulation  branch  offices.  Must 
be  strong  on  carrier  service  and  sales. 
Strong  single  copy  market.  Salary  in  high 
teens  and  complete  benefit  package. 
Zone  6.  Send  complete  resume  to  Box  i 
7688,  Editor  &  Publisher.  I 


ZONE  MANAGER  for  growing  100,000 
AM  sunbelt  newspaper.  Excellent  oppor¬ 
tunity  for  circulator  with  3-5  years 
experience.  $24,000  per  year  plus 
bonus.  Send  resume  to  Box  7681,  Editor 
&  Publisher. _ 

DATA  PROCESSING 

SOFTWARE  and  OPERATIONS 
SYSTEMS  MANAGER 
West  coast  newspaper  group  seeks  man¬ 
ager  for  electronic  production,  editorial 
and  advertising  composition  front-end 
systems.  Duties  include  trouble¬ 
shooting,  systems  analysis,  software 
application  and  design  for  front-end  Atex 
computer  equipment.  Also  to  interface 
with  classified  business  systems.  Highly 
visible  position  in  an  expanding  environ¬ 
ment.  Intensive  experience  with  a  good 
track  record  required.  Respond  to  Box 
7603,  Editor  &  Publisher. 


HELP  WANTED 


COPY  EDITOR 

30,000  AM  in  Virginia’s  Shenendoah 
Valley.  Need  more  than  just  a  proof¬ 
reader.  Must  be  able  to  spot  even  small 
holes  in  a  wide  range  of  stories  and  have 
an  eye  for  sharp  modular  layout.  Basical¬ 
ly  one-man  desk.  Process  everything 
from  sports  to  hard  news  in  a  mainstream 
college  town.  Prefer  minimum  two  years 
experience.  Send  resume,  letter  stating 
career  goals  and  salary  requirements  to 
Dean  G.  Kinley,  Assistant  Managing  Edi¬ 
tor,  Daily  News-Record,  PO  Box  193, 
Harrisonburg  VA  2280 1 .  No  phone  cal  Is 
please. 

COPY  EDITOR,  experienced,  for  small 
daily  in  south  Florida.  Send  resume, 
work  samples  to  Chris  Ledbetter,  Manag¬ 
ing  Editor,  Boca  Raton  News,  PO  Box 
580,  Boca  Raton  FL  33429. 

COPY  EDITOR-The  Sacramento  Bee,  a 
219,000  circulation  morning  daily,  is 
looking  for  a  versatile  copy  editor.  We  are 
looking  for  someone  with  at  least  5  years 
background  in  reporting  and  desk  work, 
proven  layout  ability  and  sound  news 
judgment.  Supervisory  experience  as  a 
slot  person  or  assistant  metro  editor  is 
preferred.  No  phone  calls.  Send  resume 
and  work  samples  to  Paul  Clegg,  Copy 
Desk  Chief,  The  Sacramento  ^e,  PO 
Box  15779,  Sacramento  CA  95852.  An 
EOE  employer. 

CITY  EDITOR  for  small  7-day  award  i 
winning  AM  newspaper  in  historic  mid- 1 
south  college  town.  Applicants  should 
possess  solid  news  judgment,  be  well 
organized  and  able  to  plan  for  daily 
events  as  well  as  long  term  projects. 
Must  be  able  to  motivate,  supervise  and 
inspire  sparkling  copy/photos  from  staff 
of  6  reporters  and  2  photographers. 
Send  resume  including  references,  sal¬ 
ary  requirement  and  work  samples  to  Box 
7704,  Editor  &  Publisher. 

CITY  EDITOR  for  1 1,000  PM  daily.  Must 
have  solid  news  judgment.  Supervisory 
experience  a  plus.  Lead  a  staff  of  11. 
Will  consider  a  top  staff  reporter  that 
wants  to  move  up  to  management.  Send 
resume,  non-returnable  clips,  salary  re¬ 
quirements  (confidentiality  respected) 
to  Roger  Ruthhart,  Managing  Editor, 
Times-Press,  115  Oak  St,  Streator  IL 
61364.  Immediate  opening. 

COPY  EDITOR 

The  Fresno  Bee  seeks  2  experienced 
copy  editors  for  demanding  jobs  on 
150,000-circulation  daily.  Wire  desk 
opening  for  bright,  consciencious  editor 
with  flair  for  writing  headlines.  Metro 
desk  opening  for  editor  who  excels  in 
rewrite  and  spotting  holes  in  copy,  with 
preference  given  to  applicants  who  have 
experience  on  a  city  desK  or  in  editing 
local  copy  at  larger  metro.  M  inorities  en¬ 
couraged  to  apply.  Pay  ranges  from 
$503  weekly  at  3-year  level  to  $617 
weekly  after  6  years.  Fresno  is  a  growing 
cultural  center  of  400,000  in  the  heart 
of  the  world’s  richest  agricultural  coun¬ 
ty.  We’re  an  hour  from  Sierra  Nevada 
skiing,  fishing  and  boating;  90  minutes 
from  Yosemite  National  Park;  2  Vz  hours 
from  Pacific  Coast.  Fine  schools,  mod¬ 
erate  cost  of  living,  much  sunshine. 
Send  cover  letter,  resume,  references 
and  work  samples  to  Managing  Editor 
Donald  R.  Slinkard,  The  Fresno  Bee, 
1626  E  St,  Fresno  CA  93786. 


HELP  WANTED 


COPY  EDITOR  to  work  on  a  variety  of 
feature  sections  including  lifestyles, 
arts,  homes,  community  news  and  our 
Sunday  magazine.  Send  clips  and 
resume  to  Box  7706,  EditorA  Pulbisher. 

CITY  EDITOR-28, 000  afternoon  daily  in 
Zone  2  seeks  city  editor  to  run  local-news 
operation.  Previous  editing  and  layout 
experiance  a  must.  VDT  experience 
necessary.  Salary  in  the  mid  20’s.  Box 
7714,  Editor  &  Publisher. 

COPY  EDITOR  with  layout  skills  to  super¬ 
vise  regional  pages  for  rapidly  growing 
twice  weekly  newspaper.  Ability  to  work 
closely  with  reporters  on  both  features 
and  hard  news  and  pull  out  crisp,  clear 
leads  and  headlines.  Send  resume  and 
clips  to  Editor,  Ocean  County  Rejxjrter, 
PO  Box  908,  Toms  River  NJ  08754. 

AGGRESSIVE  AM  daily  seeks  a  good 
copy  editor  with  a  love  of  words  and  a 
willingness  to  challenge.  Send  resume 
and  examples  to  James  Denley,  M.E., 
Birmingham  Post  Herald,  PO  Box  2553, 
Birmingham  AL  35202. 

ART  CRITIC-REPORTER  fo"  major 
Southern  metro  daily.  Some  riuseum 
background  preferred.  Must  have 
expertise  to  review  in  easily-understood 
language  works  at  area’s  major  museums 
and  galleries,  and  ability  to  recognize 
and  report  news  developments.  Box 
7694,  Editor  &  Publisher. 

ASSOCIATE  EDITOR 
Responsible  for  day-to-day  supervision 
of  newsroom.  Positive  attitude  and  an 
ability  to  communicate.  Associate’s  col¬ 
lege  degree  or  equivalent  in  such  areas 
as  journalism,  English,  social  sciences, 
communications  or  related  fields.  1-3 
years  work  experience.  Must  possess 
profiency  VDT  and  copy  editing  skills. 
Please  send  resume  and  cover  letter  to 
Personnel  Administrator,  Cincinnati 
Suburban  Press,  1329  Arlington  St,  Cin¬ 
cinnati  OH  45225.  Equal  opportunity 
employer. 

ASSISTANT  CITY  EDITOR-Second  in 
command  of  day-to-day  operation  of 
newsroom.  Experience  in  local-news 
content,  layout  and  design.  VDT 
experience  preferred.  Salary  inTow  20’s. 
Send  resume  and  samples  to  Jim  Bur- 
chick,  Managing  Editor,  Daily  News,  Box 
600,  Lebanon  PA  17042. 


E&P 

CLASSIFIEDS 
(212)  752-7050 


The  Casper  Wyoming  Star-Tribune  seeks 
cels  in  3p  assistant  to  the  editor  and  a  beat 

ly,  witn  reporter.  We  are  looking  for  people  who 

^  are  bright,  well-educated,  and  fair.  They 
editing  should  have  appropriate  experience  and 
tiesen-  g  demonstrated  ability  to  handle 
intellectually  rigorous  work. 

>  $d1  / 

I  TheStar-Tribuneisa40,000AMwithan 
le  heart  emphasis  on  hard  and  in-depth  news. 
il  coun-  Send  resume  with  references  and  clips 
Nevada  gf  ygy^  (jest  work  to  Ruth  Garrett,  Box 
ninutes  sq,  Casper  WY  82602.  We  expect  to 
'2  hours  choose  by  August  1st. 
mod- 

nshine.  EDITOR— Suburban  daily/weekly  group, 
srences  Must  have  experience.  Send  resume  to 
;  Editor  Box  7727,  Editor  &  Publisher. 

10  Bee,  COPY  EDITOR/LAY  OUT 

If  you’re  a  stickler  on  grammar  and  have 
a  flair  for  layout,  this  may  be  the  job  for 
you.  The  opening  is  on  a  6-person  semi- 
j  universal  desk  (news,  features,  copy)  of 
a  35,000  circulation  PM  in  the  Rocky 
Mountains.  Basic  requirements;  solid 
cow  editing  skills,  understanding  of 
VDT’s  and  knowledge  of  modern  news- 
lO  paper  design.  Copy  editing  experience 

preferred  however,  recent  college  grads 
CQ  considered.  Send  non-returnable 

.  resume,  clips  and  reference  to  Rebecca 
j  Frank,  News  Editor,  The  Daily  Sentinel, 

I  PO  Box  668,  Grand  Junction  (jO  81 501. 

EDITOR  &  PUBLISHER  for  June  30,  1984 


HELP  WANTED 


EDITORIAL 


BUSINESS  WRITER:  Full  or  part-time 
position  for  small,  growing  international 
market  research/consulting/recruitment 
firm  in  beautiful  suburban  location. 
Challenging  mix  of  work.  Required:  (1) 
Strong  writing  skills-directly  into  word 
processor/typewriter.  (2)  Skilled 
interviewing/researching.  (3)  Solid 
business/management  knowledge,  pre¬ 
ferably  degree.  German  useful  but  not 
required.  Unusual  opportunity  for 
growth  in  consulting  field— ideal  for 
bright,  self-motivated  professional. 
Please  send  resume  to:  Dr.  H.  Tschudin 
Associates,  Inc,  215  River  Vale  Rd,  Riv¬ 
er  Vale  NJ  07675.  (201)  666-3456, 

Ext.  50. _ 

E D I  TOR/ W  R  I T E  R  .  Newspaper 
experience.  Growth  opportunity.  Zone  2. 
Resume,  salary  to  Box  237,  Hewlett  NY 
11557. 


EDITORS 

Small  New  Jersey  daily  looking  for 
experienced  editors  with  sharp  editing 
skills  and  ability  to  organize  and  work 
well  with  people.  Excellent  salary  for  the 
right  person.  Box  7660,  Editor  &  Pub¬ 
lisher. 


EDITOR,  seven-day,  35,000  circula¬ 
tion.  Second  person  on  local  desk.  Deal 
with  people,  prose,  deadlines.  Editing, 
reporting  experience.  Resume,  samples, 
salary  to:  Tom  Tuttle,  The  Journal,  Box 
450,  Rapid  City  SD  57709. 


EDITOR  for  5  day  PM  daily  with  3,600 
circulation.  Will  supervise  staff  of  4. 
Must  have  ability  to  present  quality  local 
news  coverage.  Zone  8  applicants  pre¬ 
ferred.  Current  editor  will  be  moving  to 
ad  department.  Reply  to  Walt  Green  or 
Tom  Bolitho  at  Demine  Headlight,  PO 
Box  881,  Deming  NM  88031 


EDITOR-Small  midwestern  weekly  by 
August.  Should  know  layout,  photogra¬ 
phy.  Good  position  for  small  daily  repor¬ 
ter  wanting  to  move  up  or  recent,  quali¬ 
fied  J-school  grad.  Send  resume.  David 
Wade,  Wakarusa  Tribune,  220  W  Frank¬ 
lin  Ave,  Monmouth  IL  61462. 


EDITOR  WANTED  for  Philadelphia's 
leading  weekly  business  newspaper. 
Must  be  experienced  and  insightful  busi¬ 
ness  journalist  with  proven  editing  skills 
and  the  ability  to  lead  and  inspire  a 
strong  reporting  staff.  This  position  re¬ 
quires  a  total  commitment  to  the  contin¬ 
ued  excellence  and  growth  of  the 
publication.  Please  apply  to  David  L. 
Hall,  Publisher,  Philadelphia  Business 
Journal,  2300  Market  St,  Philadelphia 
PA  19103.  All  applications  must 
include  samples  of  work  and  references 
and  all  will  be  kept  strictly  confidential. 


EXPERIENCED  NEWS  REPORTER,  by 
Florida  metro.  Previous  experience  of  3 
years  on  newspaper  daily  required.  Must 
have  highly  developed  reporting  skills, 
writing  style  and  sense  of  news  competi¬ 
tion.  If  you're  just  learning  the  ropes  or 
do  not  already  have  excellent  skills  for 
challenging,  demanding  reporting  work 
in  a  major  market  area,  don't  waste  your 
time  or  ours  by  applying.  Send  clips, 
references,  letter  to  Box  7711,  Editor  & 
Publisher. 


EDITOR-PUBLISHER  wanted  for  2,000 
circulation  Iowa  weekly.  Youwilldoitall! 
Great  opportunity  for  the  right  person. 
Send  salary  requirements  and  resume  to 
Box  7723,  Editor  &  Publisher. 


GENERAL  ASSIGNMENT  REPORTER  j 
for  small  Iowa  daily.  Strong  feature  writ- 1 
ing  skills  are  essential.  Send  resume  and  I 
clips  to:  Sharon  Youngren,  Daily  Gate  I 
City,  PO  Box  528,  Keokuk  lA  52632. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


HELP  WANTED 


EDITORIAL 


CITY  DESK-Looking  for  an  experienced 
reporter  with  sharp  writing  skills  to  fill  a 
spot  on  our  3  person  city  desk  staff. 
You'll  have  the  opportunity  to  break  into 
editing  duties  but  at  the  same  time  re¬ 
tain  some  major  writing  assignments. 
Also  an  entry  level  general  assignment 
position  is  available.  Contact  Bob 
Lutgen,  Texarkana  Gazette,  PO  Box 
621,  Texarkana  TX  75504, 


THE  BILLINGS  GAZETTE,  Montana's 
largest  daily  newspaper,  is  looking  for  a 
copy  editor  in  our  sports  department. 
The  skills  required  for  this  position 
should  include:  Ability  to  edit  copy  tor 
readability,  clarity  and  accuracy.  Skilled 
in  writing,  bright,  lively,  accurate  head- 1 
lines.  Also  must  be  skilled  in  layout  and 
the  use  of  graphics.  Must  have  a  Bache¬ 
lor's  degree  in  journalism  or  related 
field.  A  minimum  of  2  years  experience 
in  sports  on  a  daily  newspaper  and 
experienced  in  the  use  of  VDTs  and  in 
handling  high  speed  wire  copy.  If 
interested  please  send  resume,  list  of 
references,  salary  requirement  and  non- 
returnable  clips  to  Rachel  Bradbury, 
Director  of  Human  Resources,  The  Bill¬ 
ings  Gazette,  PO  Box  2507,  Billings  MT 
59103.  Application  deadline  July  15. 

An  equal  opportunity  employer.  M/F. 

JOURNALIST  EDITOR/WRITER 
International  population  communica¬ 
tion  organization  seeks  motivated  jour¬ 
nalism  professional  to  collect  and  distill 
sizeable  flow  of  information,  to  write,  I 
edit  monthly  information  resource  news¬ 
letter,  including  regional  inserts  on  pop¬ 
ulation  for  broadcast  and  print  jour¬ 
nalists  in  developing  countries,  to 
establish  and  maintain  contacts  with 
journalists  in  U.S.  national  mass  media 
for  placement  of  breaking  and  back¬ 
ground  stories.  Sala^  $20,000.  Send 
response  to  Population  Institute,  777 
United  Nations  Plaza,  New  York  NY 
10017. 


MANAGING  EDITOR 
With  a  feel  for  community  news  sought 
by  50,000  circulation  Zone  2  daily. 
Must  provide  strong  leadership  for  staff 
of  50  reporters  and  editors.  Works  close¬ 
ly  with  and  reports  to  executive  editor. 
Management  experience  and  proven 
skills  a  must  for  this  position.  Write  Box 
7665,  Editor  &  Publisher. 


MANAGING  EDITOR 
Zone  1,  Ten  ways  to  describe  us:  Quality, 
local,  growing,  daily,  opportunity,  com¬ 
petition,  exciting,  non-group,  rewarding, 
challenging.  Ten  ways  to  describe  you: 
Versatile,  leader,  experienced,  coach, 
ambitious,  professional,  involved,  train¬ 
er,  energetic,  thinker.  Box  7709,  Editor 
&  Publisher. 


MANAGING  EDITOR 
Growing  Washington  DC  area  newsletter 
publisher  seeks  talented  person  to  man¬ 
age  8  newsletters  aimed  at  consumer 
markets.  Excellent  editorial  and  man¬ 
agerial  skills  required.  Knowledge  of 
investment  topics  desl.'able.  Competi¬ 
tive  salary.  Send  resume  and  salary  his¬ 
tory  to  Fraser  King,  Vice  President,  Phil¬ 
lips  Publishing  Inc,  7315  Wisconsin 
Ave,  Suite  1200  N,  Bethesda  MD 
20814.  No  calls. 


METRO  EDITOR 

Zone  5  daily  (43,000)  and  Sunday 
(47,000)  seeks  editor  to  oversee 
regional  desk  and  staff.  Send  resume 
and  salary  requirements  to  Box  7712, 
Editor  &  Publisher. 


MANAGER  EDITOR 

Black-oriented  Missouri  weekly  wants  an 
experienced  pro  to  guide  staff  and  string¬ 
ers.  We  are  moving  up,  come  move  with 
us.  Right  pay  for  right  person.  Rush 
resume  and  letter  telling  us  why  you  are 
best  to:  Richard  B.  Ramage,  St.  Louis 
American,  3910  Lindell,  MO  63108. 


EDITOR  &  PUBLISHER  for  June  30,  1984 


HELP  WANTED 


EDITORIAL 


ENTERTAINMENT  WRITER:  We're 
going  to  be  highly  selective  about  filling 
this  position.  We  regard  entertainment 
as  a  news  field,  not  a  place  for  flights  of 
fancy  or  "arts  journal''  puffery.  The  per¬ 
son  we  select  needs  both  entertainment 
and  hard  news  experience,  some  knowl¬ 
edge  of  layout  and  editing,  and  three  or 
more  years  of  daily  newspaper 
experience.  We  cover  everything  from 
the  community  orchestra  and  theatre 
scene  to  the  top  acts  in  jazz,  rock,  legiti¬ 
mate  theatre,  dance,  films  and  the  like. 
We  have  the  Saratoga  Performing  Arts 
Center,  Tanglewood,  Jacob's  Pillow,  Wil- 
liamstown  Theatre  and  many  more  major 
facilities,  and  it's  a  year-round  spot  for 
top  tours  and  overall  activity.  Resumes 
and  samples  of  published  writing  should 
be  sent  (no  phone  calls  accepted)  to  Wil¬ 
liam  M.  Dowd,  Managing  Editor,  The 
Knickerbocker  News,  Box  15000, 
Albany  NY  12212. 

EXECUTIVE  EDITOR 
Top  news  position  on  small  eastern  daily: 
Competitive,  growing,  community  fo¬ 
cused,  privately  owned.  Need  day  to  day 
director  of  quality  news  coverage  and 
ability  to  plan  for  staff  and  newspaper 
growth.  Box  7708,  Editor  &  Publisher. 


REPORTERS—  For  future  openings  with 
fast  growing,  competitive  dailies  and 
weeklies  in  northern  Illinois  market. 
Papers  stress  editorial  quality.  Some 
experience  preferred,  layout  skills  and  a 
strong  desire  to  excel  required.  Send 
resume  to  Shaw  Free  Press  Newspaper 
Group,  250  Williams  Rd,  Carpentersville 
IL  6(5110. 


REPORTER  entry  level  or  1  year 
experience.  Local  government,  general 
assignment.  Prize-winning  10,(500  daily 
seeks  reporter  with  potential  and  desire. 
Bill  Greer,  The  Daily  Post-Athenian,  PO 
Box  340,  Athens  TN  37303.  (615)745- 
5664. 


REPORTER  needed  for  entry  level 
position  at  quality  weekly  in  northwest¬ 
ern  Illinois.  Community-minded  jour¬ 
nalist  with  solid  writing  and  photo  skills 
sought.  Salary  is  $200  week  plus  partial¬ 
ly  paid  health  insurance  and  profit  shar¬ 
ing.  Chance  for  advancement  within  30 
member  group.  Job  open  mid-August. 
Send  resume  and  letter  to  Eric  Gubel- 
man,  Tri-County  Press,  PO  Box  217, 
Polo  IL  61064. 


SPORTS  EDITOR  for  6,500  southeast 
Iowa  daily.  Send  resume,  clips,  layout 
samples  to  Sharon  Youngren,  Daily  Gate 
City,  PO  Box  528,  Keokuk  lA  52632. 


HELP  'WANTED 


EDITORIAL 


SPORTS  WRITER 

For  48,000  daily,  40  miles  from  Chica¬ 
go.  Duties  include  local  sports.  Big  Ten 
and  Chicago  professional  teams.  Bache¬ 
lor's  degree  and  strong  writing  ability. 
Send  letter,  resume  and  clips  to  Sports 
Editor,  Herald  News,  300  Caterpillar  Dr, 
Joliet  IL  60436. 


SPORTS  EDITOR  AND  COPY  EDITORS 
We're  in  the  most  rapidly  growingarea  of 
Zone  1  and  our  circulation  of  approx¬ 
imately  30,000  households  is  growing 
with  the  region.  We're  looking  for  a 
sports  editor  who  will  lead  and  work  with 
2  other  members  of  the  sports  desk.  It's 
a  hands-on  sports  editor  we  re  looking 
for,  not  someoody  who  is  going  to  lean 
back  and  expect  others  to  do  the  nuts- 
and-bolts.  The  person  we  choose  is  going 
to  know  the  proper  balance  between  pro¬ 
fessional  and  local-regional  sports.  We 
want  someone  who  knows  the 
importance  of  participatory  sports  as 
well  as  the  spectator  variety.  Good  layout 
ability  will  be  a  must  and  familiarity  with 
the  use  of  color  will  be  helpful.  We  are 
also  looking  for  2  copy  editors-editors 
who  know,  respect  and  will  work  toward  a 
good  news  story,  while  at  the  same  time 
not  spending  all  morning  at  it.  We  want 
copy  editors  who  can  work  with  report¬ 
ers  Successful  applicants  will  know 
good  graphic  layout  and  be  able  to  apply, 
box  7698,  Editor  &  Publisher. 


SPORTS  EDITOR 

Small  midwest  daily  (9000  circulation) 
seeks  energetic,  talented  sports  editor 
with  solid  writing  and  layout  skills.  Cover 
12  highschools.  Strong  local  sports. 
Should  have  at  least  2  years  reporting 
experience,  preferably  some  editing  and 
layout  experience.  Send  cover  letter, 
resume  and  samples  to  Gary  Holaway, 
The  Daily  Leader,  Box  406,  Pontiac  IL 
61764. 


SPORTS  SLOT  EDITOR  for  growing  Zone 
9  AM.  We're  looking  for  clean  organized 
layout,  the  ability  to  use  photographs 
well  and  write  snappy  headline.  Send 
work  samples  and  a  resume  to  Box 
7707,  Editor  &  Publisher. 


SEEKING  enthusiastic  journalist  for 
bureau  position  covering  the  Navajo  na- 
tion-the  largest  Indian  reservation  in 
America.  Handies  wide  range  of  stories, 
including  breaking  news,  tribal  govern¬ 
ment  and  features.  Good  pay  and 
benefits:  company  housing  provided  at 
Window  Rock,  Arizona.  Managing  Edi¬ 
tor,  The  Independent,  Box  121(5,  Gallup 
NM  87301. 


Serious  About  Copy  Editing 
As  A  Career? 

If  you  are  interested  in  copy  editing  as  a  satisfying  and 
financially  rewarding  career  and  are  willing  to  work  hard  to 
learn  the  craft,  we  want  to  hear  from  you. 

We  are  a  miyor  metropolitan  daily  in  the  northeast  with  an 
international  reputation.  We  plan  to  begin  a  copy  editor  train¬ 
ing  program  in  the  Fall  that  will  lead  to  journeyman  pay  and 
benefits  after  one  year.  Applicants  must  have  one  to  two  years 
writing  or  editing  experience  on  a  small  or  mid-sized  daily 
paper.  We  will  also  consider  recent  college  graduates  in  any 
field  who  have  equivalent  experience  on  a  quality  college 
newspaper.  We  are  interested  only  in  career  copy  editors.  We 
can’t  accept  candidates  who  see  copy  editing  as  a  route  to  a 
reporting  assignment. 

Special  consideration  will  be  given  to  minority  applicants. 

Please  send  resume,  work  samples  and  a  letter  describing 
yourself  and  your  career  goals  to  Box  7697,  Editor  &  Pub¬ 
lisher _ 
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HELP  WANTED 


EDITORIAL 


WRITER/ 

EDITOR 

One  of  the  world  s  leading 
international  consulting  firms  is  pres¬ 
ently  seeking  a  talented  in-house 
tMJSiness  writer  for  the  Marketing  Ser¬ 
vices  Group,  located  in  their  NYC 
office.  This  challenging  opportunity 
requires  a  minimum  of  five  years 
experience  in  a  business 
environment  with  newspaper  or  busi¬ 
ness  journal  background  highly 
desirable. 

Primary  responsibilities  will  Include 
writing  copy  for  research  reports,  pro¬ 
motional  brochures  and  corporate 
newsletters  covering  timely  human 
resource  development  for  external 
distribution  to  high  level  management 
audience.  In  addition,  you  will  be  writ¬ 
ing  and  editing  white  papers  and  per¬ 
forming  editorial  functions  for  outside 
blication. 

e  successful  candidate  will  be  a 
strong  grammarian  and  have 
excellent  interviewing  and  analytical 
skills  as  well  as  the  ability  to  interpret 
material  and  write  polished  copy  to 
meet  stringent  deadlines. 

This  position  offers  exceptional  per¬ 
sonal  and  career  development  poten¬ 
tial,  as  well  as  comprehensive  com¬ 
pensation  and  benefits  program. 
Applicants  are  requested  to  send 
resume  and  cover  letter  with  salary 
history,  in  strict  confidence,  to: 
Director,  Corporate  Staffing.  (Only  re¬ 
sumes  from  individuals  we  consider 
qualified  will  be  acknowledged.) 

TOWERS,  PERRIN, 
FORSTER  &  CROSRY 

600  Third  Avenue 
New  York,  NY  100f6 
An  Equal  Opportunity  Employer  M/F 


SPORTS  COPY  EDITOR 
For  125,000  all-day  paper  who  can 
evaluate  stories  or  proper  play;  edit  to 
meet  tough  standards  of  clarity,  concise¬ 
ness  and  completeness;  produce  lively 
lay-outs  with  up-to-the-minute  updating 
for  3  AM  editions.  College  degree  pre¬ 
ferred;  3  years  sports  writing  and/or 
sports  desk  experience.  Send  resume, 
two-page  autobiography  and  work  sam¬ 
ples  tO:  Bill  Bern,  Sports  Editor, 
Roanoke  Times  &  World-News,  Box 
2491,  Roanoke  VA  24010.  An  Equal 
Opportunity  Employer. 


TV  LOG  EDITOR 

Live  and  work  in  world  famous  Sun  Val¬ 
ley/Hailey  (83333)  Idaho  area.  Dynamic 
international  magazine  publishing  com¬ 
pany  seeks  experienced,  highly  qualified 
editor.  Must  be  detailed,  accurate  and 
quality  oriented.  Salary  commensurate 
with  experience.  Contact  Pam  Waite, 
CommTek  Publishing  (208)  788-4936. 


THE  ODESSA  AMERICAN,  a  midsize 
west  Texas  daily  has  an  opening  for  a 
Living  Section  staffer.  Applicants  must 
have  had  experience  in  both  'ayout  and 
design  and  feature  writing.  Knowledge  of 
layouf  aspects  of  color  photo  use  would 
be  a  plus.  Contact  Living  Section  Editor, 
Roxana  Hegeman,  PO  Box  2952,  Odes¬ 
sa  TX  79760.  No  phone  calls  please. 
Send  resume  and  examples  of  work.  An 
equal  opportunity  employer. 


TWO  REPORTERS — If  you're  a  hard 
worker  and  have  respect  for  the  English 
language,  you  may  find  a  niche  on  our 
staff.  Must  enjoy  rewriting  and  should  be 
interested  in  all  aspects  in  producing  a 
daily  newspaper,  including  camera  and 
darkroom.  Call  or  write  the  Leesville 
Leader,  Leesville  LA  71446. 


HELP  WANTED 


EDITORIAL 


TOP  NOTCH  REPORTER/Editor  wanted 
for  great  opportunity  with  89,000 
circulation  magazine  and  newsletter  in 
occupational  safety  and  health  field. 
Applicant  must  be  experienced  in 
serious  news  gathering,  interviewingand 
writing.  Self  disiplined,  organized, 
aggressive  and  effective  are  characteris¬ 
tics  we  seek.  Prefer  person  willing  to 
relocate  to  central  Texas,  but  will  consid¬ 
er  exceptional  correspondent,  particu¬ 
larly  in  Washington  DC  area.  Knowledge 
of  occupational  safety  and  health  field  a 
big  plus,  but  not  mandatory.  Salary 
$17,500  plus  good  growth.  Send 
resume  to  Editorial  Director,  PO  Box 
7573,  WacoTX  76714orcali  Miss  Hart, 
Personnel  Manager  (817)  776-5011. 


THE  TIMES-PICAYUNE/The  States- 
Item  is  seeking  an  editorial  cartoonist. 
Please  submit  resume  and  samples  of 
work  to  Box  7720,  Editor  &  Publisher. 
An  Equal  Opportunity  Employer. 


THE  COLUMBIA  DAILY  TRIBUNE,  one 
of  the  nation’s  outstanding  small  news¬ 
papers,  seeks  news  editor  to  direct 
award-winning  staff  of  talented  young 
reporters  in  highly  competitive  university 
town.  Top  candidate  will  be  creative, 
aggressive,  with  solid  skills  in  editing 
and  managing  people.  Send  letter  of 
introduction,  resume,  references  and 
pertinent  clips  to  Kirk  Wesslar,  Manag¬ 
ing  Editor,  Columbia  Daily  Tribune,  PO 
Box  798,  Columbia  MO  65205. 


WANTED;  COPY  EDITORS  for  Living 
section  and  an  assistant  city  editor  in 
newsroom  for  daily  newspaper  in  historic 
Southeastern  port  city.  Copy  editors’ 
duties  include  obtainingand  editing  wire 
stories,  daily  page  layout,  full-page  lay¬ 
outs,  editing  and  assigning  local  stories 
and  supervising  production  staff.  One 
copy  editor  needed  with  at  least  two 
years  experience  in  features,  as  well  as 
one  entry-level  copy  editor  with 
experience  on  college  newspaper  or 
through  internship.  Assistant  city  edi¬ 
tor’s  duties  include  managing  a  staff  of 
reporters,  assignments,  editing,  and  lay¬ 
ing  out  and  supervising  a  daily  local 
page.  At  least  two  years  desk  experience 
desired.  Box  7618,  Editor  &  Publisher. 

WEEKLY  NEWSPAPER  in  Sun  Valley, 
Idaho  needs  highly  skilled  general 
assignment  reporter.  Hard  work.  Re¬ 
quires  one  year  experience  and  degree, 
J-school  preferred.  Send  resume  and 
writing  samples  to  Idaho  Mountain 
Express,  PO  Box  1013,  Ketchum  ID 
83340. 


WE  HAVE  an  opening  on  our  copy  desk  at 
the  Bristol  Herald  Courier,  an  over 
40,000  7-day  AM  newspaper  located  in 
southwestern  Virginia.  College  degree 
and  daily  newspaper  experience  pre¬ 
ferred.  Send  resume,  work  samples  and 
salary  expectations  to  S.  J.  Easterling, 
Managing  Editor,  Bristol  Herald  Courier, 
320  Morrisson  Blvd,  Bristol  VA  24201 
or  call  (703)  669-2181. 


WE’RE  LOOKING  for  a  Copy  Editor  with 
at  least  five  years’  daily  experience.  If 
you  have  proven  skills  as  a  copy  editor 
who  values  the  English  language,  has 
good  news  judgment,  can  write  sparkling 
heads  and  design  eye-catching  feature 
layouts  with  a  flair  for  the  graphic  arts, 
you  could  join  our  fast-growing,  em¬ 
ployee-owned  newspaper.  Send  resume 
and  samples  of  work  to;  Kent  Sturgis, 
Managing  Editor,  Daily  News-Miner,  Box 
710,  Fairbanks  AK  99707. 


WIRE  EDITOR  for  small  AM  daily  in 
southern  Vermont.  We’re  looking  for  an 
editor  with  solid  news  judgement  and  the 
ability  to  design  lively  pages  on  deadline 
five  nights  a  week.  Applicant  must  show 
imagination,  organization  and  dedica¬ 
tion.  Send  resume,  samples  to  Ken  Hall, 
Managing  Editor,  Beniiington  Banner, 
425  Main  St,  Bennington  VT  05201. 


HELP  WANTED 


FREELANCE 


WANTED;  TRIVIA  HOBBYIST  to  dig  up 
general  interest  items  regularly  for  daily 
column.  For  guidelines,  write  Box  7648, 
Editor  &  Publisher. 


JOB  LEADS 


GOVERNMENT  JOBS.  $16,559- 
$50, 553/year.  Now  Hiring.  For 
Directory  call  (805)  687-6000  Ext.  R- 
5000. 


MAILROOM 


JOURNEYMAN  MAILER 
Full  time/benefits  position.  Must  have 
72P,  Metaverpa  and  Signode 
experience,  including  repair.  Box  7661, 
Editor  &  Publisher. 


MAILROOM  FIELD  SERVICE 
Graphic  Management  Associates,  Inc 
has  immediate  opening  for  a  qualified 
field  service  representative  responsible 
for  instalation  of  mailroom  systems  and 
training  of  personnel.  Growth  opportuni¬ 
ties,  and  excellent  benefits.  Send 
resume  to  Graphic  Management  Associ¬ 
ates,  Inc,  11  Main  St,  Southboro  MA 
01772. 


MARKETING 


PRODUCT  MANAGER 
That’s  not  a  title  you  hear  about  in  the 
.lewspaper  business  a  lot,  but  it 
describes  whatwe’re  looking  for.  You  will 
manage  sales,  circulation,  promotions 
and  newsprint  product.  The  Middlesex 
News  EXTRA,  a  136,000  TMC  weekly. 
You  get  to  do  that  by  naving  spent  at  least 
5  years  in  the  print  advertising  business, 
understand  how  newspapers  are  pro¬ 
duced,  are  comfortable  selling  major 
accounts  and  ajencies  and  have  good 
promotion  and  ad  concept  skills.  The 
job,  the  money  and  the  market  are  all 
upscale  Reply  with  resume  and  cover 
letter  to  Jack  Shea,  The  Middlesex 
News,  33  New  York  Ave,  Framingham 
MA  01701. 


PHOTOGRAPHER 


CHALLENGING  POSITION  with  long 
hours  in  urban  environment.  Resume 
and  salary  history  to  Box  7716,  Editors 
Publisher. 


PRESSROOM 


ASSISTANT  PRESSROOM 
SUPERVISOR 

Northern  New  Jersey  state-of-the-art 
newspaper  with  new  offset  presses  seeks 
an  experienced  offset  pressroom  super¬ 
visor.  Quality  color  experience  is  a 
requirement.  Individual  will  be  required 
to  run  the  pressroom  on  a  rotational  basis 
with  two  other  assistant  supervisors  on  a 
7-day,  3  shift  operation.  Ability  to  com¬ 
municate  and  instruct  pressmen  is  man¬ 
datory.  Will  be  expected  to  assist  in  the 
preparation  of  operating  procedures, 
training  outlines  and  training  manuals. 
Experience  in  quality  control  procedures 
and  waste  reduction  programs  highly 
desirable.  Send  resume  including  salary 
requirements  to  Box  7539,  Editor  & 
Publisher. 


CAMERA  STRIPPING  ROOM  MANAGER 
We  are  a  growing  northwest  newspaper 
and  commercial  printing  plant  with  a 
heavy  volume  of  full  color  work  seeking 
an  experienced  individual  to  manage  our 
camera  and  stripping  department.  Must 
have  working  knowledge  of  all  phases  of 
mechanical  color  cutting,  stripping,  4 
color  and  camera.  We  are  an  open  web 
and  operate  24  hours  a  day.  Successful 
candidate  must  have  proven  manage¬ 
ment  skills,  ability  to  train  and  be  able  to 
motivate  others  effectively.  Send 
resume  and  salary  to  RED  Publications, 
6960  SW  Sandburg  Rd,  Tigard  OR 
97223. 


HELP  WANTED 


_ PRESSROOM _ 

PRESS  OPERATORS 
Gannett  Co.,  Inc.  is  looking  for  people 
with  a  minimum  of  2  years  experience  on 
newspaper  web  offset  presses.  Openings 
are  in  various  areas  of  the  country.  Send 
resume  and  salary  history  to: 

Gannett  Co.,  Inc. 

PO  Box  7858 
Washington  DC  20044 
Attention;  Jim  Lillagore 
All  replies  held  in  the  strictest  confi¬ 
dence. 

An  equal  opportunity  employer.  M/F 


PRESSROOM  SUPERVISORS 
Gannett  Co.,  Inc.  is  looking  for  people 
with  a  minimum  of  3  years  experience  in 
a  newspaper  operation.  Applicants  must 
have  thorough  knowledge  of  offset  and  4 
color  process.  Openings  are  in  various 
ares  of  the  country.  Send  resume  and 
salary  history  to; 

Gannett  Co.,  Inc. 

PO  Box  7858 
Washington  DC  20044 
Attention:  Jim  Lillagore 
All  replies  held  in  the  strictest  confi¬ 
dence. 

An  equal  opportunity  employer.  M/F 


PRESS  FOREMAN-Supervise  press 
crew,  camera,  platemaking,  labeling 
department.  Small  newspaper  plus  com¬ 
mercial  work  including  mailing.  Must 
organize,  schedule,  handle  paper  work, 
billing.  $30,000  salary  plus  bonuses. 
Eastcoast  suburban.  Resume  and  salary 
requirements  with  first  letter.  Write  Box 
7719,  Editor  &  Publisher. 


WORKING  SUPERVISOR 
Must  be  able  to  run  Harris  multi-web 
press;  train  crews;  supervise  up  to  30 
workers  in  the  production  of  multi  weekly 
newspapers  plus  commercial  press 
work.  Excellent  compensation  and  fringe 
benefits  for  right  person.  Terrific  area- 
Zone  1.  For  information  send  resume 
and  salary  requirements  to  Box  7662, 
Editor  &  Publisher. 


ASSISTANT  PRESSROOM  FOREMAN 
To  assist  pressroom  manager  in  the 
printing  operation  for  a  group  of  growing 
weeklies  in  northern  New  Jersey.  Goss 
Urbanite  experience  necessary.  Super¬ 
visory  experience  a  plus.  Send  resume 
and  salary  requirements  to  Box  7729, 
Editor  &  Publisher. 


PRODUCTION 


ASSISTANT  QUALITY 
CAMERA  SUPERVISOR 
California  metro  newspaper  has  opening 
for  an  assistant  quality/camera  super¬ 
visor.  Will  supervise  night  camera  room 
personnel  and  monitor  quality  control. 
Experience  in  color  stripping,  printing, 
and  with  Spartan  III  or  I  or  similar  roll  fed 
camera.  Supervisory  experience  pre¬ 
ferred.  Competitive  salary  and  benefits. 
Box  7700,  Editor  &  Publisher.  EOE 
employer. 


ASSISTANT  PRODUCTION  MANAGER. 
We  are  a  daily  newspaper  with  42,000 
circulation,  looking  for  the  right  person 
to  assist  our  Production  Manager  in  all 
aspects  of  our  high  volume  production 
operation— from  typesetting  and  layout, 
to  plate  room,  to  pressroom  to  mailroom. 
This  person  should  be  strong  in  modern 
cold  type  composition  and  camera 
methods,  because  he  or  she  will  have 
direct  supervision  of  our  staff  of  21  peo¬ 
ple  in  this  area.  Previous  experience  in  a 
supervisory  capacity  is  required.  We 
offer  a  salary  commensurate  with 
experience,  excellent  fringe  benefits, 
and  the  good  life  in  a  beautiful 
uncluttered  area.  Send  resume  and  re¬ 
ferences  by  July  15  to  Rod  Abare,  Per¬ 
sonnel  Manager,  Watertown  Daily 
Times,  260  Washington  St,  Watertown 
NY  13601. 
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HELP  WANTED 


PRODUCTION 


I 

ASSISTANT 

PRODUCTION 

MANAGER 

We  are  a  major  metropolitan  paper  seek¬ 
ing  a  person  with  strong  letterpress  back¬ 
ground.  You  will  work  with  a  solid  man¬ 
agement  team  now  and  be  able  to 
assume  great  responsibility  in  the  fu¬ 
ture.  Excellent  opportunity  for  a  quality, 
production  oriented  manager.  Analytical 
and  communication  skills  important. 
Front  end  experience  helpful.  We  are 
looking  for  a  highly  motivated  individual 
who  can  motivate  others.  We  offer  a  good 
salary  with  excellent  fringe  benefits  and 
working  conditions.  Send  resume  and 
salary  history  to  Box  7584,  Editor  &  Pub¬ 
lisher.  I 


NEWSPAPER  WORKING 
PLANT  MANAGER 

For  community  daily  with  weeklies  to 
accept  full  responsibility  for  all  produc¬ 
tion  including  equipment  maintenance 
and  building  maintenance.  Must  be  a 
reliable  mature  self-starter  willing  to 
step-in  wherever  needed.  Web  press  and  i 
page  make-ready  experience  preferred.  | 
This  is  a  challenging  growth  opportunity 
for  a  people-oriented  professional  with 
an  open  mind  to  change.  Base  salary 
depends  on  experience  and  ability. 
Fringe  benefits  include  profit  sharing. 
Send  resume  to  Jerry  Brock,  PO  Box  AA, 
Castle  Rock  CO  80104. 


HELP  WANTED 


HELP  WANTED 


Front-End  System  Sales 
Representatives 

System  Integrators.  Inc.,  is  expanding  its  nationwide 
sales  force.  We  are  looking  for  experienced  sales 
representatives  to  market  our  new  System  55.  If  you  are 
interested  in  significantly  increasing  your  earnings,  join 
the  marketing  team  with  the  industry's  most  exciting 
leading-edge  products.  All  replies  held  in  the  strictest 
confidence.  Qualified  candidates  should  contact  Rita 
Simpson  in  Personnel. 

We  offer  competitive  salary,  full  benefit  package  including 
ESOP  and  challenging  working  environment.  Please 
send  resume  including  salary  history  and  requirement  to: 

System  Integrators,  Inc. 

P.  O.  Box  13626  /  Sacramento,  CA  95853 
(916)  929-9481 
ATTN;  Personnel  EP 

We  are  an  equal  opportunity  employet 


POSITIONS  WANTED 


'  SPORTS  EDITOR  of  small  Pennsylvania 
'  daily  seeks  sports  beat  job  on  daily 
;  paper.  Hard  worker  and  has  done  it  all. 

:  Willing  to  consider  any  Zone,  but  prefer 
I  Zone  2.  Steve  Wright,  135  E  Penn  St. 
!  Bedford  PA  1552?.  (814)  623-1025. 


■  YOUNG,  EAGER,  talented  reporter  seeks 
aggressive  mentor  and  return  to  Midwest 
!  or  East.  Three  years  experience.  Box 
j  7672,  Editor  &  Publisher. 


i  SPORTS  EDITOR  Do  you  value  con- 
I  sistent  excellence?  Tjght  editing?  Pro  at 
metro  wants  shot  at  TO,000-plus  daily. 
9  years  experience-4  administrative.  Re- 
!  ply  to  Box  7644,  Editor  &  Publisher, 


TIRELESS  young  woman  reporter  with 
I  overseas  magazine  and  domestic  daily 
!  newspaper  experience,  fluent  in  Chinese 
j  and  French,  seeks  job  reporting  for  big- 
I  city  daily  in  competitive  town.  As  com- 
;  fortable with  spot-newsand  investigative 
{  pieces  as  with  penetrating  features, 
i  State  writing  awards.  Box  7690,  Editor 
;  &  Publisher. _ 

I  _ FREELANCE _ 

!  Y'ALL  NEED  an  Atlanta-based  stringer? 
I  Versatile  reporter,  6  years  daily 
, !  experience,  now  in  academy,  interested 
{  in  providing  wu  with  regional  coverage. 


lor  a  peopie-orienieo  proiessionai  wnn  DonniirTinu  SALES  in  provioing  you  witn  regional  coverage, 

an  open  mind  to  change.  Base  salary  - rnuuuv,  -  — —  j  Box  7699,  Editor  &  Publisher.' 

depends  on  experience  and  ability.  PRODUCTION  MANAGER.  Group  of  AGGRESSIVE,  highly  motivated  sales  ( - 

Fringe  benefit  include  profi^  ^haring,  weeklies  in  western  Connecticut  seeks  people  are  needed  to  become  a  part  of  a  ;  PRESSROOM 

Send  resume  to  Jerry  Brock,  PO  Box  AA,  person  to  head  composing/press  long  established  growing  com-, 

Castle  Rock  CO  80104.  operation.  You  sould  know  about  electro-  munications  company.  Newspaper  and  '  TOP-NOTCH  HEAD  PRESSMAN 

nics  and  how  to  get  the  best  out  of  a  shopper  properties  located  in  California,  |  10  YEARS  EXPERIENCE  ON  METRO  & 

_  press.  But  we’re  really  looking  for  a  per-  Indiana,  Illinois  and  Iowa.  Immediate  j  METROLINER.  2  YEARS  MANAGE- 

OPFRATIONS  DIRFCTOR-Small  Hrouo-  son  who  understands  people  and  what!  openings  in  most  areas.  Send  resume  MENT,  STRONG  MAINTENANCE 

owned Zor4 2 daily  ne^^^^^  motivates  them  to  seek^excellence.  and  ^lary  history  to  PO  Box  838,  Dow-  j  BACKGROUND  PLEASE  CONTACT 

ambitious  self  starter  to  oversee  comoos-  You  II  be  a  key  person  in  the  manage-  ney  CA  90241.  MARC  D.  (512)  244-2101. 


TOP-NOTCH  HEAD  PRESSMAN 
10  YEARS  EXPERIENCE  ON  METRO  & 


ambitious  self  starter  to  oversee  compos 


s,  mailroom  and  building  ment  of  our  company.  Come  help  usl 
.  Right  person  will  have  a  sue-  Reply  Box  7678,  Editor  &  Pub-i 


ing,  press,  mailroom  and  building 
operations.  Right  person  will  have  a  suc¬ 
cessful  track  record  of  working  with  new 
technology  and  systems.  Competitive 
salary  and  good  bonus,  excellent 
benefits,  modern  plant  in  quality  sub¬ 
urban  market.  Write  in  strict  confidence 
to  Box  7650,  Editor  &  Publisher. 

PRODUCTION  COORDINATOR 
University  of  Texas  at  Austin 


PRODUCTION  EXECUTIVES  | 
Here  is  an  opportunity  to  advance.  If  you 
have  3  years  experience  as  a  newspaper 
production  executive,  a  thorough  knowl¬ 
edge  in  budgeting  and  willing  to  relo¬ 
cate,  send  your  resume  and  salary  his-| 
tory  to  Box  7710,  Editor  &  Publisher,  j 
A  working  knowledge  of  offset  and  proc¬ 
ess  color  is  beneficial  to  any  candidate 


Requires  high  school  completion  plus  3  ess  cpior  is  beneficial  to  any  candidate  TMC  and  coi 

years  of  experience  in  newspaper  pro-  applying.  All  replies  held  in  the  strictest  only  in  Zone! 

duction.  Must  have  knowledge  of  web  confidence.  ^  Publisher, 


POSITIONS 

WANTED 

-  .  I 

ADMINISTRATIVE  j 

GENERAL  MANAGEMENT:  Community  ! 

?roup  experience  in  all  areas  including  i 
MC  and  competition.  Quality  operation  i 
only  in  Zones  3, 4  or  6.  Box  767/ ,  Editor  | 


I  RESEARCH 

I  — — 

LIBRARY/PHOTO  researcher.  23  years 
experience  with  photo  news  agency.  Cal 
I  John  Pfalzer  Jr.  (516)  221-6426. 

j  LIBRARY/PHOTO  RESEARCHER,  23 
I  years  experience  with  photo  news  agen- 
I  cy.  Call  John  Pfalzer  Jr,  (516)  221- 
I  6426.  Zone  2. 


offset  press  operations  and  experience  in 
cold  type  production  and  camera  room 
operations.  Prefer  previous  supervisory 
experience  and  knowledge  of  large  data 
base  computerized  editing  systems.  Su- 


An  equal  opportunity  employer.  M/F 


PROMOTION 


_ EDITORIAL _ 

WRITER/EDITOR 

Seasoned,  award-winning  reporter  with 


1  AGGRESSIVE  SALES  &  Marketing  Pro 
:  with  proven  sales  record;  developed  and 
I  marketed  highly  successful  Agricultural 
!  Monthly  plus  other  TMC,  shopper,  and 
I  ROP  products  with  Hi-Tech  Zone  7  AM 
j  Daily.  Excellent  knowledge  of  paper 


oase  compuienzeaeaiiingsysiems.  ou-  — — —  jjty  desk  experience,  currently  with  met-  management  operations.  8.  A.  degree, 
pervise  night  pr<^uction  for  the  studerit  f,|gyy  JERSEY  newspaper  group  seeks  to  daily  in  Far  West,  seeks  change  and  34,  seeks  strong  sales  position  or  man- 

^  if  experienced  promotion  person  capable  challenge.  Enterprisng  reporter,  stylish  agement  opportunity  with  Zone  6,  8  or  9 

ary  $24,2/0.  LxceiientTringeMneTits.  of  running  one-person  department.  Send  feature  writer,  exacting  editor.  Box  mediumsize  Daily  18Mto24M.  Replyto 

Available  August  1,  1984  Resumes  resume,  work  samples  and  salary  re-  7725,  Editor  &  Publisher.  Box  7684,  Editor  4  Publisher, 

should  be  received  by  July  16,  1984.  qujrements  to  Box  7634,  Editor  4  Pub-  - 


Mail  to: 

Texas  Student  Publications 
University  of  Texas  at  Austin 
PO  Box  D 

Austin  TX  78712-7209 
An  equal  opportunity/affirmative  action 
employer. 


PUBUC  RELATIONS 


\ 

\ 

*LA.. 


E&P  Employment  Zone  Chart 


An  equal  opportunity/affirmative  action  PRESS  ASSISTANT 

employer.  Major  New  York  City  financial  institution 

_ _  needs  number  2  for  two  person  press 

PRODUCTION  MANAGER.  Are  you  community  relations  staff.  Requires  2  to 
ready  to  run  your  own  show?  We  are  a  4  years  experience  in  news  media 
growing  web  offset  printer  with  a  new  writing/editing.  Journalism,  corn- 
front-end  system  and  two  Goss  presses,  munications  or  English  degree  and  basic 
We  need  a  Production  Manager  to  report  knowledge  of  economics/finance 
to  the  General  Manager  and  assume  full  essential.  Job  calls  for  writing,  arranging 
responsibility  for  all  production  media  conferences,  producing  ieaflets 
departments.  The  right  person  may  bean  and  responding  to  media  inquiries.  Sal- 
Assistant  Manager  or  Department  Super-  ary  commensurate  with  experience, 
visor  eager  to  step  up,  be  creative  and  Send  resume  including  salary  history  to 
imaginative,  deal  fairly  and  firmly  with  Box  7717,  Editor  4  Publisher. 

people,  and  produce  results— all  in  a  -  .Tiftnc - 

pleasant  community  with  ready  access  PUBLIC  RELATIONS 

to  beaches,  resorts  and  major  metro  TECHNICAL  WRITER/EDITOR  j 


PUBLIC  RELATIONS 
TECHNICAL  WRITER/EDITOR 


hubub.  If  you’re  ready  to  move,  send!  Major  international  agency  has  an 
resume,  references  and  salary  history  to  j  immediate  growth  position  available  tor 
Tom  Schmidt  I  ^  skilled  technical  publicity  writer.  The 

Delaware  Printing  Company  ideal  candidate  must  have  prior  agency 

gQ,(  737  I  or  trade/business  journal  experience.  I 

Dover  DE  19903 

We  are  an  EOE 


Some  travel.  Excellent  benefits.  Send  I 
resumeto  Box  7724,  Editor  4  Publisher.  1 
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SHOP  TALK  AT  THIRTY - 

Is  the  series  approach  overdone? 


By  James  Hoge 

In  journalism,  awards  are  one  of  the 
ways  we  honor  excellence.  Awards 
are  also  important  guideposts.  By 
them,  we  signal  what  is  important  to 
us. 

On  the  whole,  the  messages  we 
transmit  in  such  fashion  are  good 
ones.  We  honor  journalistic  efforts 
which  perform  a  public  service; 
champion  an  individual's  right;  illu¬ 
minate  an  important  issue  or  mirror 
some  aspect  of  our  life  and  times. 

All  well  and  good.  But  it  might  be 
worth  a  moment’s  reflection  on  some 
other  messages  transmitted  by 
awards  or  not  dealt  with  at  all  in  the 
process. 

As  a  contest  judge,  my  current 
gripe  is  the  exponential  growth  of 
series.  I  see  it  as  a  symptom  of  a  larger 
ailment.  Mind  you,  a  well-written, 
tightly-presented  set  of  articles  is 
often  necessary.  Many  of  the  pro¬ 
blems  and  issues  we  deal  with  require 
no  less. 

But  the  series  approach  has  become 
a  preoccupation  in  the  minds  of 
award-bound  journalists.  Too  often, 
too  many  categories  in  a  judging  are 
flooded  with  multi-part  entries  which, 
like  Grant  on  the  battlefield,  seek  to 
overwhelm  with  numbers.  The  writ¬ 
ing  is  less  than  crisp,  the  organization 
is  uncorseted  and  the  selection  of  rele¬ 
vant  detail  is  left  to  the  reader. 

My  plea  is  not  on  behalf  of  judicial 
eyestrain.  It  is  our  customers’  atten¬ 
tion  1  am  concerned  about. 

Series  should  be  exceptional  in 
every  sense  of  the  word;  that  is  to  say, 
of  rare  quality  when  executed  and  of 
rare  frequency  when  contemplated. 

Let  me  put  these  margin  notes  with¬ 
in  the  frame  of  a  larger  concern. 

When  the  day  is  done,  our  mission 
as  print  journalists  remain  the  presen¬ 
tation  of  news  —  the  news  of  the 
world  and  our  community,  of  busi¬ 
ness  and  sports,  of  kings  and  com¬ 
moners,  of  ideas  and  emotions. 

As  1  look  at  newspapers  around  the 
country,  1  too  often  get  an 
uncomfortable  feeling  that  the  pres¬ 
entation  of  news  is  considered  a 
routine  function  by  its  dispensers. 

It  is  as  if  print  journalists,  col¬ 
lectively,  have  ceded  to  our  new¬ 
fangled  competitors  the  need  for  dra- 


(Hoge  is  publisher  of  the  New  York 
News.  These  statements  were  made  in  a 
recent  address  to  the  Press  Club  of 
Long  Island.) 


James  Hoge 


ma,  color  and  urgency  in  news  repots. 
We,  in  turn,  have  looked  for  alterna¬ 
tives  while  routinizing  the  news. 


Too  often,  too  many 
categories  in  a  judging 
are  fiooded  with 
muiti-part  entries  which, 
iike  Grant  on  the 
battiefieid,  seek  to 
overwheim  with  numbers. 


Small  doses  of  analysis,  needed  for 
understanding,  are  spun  off  into 
lengthy  speculative  pieces;  touches  of 
color  are  excised  for  being 
uncompetitive  with  instant,  moving 
pictures  and  series  proliferate. 

As  a  response  to  new  competition, 
there  is  a  place  for  more  and  varied 
information  functions,  including  con¬ 
sumer  tips,  leisure-time  listings  and 
lifestyles  advice. 

So  it  is  in  the  spirit  of  mid-course 
corrections  that  1  raise  questions 
about  our  presentation  of  news. 

When  we  engage  with  our  readers, 
the  moving  picture  machines  are  not 
the  competitors  of  the  moment.  Bore¬ 
dom  and  disinterest  are.  When  our 
words  and  photos  fail  to  stimulate  the 
mind  and  touch  the  hearts,  then  our 
readers  turn  elsewhere  for  news. 


Let  us,  then,  raise  up  the  tradition 
of  reporting  news  with  flair,  clarity 
and  economy.  And  let  us  praise  the 
ancient  virtues  of  selection  and  com¬ 
pression. 

Craftsmanship  with  our  most  basic 
tools  —  words  and  photos  —  can  be 
enhanced  but  not  replaced  by  the  col¬ 
orful,  high  resolution  dividends  of 
new  technology. 

Sharpening  and  dramatizing  our 
news  focus  takes  little  away  from  our 
expanded  roles  as  providers  of  other 
useful  information.  And  it  may  lessen 
our  readers’  complaints  that  we  are 
out  of  touch  with  their  needs.  It  may 
lessen  their  suspicions  that  we  are 
preoccupied  with  impressing  our 
peers  and  with  influencing  only  the 
specialists  and  the  powerful  among 
us. 

Through  our  deeds,  as  well  as  our 
words,  we  need  to  be  seen  as  crafts¬ 
men  performing  services  for  the 
general  public.  Perhaps,  then,  we  will 
be  less  easily  labeled  advocates 
pumping  causes. 

As  craftsmen,  attuned  to  the  full 
range  of  news,  we  should  be  anxious 
to  make  memorable  the  stories  of 
hope  and  progress  along  with  those  of 
the  disasters  and  evils  of  our  times. 

A  sense  of  such  balance  is  critical. 
With  it,  we  can  explore  the  unfinished 
agendas  of  our  communities  without 
seeming  to  be  at  war  with  society 
itself. 

It  is  a  truism,  of  course,  to  point  out 
that  there  is  no  single  agenda.  But  we 
cannot  remind  ourselves  too  often  in 
this  age  of  increasing  pluralism. 

Nowhere  is  the  many-splendored 
cloak  of  American  life  more  shining 
than  in  this  great  metropolitan  region. 
Here,  individuals  and  communities  of 
disparate  backgrounds  and  status 
have  different  agendas. 

We  must  be  attentive  to  the  varying 
needs  and  demands. 

We  must  also  be  unifying  agents, 
addressing  the  agenda  for  the  larger, 
common  good. 

Satisfying  both  objectives  is 
difficult  under  the  best  of  circum¬ 
stances.  It  is  impossible  if  our  craft  is 
tinged  with  jingoism  and 
ethnocentricity. 

Ideological  manipulation  and  com¬ 
mercial  pandering,  at  times  in  har¬ 
ness,  debase  and  divide  where  we 
ought  to  be  uplifting  and  unifying. 

Fairness  and  accuracy  will  always 
be  the  bedrock  for  credibility,  on 
which  constructive  leadership  is 
based. 

(Continued  on  pane  34) 
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Metro 


THE  TAMPA  TRIBUNE 

Jurw22.1984  90thYMr  — No.  148  *•*  Tampo.  Florida  SixSactiona  — 102Pagaa  •  2SCariia 


Jack  Butcher  elected 
president  of  ICMA 


V 


We^re  pleased  the 
newspaper  industry 
has  recognized  the 
leadership  we've 
known  for  more 
than  36  years. 


Jack  has  spent  his  entire  career  —  dating  back  to  1948  —  with  The  Tampa  Tribune. 
Thanks  to  his  dynamic  leadership,  the  Tribune's  circulation  has  tripled  to  more  than 
300,000  during  this  period. 


It's  a  pleasure  and  an  honor  to  share  Jack  with  the  ICMA  during  the  coming  year. 

THE  TAMPA  TRIBUNE 

A  Media  General  Newspaper  Represented  by  Sawyer-Ferguson-Walker 


52%  of  the  nation's 
power-plant  emissions 
are  generated.  A  month 
later,  it  was  felt  as  far  away 
as  the  front  page  of  The  hew 
York  Times.  This  exhaustive 
research  effort  is  in  keeping 
with  the  grand  tradition  of 
Scripps-fioward  publishing: 
"Give  light  and  the  people 
will  find  their  own  way." 


Hoberta  lieiman 


Acid  rain  is  falling  on 
the  stately  oaks  and 
fragile  people  of 
southern  Indiana. 

Leaves  fall  and  trees  die 
before  summer  ends  in 
this  part  of  the  Ohio  River 
Valley.  Roberta  Heiman,  of 
The  Evansville  Press, 
searched  2,000  pages  of 
documents  and  interviewed 
over  100  experts  to  sub¬ 
stantiate  the  ugly  problem: 
Toxins  in  the  air  over  "Power 
Alley"  —  the  45  coal-fired 
utility  plants  clustered  in 
the  lower  Ohio  Valley  not 
far  from  Evansville  — are 
among  the  worst  in 
America.  So  is  the  area's 
death  rate  from  pollution- 
related  diseases. 

This  revelation  sent 
shock  waves  up  and 
down  the  valley,  where 


